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Galma sayi

Dovlet Serhad Xidmatinin malumatina gére, COVID-19 pan-
demiyasi sebabindan 2020-ci ilde galenlarin sayi avvalki ile nis-
baten 74.9% azalarag 796 min nafere enib. Cadval 1-da gdstaril-
diyi kimi, en boyuk bazar payi olan 10 dlkedan galanlerin sayinin
boyik hissesi Rusiya (225,2 min), Gurcustan (184,2 min), Tarkiye
(160,5 min) ve iran tzre (72,8 min) musahids edilib. Serhed ke-
cid mentagslerinds tatbiqg edilan mahdudiyyatlar va "ASAN Viza"
sisteminin baglanmasi sebabinden yalniz viza rejimi tatbig olun-
mayan gonsu olkelerden galms sayinda nazeracarpan natica
geyda alinib. 2020-ci ilde Azerbaycana gslen acnsbilarin 65%-i
(5193 min) yanvar-mart aylar srzinde dlkeys seyahst edib.

Number of Arrivals

According to the State Border Service, in 2020 the number
of arrivals showed a 749% decrease compared to the previous
year, totalling 796,000 foreign citizens, due to the COVID-19
pandemic. As illustrated in Table 1, among the top 10 inbound
tourism source markets, the largest share of arrival statistics was
observed for Russia (225,200), Georgia (184,200), Turkey (160,500)
and Iran (72,800). Due to restrictions on border passes and sus-
pension of ASAN Visas for international visitors, only visa-free
border countries showed a noteworthy number of arrivals. It is
also important to note that 65% of total arrivals in 2020 were re-
corded during the January-March period, before the lockdown.

Cadval 1: Olkays galen xarici vatandaslarin sayi (2020-2019)
Table 1: Number of total arrivals (2020-2019) from the top 10 countries

Cami, nafar
Total arrivals
2020

Olkalor

Countries

Rusiya Federasiyasi

Russian Federation 225,201
Gﬁrcﬁ.stm 186,228
Georgia

Turkiys 160,506
Turkey

o 72,783
Iran

Ukrayna

Ukraine 16,953
Hin.distan e
India

Saudiyys Srabistani

Saudi Arabia 1,945
Qazaxistan

Kazakhstan 8,498
Turkmanistan

Turkmenistan 8,257
B9d

UAE 7951

Cami, nafar

932,984 -707,783 -759%
725,465 =541,237 -74.6%
316,628 -156,124 =49.3%
255,628 -182,845 =71.5%
59,116 =42,163 -71.3%
65,118 -52,349 -80.4%
107,230 -95,285 -88.9%
47,551 -39,053 -82.1%
52,127 -43,870 -84.2%
68,346 -60,395 -88.4%

Cami o

Manba: Dovlet Serhad Xidmati: Dévlst Statistika Komitesi / Source: State Border Service; State Statistical Committee



on ¢ox galma sayina goérs ilk 5 dlke — Turkiys, Rusiya, Gur-
custan, Iran ve Ukrayna tmumilikde galenlerin 92%-ni taskil edir.
Butun bu olksler Gzre galma sayina gére azalma geyds alinib.
Rusiya, Gurcustan, Turkiys, iran ve Ukrayna Uzre — muvafig ola-
raq 76%, 75%, 49%, 72% va 71% azalma geyds alinib. 2020-ci il er-
zinda bu olkslerdan gslenlerin 61%-i yanvar-mart aylar srzinde
Azarbaycana sefer etmisdir.

The top 5 countries with the highest number of arrivals in
2020 were Turkey, Russia, Georgia, Iran and Ukraine. Together
they made up 92% of total arrivals. All these countries showed
a decrease in terms of arrivals. Russia, Georgia, Turkey, Iran and
Ukraine showed a decrease of 76%, 75%, 49%, 72%, and 71% re-
spectively. 61% of arrivals from these countries in 2020 were re-
corded during the January-March period.

$akil 1: ©n ¢ox acnabinin galdiyi 5 6lka (min nafar), 2019-2020
Figure 1: Arrivals from the top 5 countries (in thousands) 2019-2020

B Coami, min nafar (2020)
Total arrivals, in thousands (2020)

B Cami, min nafar (2019)
Total arrivals, in thousands (2019)

1,000 932
800 725
600
400 316
225 256
184
200 el 73
7
- N
Rusiya/ [+ ]+ Girciistan/ C- Turkiya/ iran/ B Ukrayna/
Russia L+ 0+ | Georgia Turkey B ron Ukraine
-75.9% -74.6% -49.3% -71.5% -71.3%

Manba: Dovlst Serhad Xidmsti / Seuree: State Border Service

Sn ¢ox acnsbinin galdiyi 5 dlkeds musahide olundugu kimi,
pandemiya dévrinds Hindistan, Seudiyys Srabistani, Qazaxis-
tan, Turkmaenistan ve BOO olkslerindan galenlerin sayinda da
kaskin azalma geyda alinib. Bels ki, 2019-cu il ile mugayiseds, bu
olkslerdan galenlerin sayr muvafig olarag 80%, 89%, 82%, 84% vo
88% azalmisdir. Onu da geyd etmak lazimdir ki, 2020-ci il erzinda
bu olkelerdsn galenlerin 91%-i yanvar-mart aylarinda Azarbay-
cana sefer etmisdir.

As with arrivals from the top 5 countries, there was a sharp
decline in the number of arrivals from India, Saudi Arabia, Ka-
zakhstan, Turkmenistan and the UAE during the pandemic. Thus,
compared to 2019, the number of arrivals from these countries
decreased by 80%, 89%, 82%, 84% and 88% respectively. In 2020,
91% of people coming from these countries visited our country in
January-March.



$akil 2: ®n ¢ox acnabinin galdiyi névbati 5 élka (min nafar), 2019-2020
Figure 2: Arrivals from the next top 5 countries (in thousands) 2019-2020

B Comi, min nafar (2020)
Total arrivals, in thousands (2020)
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Manba: Dovist Serhad Xidmeti / Source: State Border Service

Sekil 3-de tesvir olundudu kimi, 2020-ci ilin mart ayindan
etibaren gslenlerin sayinda svvalki ile nisbaten azalma gey-
doa alinib. ©n yikssk faizde artim yanvar (18%) ve fevral ayinda
(17%) musahids olunub. 2020-ci ilde an ¢ox galma sayl yanvar
ve fevral aylarinda geyds alinib; mivafig olaraq 226 min va 200
min sayahatci gslib. Pandemiya ile alagadar olarag 2020-ci ilde
gelms sayinda ik azalma mart ayinda geyds alinib. 2019-cu il
ilo muqgayisada olkaya gslen acnabilerin sayinda 62% azalma
geyds alinib va 93 mine enib. 2020-ci ilde an asadi gelma sayi
aprel ve may aylarinda muvafig olarag 20 min ve 25 min nafer
olmusdur.

-82.1%

M Cami, min nafar (2019)
Total arrivals, in thousands (2019)

Qazaxistan/

5) Tiirkmanistan/ B9/
Kazakhstan - Turkmenistan UAE

-84.2% -88.4%

As shown in Figure 3, the number of arrivals since March 2020
decreased compared to the previous year. The highest percent
increase was observed in January (18%) and February (17%). In
2020, the highest number of arrivals was recorded in January
and February, 226,000 and 200,000 visitors respectively. Due
to the pandemic, a decline in the number of arrivals started in
March 2020. Compared to 2019, the number of foreign arrivals
decreased by 62% to 93,000. The lowest number of arrivals in
2020 was observed in April and May, with 20,000 and 25,000
travellers respectively.

$akil 3: Aylar lizra galan turistlarin sayi
Figure 3: Total arrivals, monthly breakdown
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Daxili turizm

Dovlet Statistika Komitesinin malumatina goére, 2020-ci ilds
olkedaxili sefer edan yerli vatendaslarin sayi 1,3 milyon nafer olub
ki, bu da 2019-cu il ile mugayisada 3 milyon nafer va ya 71% azdir.
2020-ci ilds ¢lkedaxili seferlerin sayinda 2019-cu il ile mugayise-
de 77% azalma geyde alinib. Sekil 4-da gosterildiyi kimi, dlke-
daxili seferlerin ekseriyyati, texminan yarisi dostlari ve gohumlari
ziyarat etmak magsadile edilib. Daxili sayahstlerin yalniz besds
bir hissesi istirahat magsadi ile hayata kecirilmisdir. isgtzar, sag-
lamlig ve alis-veris magsadile edilen saferler dlkedaxili seferlerin
muvafiq olarag 10%, 9% ve 7%-ni teskil edir. Umumi daxili ssfer-
larin texminan 58%-i 2020-ci ilin yanvar-mart aylarinda hayata
kegirilib.

Domestic Tourism

According to the State Statistics Committee, in 2020 the
number of domestic travellers was 1.3 million, which is 3 million or
71% less compared to 2019. In terms of the number of domestic
trips made, 2020 shows a 77% decrease compared to 2019 As
shown in Figure 4, the majority of domestic trips, nearly half of the
total, were made for the purpose of visiting friends and relatives.
Only one fifth of domestic trips were made for leisure purposes,
followed by business, health and shopping, with shares of 10%,
9% and 7% respectively. Nearly 58% of total domestic trips were
made during the January-March 2020 period.

$akil 4: Ziyaratlarin maqgsadlara gora bélgiisii, 2020-ci il
Figure 4: Purpose of visit, 2020

& .

48%

Manba: Dovlst Statistika Komitesi / Source: State Statistical Committee

Baki butun daxili seyahstlerin 35,3%-ni teskil etmakle, dlkeds
an cox seyahst edilon sehardir. Sumgayit, Qabele, Seki, Gan-
ce, Qusar, Lenksran, Quba, Masalll ve Samaxi kimi seharler yerli
turistlerin an ¢ox ziyarst etdikleri saharlerdir. Sumagayit, Qabsls,
Seki ve Gance ssharleri daxili seferlerin texminan 3,2-39%-ni tu-
tur. Qusar, Gance, Masalll ve Samaxi seherleri ise daxili seferlerin
3%-dan azini teskil edir.

B Qohum, dost ziyarati / Visiting friends and relatives

M istirahat / Leisure

M isglzar / Business
Saglamliq / Health

[ Ahg-verig / Shopping

M Dini ziyarat / Pilgrimage

M Digar / Other

Baku, with 35.3% of total domestic trips, was the leading
destination in the country. Cities such as Sumgayit, Gabala,
Sheki, Ganja Gusar, Lankaran, Guba, Masalli and Shamakhi
were among the most popular destinations for domestic
tourism. Among them, Sumgayit, Gabala, Sheki, and Ganja
each occupied nearly 3.2%-39% of total domestic trips. Each of
the other cities — Gusar, Ganja, Masalli and Shamakhi — hosted
less than 3% of total domestic trips.



Sakil 5-da oldugu kimi, en gox ziyarat edilen yerler 32-61% ara-
sinda dayismekle dost ve gohumlari ziyarst etmek magsadini
daslyir. Baki, Sumgayit ve Gancays safarlarin texminan dgds biri
ve diger saherlere saferlerin yaridan goxu dost ve gohumilar
ziyarst etmak Ggun edilen seferlerdir. isguizar sefers gslen yer-
li turistlerin esas istigamsti Baki (21%) ve Sumagayit (18%) sehar-
lari olub. Baki ve Sumagayit yerli turistler arasinda istirahst yeri
kimi mashur olmadigindan daxili seferlarin yalniz 14% ve 8%-i bu
maqgsadla geyda alinib. 2020-ci ilda yerli turistler Ggun asas is-
tirahst mekanlar Qebele (41%), Quba (39%), Qusar (38%), Seki
(37%) va Samaxi (35%) olub. Saglamliq magsedile edilen saefer-
ler yerli turistler arasinda ele de mashur olmayib, bu magsadle
edilen saferlerin an boyuk payi Baki ve Sumagayitda geyds alinib,
muvafiq olarag 17% ve 19%.

As shown in Figure 5, the top domestic tourism destinations
were Visited mainly for visiting friends and relatives, ranging be-
tween 32% and 61% of total domestic trips. Nearly one third of
trips to Baku, Sumgayit and Ganja, and more than half of vis-
its to other cities, were made to visit friends and relatives. Baku
and Sumgayit were the main destinations for domestic travel-
lers visiting for business purposes, who were approximately 21%
and 18% of the total respectively. Baku and Sumgayit were not
popular among domestic travellers as leisure destinations, since
only 14% and 8% of domestic trips were recorded for this purpose
respectively. The main leisure tourism destinations for domestic
tourists were Gabala (41%), Guba (39%), Gusar (38%), Sheki (37%)
and Shamakhi (35%) in 2020. Trips for health purposes were not
popular among domestic travellers. The only noteworthy shares
of domestic tourists for health purposes were recorded in Baku
and Sumgayyit, with 17% and 19% respectively.

Sakil 5: Safarlarin asas gaharlar lizra bélgiisii, 2020
Figure 5: Purpose of visit by main destination cities, 2020

Baki / Baku
Sumgqayit / Sumgayit
Qabala / Gabala
$aki / Sheki

Ganca / Ganja
Qusar / Gusar
Lankaran / Lankaran
Quba / Guba
Masalli / Masalli
Samaxi / Shamakhi
Xagmaz / Khachmaz
Samkir / Shamkir
ismayilli / ismayilli
Tovuz / Tovuz

Barda / Barda

B isgiizar magsadls
Business

M Dini ziyarat

Religious pilgrimage Shopping

Manba: Dovlst Statistika Komitssi / Source: State Statistical Committee

Yerli turistlerin skseriyysti 1-3 gun (20%) ve 4-7 gun (49%) isti-
rahate vaxt sarf edirler. Bir haftedsn ¢ox qalan yerli turistler ise
butun yerli turistlerin 23%-ni teskil edir. Umumi seferlerin 10%-i ise
birgunltk ziyarstlerdir.

M istirahat, sylance magsadils
Leisure and entertainment

B Magazalara bas gakmak magsadils

90%

100%

[ Qohumlara, dostlara bas ¢gakmak
Visiting family and friends

Miialica maqgsadila
Medical treatment

B Diger turizm magsadils
Other reasons

The majority of domestic visitors spent 1-3 days (20%) and 4-7
days (49%). Domestic visitors who stayed for more than a week
during their trip were nearly 23% of total local travellers. 10% of
total trips were same-daly visits.



Sakil 6: Qalma miiddati, 2020
Figure é: Length of stay, 2020

Qalma miiddati /
Length of stay

0% 10% 20%

Manba: Dovlst Statistika Komitesi / Source: State Statistical Committee

Yerli turistler bolgelerde gecsalemak Ugun asasen dostlarinin
evlerini (52%) ve ya 6z menzillerini (33%) secibler. Ziyaratgilerin
taxminan 12%-i kiraye evlerde qalib, yalniz 3%-i hotellerds ge-
calayib.

24 saatadsk / same day
1-3 giin / days
M 4-7 giin / days
8-14 giin / days
M 15 giin va daha gox / more than 15 days

Domestic visitors mainly preferred to stay at a friend's house
or their own apartments in the regions, nearly 52% and 33% re-
spectively. Nearly 12% of visitors stayed at rented houses. Only
3% of domestic visitors used hotels as accommodation during
their visits within the country.

Sakil 7: Yerlasma néviine géra gecalamalar, 2020
Figure 7: Overnight stays by accommodation type, 2020

— 3% |

Manba: Dovist Statistika Komitssi / Sourece: State Statistical Committee

Yerli turistler arasinda orta yasl vetendaslar digerlerine nis-
batan Ustunluk taskil edib. 36-45 va 46-55 yas grupundaki se-
yahatgiler yerli turistlerin muvafiq olarag 22% ve 28%-ni teskil
edib. 17-25 ve 26-35 yas gruplarinda olan ganc seyahatgiler ise
muvafiq olarag butun daxili turistlerin 14% va 18%-ni teskil edib.
66 yasdan yuxarl yas grupu ise yalniz 2% olub.

B Dost, qohum evi / Relative's or friend's house
Il Sexsi ev / Personal or family house
Kirays ev / House rental

1 Hotellar / Hotels

Among domestic visitors, middle-age citizens travelled within
the country more frequently than others. Travellers in the age
group of 36-45 and 46-55 were 22% and 28% of total domestic
visitors respectively. This was followed by young travellers aged
17-25 and 26-35, making up 14% and 18% of total domestic vis-
itors respectively. Only 2% of domestic visitors were made by
people over 66 years of age.



Sakil 8: Yas qruplan uzrs, 2020
Figure 8: Age distribution, 2020
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Daxili seferler tgin asas mslumat msnbayi asasen internet The main information sources for domestic trips were the in-
(47%) vo dostlarn tovsiyesi (37%) olub. Kutlevi informasiya va-  ternet (47%) and recommendations by friends (37%). Mass media
siteleri va diger malumat manbsaleri daxili turizmi tovsiye edecak  and other types of information sources did not play a substan-
vasita kimi shemiyystli bir rol oynamir. tial role in domestic tourism recommendations.

Sakil 9: 9sas informasiya vasitalari
Figure 9: Main information sources

Bl internet / Internet
B Qohum, dost tévsiyasi / Recommendations by friend
B KiV / Mass media
Bukletlar / Brochures
[ Sargilar / Exhibitions

Manba: Dovlst Statistika Komitssi / Source: State Statistical Committee



Dovlet Statistika Komitasinin nasrlerine asasen, 2020-ci ilds
daxili turizm xercleri avvalki ile nisbeaten 77% azalarag 813 milyon
AZN-s enib. Slave olarag, har bir yerli turist Ggun ortalama xsrc
toxminan 641 AZN teskil edir. Sekil 10-dan da géranduyd kimi,
gida ve icki, hadiyysler va nagliyyat daxili turizm xerclerinin esas
elementleridir. Birgunlik ziyarstgiler tmumi xerclerinin texminan
38% vo 31%-ni muvafiq olaraq gidalanma ve nagliyyata serf
edibler. Umumilikda yerli gonaglar xarclerin yalniz 13%-ni yerlag-
maya xarclayibler. Qida ve igki, nagliyyat ve alis-veris xarclarinin
payl muvafiq olarag, 20%, 18% va 26% olub.

Based on publications by the State Statistical Committee,
total domestic tourism expenditure in 2020 decreased by 77%
compared to the previous year, totalling 813 million AZN. Addi-
tionally, average expenditure per domestic visitor was about 641
AZN. As can be seen from Figure 10, food and beverage, gifts
and transport were the main elements of domestic tourism ex-
penditures. Same-day visitors spent nearly 38% and 31% of their
total expenditure on food and beverages and transport re-
spectively. Overall, domestic visitors spent only 13% of their total
expenditure on accommodation. Their expenditure shares on
food and beverage, transport and shopping were about 20%,
18%, and 26% respectively.

$akil 10: Xarclarin strukturu, 2020
Figure 10: Expenditure structure, 2020

1 giinliik ziyaratgilar /
Same-day visitors

Yekun ziyaratgilar /
Total visitors

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
H Nogliyyat xidmatleri B Qidalanma [ Mallarin, hadiyyalsrin alinmasi
Transport services Food and beverage Purchase of goods, gifts
Digar xarclar B Yerlosma

Other expenditures

Manba: Dovist Statistika Komitesi / Seuree: State Statistical Committee
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mehmanxana tipli miassisalar
Hotels and

similar establishments




2020-ci ilde hotel sektorunda nazerecarpan artim musahide
olunmayib. Bele ki, hotellerin sayr 2019-cu ildse 2%, otaglarin ve
carpay! yerlerinin 6lke Uzre sayi ise ancag 1,4% artmisdir. Cadval
2-da an gox hotel, otag ve carpayinin oldugu saharlerin siyahisi
gosterilmisdir. Azerbaycanda hotellerin sayi 2019-cu il ile muga-
yisade 2% artaraq 655 muassise taskil etmisdir. Dovlet Statistika
Komitasinin malumatina goére, tmumilikde hotellerin 213-U Baki-
da yerlasir, bu da 2019-cu il ile mugayiseds 5% artim demakdir.
Bakidan sonraki yerleri muvafiq olaraq 54, 31, 26 ve 23 hotel ve
hotel tipli musssise olmagla, Xagmaz, Masall, Quba ve Lenke-
ran tutur. Bundan slave, otaq ve ¢arpayi sayi Gzre Baki en yUk-
sek paya sahibdir; bu gostericiler muvafig olarag 48% ve 42%
teskil edir. Baki, Quba, ismayill ve Qax seherlerinden basga diger
seharlerda hotellarin, otaglarin ve ¢arpayi yerlerinin sayinda artim

The hotel sector did not experience a noteworthy increase in
terms of the number of hotels, rooms and bed places. Compared
to 2019, the number of hotels increased only by 2%, while the num-
ber of rooms and bed places increased by 14%. Table 2 illustrates
the list of cities with the highest number of hotels, rooms and bed
places. The number of hotels in Azerbaijan increased by 2% com-
pared to 2019, totalling 655 establishments. Baku had 213 establish-
ments and showed a 5% increase compared to 2019, according to
the State Statistical Committee. This was followed by Khachmaz
(54), Masalli (31), Guba (26) and Lankaran (23). Moreover, Baku ob-
tained the highest share of number of rooms and bed places, with
nearly 48% and 42% of the total respectively. Most of the cities did
not show any change in terms of number of hotels, rooms or bed
places, except Baku, Guba, Ismayilli and Gakh.

musahide edilmayib.

Cadval 2: Yerlagdirma miiassisalari, némra va yataq sayi (2020)
Table 2: Number of accommodation establishments, rooms and bed places (2020)

Miiassisalarin sayi
Number
of establishments
2020

% dayigsmasi
% change
2020-2019

Noémralarin sayi
Number of rooms
2020

% dayigsmasi
% change
2020-2019

Yataq sayi
Number of bed places
2020

% dayigsmasi
% change
2020-2019

Regionlar

Regions

Baki

Bk 213 49% 1,533 1.8% 21,151 2.0%
ﬁ:g'c":r: o 54 0.0% 2,405 0.0% 6,495 0.0%
Masalh o o °
Mool 3 0.0% 453 0.0% 1,148 0.0%
g:g: 26 4.0% 750 5.6% 1778 3.5%
t:::::g: 23 0.0% 636 0.0% 1,346 0.0%
gz;“r:;‘:(hl 23 0.0% 366 0.0% 841 0.0%
::r':g::l'l'l' 21 5.0% 373 14.8% 912 1.8%
:g’;ﬁ';’;\')an 21 0.0% 657 0.0% 1,517 0.0%
g:;:'lz 18 0.0% 1127 0.0% 2,632 0.0%
g:::: 18 0.0% 991 0.0% 2,289 0.0%
$oki o

ki 7 0.0% 283 0.0% 582 0.0%
2:::3:;: 1% 0.0% 256 0.0% 487 0.0%
g:gg:g:: 13 0.0% 178 0.0% 395 0.0%
gz:f: 12 0.0% 688 0.0% 1,390 0.0%
Qax

12 15.0% 23.1%

Gakh

921% 292
Olka iizrs yekun o o o
_m

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee
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2020-ci ilde hotellerds yerlasdirilmis sexslarin Umumi sayi av-
valki ile nisbaten 65% azalarag 669 min naferse enib. Azerbaycan
vatandaslar tmumi yerlesdirilenlerin 60%-ni, scnabi vetandaslar
texminan 40%-ni teskil edib. 2020-ci ilde hotellerde gecalaysn
acnabilerin 82%-i Bakida geyds alinib. Bu gbsterici Uzrs ikinci
sirada dayanan Qusar sehari hotellserde gecaleyan acnabilerin
6%-ni taskil edir. Azarbaycan vatandaslar asassn Baki (59%) ve
Qabals (12%) kimi seharlerds galmag tgun hotellerdsn istifads
edibler.

In 2020, the total number of accommodated people in hotels
was around 669000 people, a 65% decrease compared to the
previous year. Azerbaijani citizens were about 60% while foreign-
ers made up 40% of the total number of accommodated peo-
ple. Baku hosted 82% of the total number of accommodated
foreigners. This was followed by Gusar, with nearly 6% of total
foreign accommodated people. Azerbaijani citizens mainly used
hotels for accommodation in Baku (59%) and Gabala (12%).

Cadval 3: Mehmanxanalarda gecalayan saxslarin sayi (2020)
Table 3: Number of people accommodated in hotels 2020

Yekun Azarbaycan vatandaslar Scnabi vatandaslar
Total Azerbaijan citizens Foreign citizens

% dayigmasi

Cami
Total

Yekun pay
Share of total

% dayismasi % dayigmasi

Yekun pay
Share of total

%change %change %change
2020-2019 2020-2019 2020-2019

Baki 9% o o o o
Bo 396,927 -669% 44.5% 14.9% 55.5% -789%
g:gzllz 58,116 -68.8% 83.9% -25.6% 16.1% -92.3%
g::g: 35,892 -47.6% 51.7% -55.4% 48.3% -349%
I[Z:::::: 27,555 -22.7% 99.0% -19.7% 1.0% -84.4%
g:gg 26,232 -60.8% 84.1% -32.2% 15.9% -87.8%
g:gk’;;‘n 17,640 -41.6% 95.3% -40.0% 4.7% -62.0%
:::ﬁ';’;\'l‘cn 16,320 74.6% 40.8% -63.4% 59.2% -79.0%
Naftalan o o o o -
Nafialan 9,121 74.6% 65.4% -71.3% 34.6% -79.0%
gﬁg‘n‘:;‘:(hl 8,364 -61.3% 96.4% -57.1% 3.6% -89.3%
u::g:gﬁ‘e"\;r 6,184 -63.7% 96.2% -63.6% 3.8% -64.8%
g::f: 6,131 -59.6% 91.3% -45.8% 8.7% -89.0%
g:gg:g:: 5,593 -30.8% 98.2% -25.0% 1.8% -86.7%
an O, 0, O, 0,
o 5,509 -76.2% 98.6% -74.8% 1.4% -95.1%
)Iézg?:rrz\az 4,303 -84.7% 97.6% -84.8% 2.4% -82.7%
:I'::::I'I' 3,967 -68.9% 999% -689% 0.1% -70.0%
UL 7 L) 668,813 -65.2% 60.0% -33.4% 40.0% -79.7%
Country total

Manba: Dovlst Statistika Komitssi / Source: State Statistical Committee



Gecalayan acnabilerin sayl 2019-cu il ile migayisedsa 797%
azalib. Rusiya, Turkiye ve Seaudiyys Srebistani Uzre 2019-cu il ile
muqgayisade muvafig olaraq 74,8%, 671% va 87.3% azalma geyds
alinib. Bundan slave, Birlegsmis Krallig (54,7%), BSOS (86,5%), Hin-
distan (80,4%), Israil (86,2%), Kuveyt (773%), ABS (759%) ve itali-
yadan (559%) gelenler arasinda hotellerds yerlasdirilenlerin sayi
azalib.

The number of accommodated foreigners decreased by 797%
compared to 2019 Russia, Turkey and Saudi Arabia showed a
percentage decrease compared to 2019 of nearly 74.8%, 671%
and 87.3% respectively. The number of accommodated trav-
ellers also decreased among visitors from the United Kingdom
(54.7%), UAE (86.5%), India (80.4%), Israel (86.2%), Kuwait (77.3%),
USA (759%) and Italy (559%).

$akil 11: Mehmanxanalarda gecalayan acnabi saxslarin sayi, min nafar (2019-2020)
Figure 11: Number of accommodated foreigners in hotels, in thousands (2019-2020)

H 2020
Gecalayan gaxslarin sayi
Number of accommodated people

W 2019
Gecalayan saxslarin sayi
Number of accommodated people

173
143
137
75
50
4 25 2 23 .
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Russia Turkey Saudi Arabia Kralliq / UK UAE
By N L2
- o= =
-74.8% -67.1% -87.3% -54.7% -86.5%

Manba: Dovlst Statistika Komitesi / Souree: State Statistical Committee

Cadval 4-ds hotellerde gecalama sayi an ¢ox olan 15 seher
gosterilmisdir. Gecalemalarin 58%-i yerli turistler tclin geyds ali-
nib. Cadval 4-dski seharler arasinda Baki, Qabals, Qusar, Quba
va Lenksran 2020-cu ilds turistlerin hotellarda an cox gecaladik-
leri yerler olub. Bels ki, il Uzre hotellerde gecalema sayinin 81%-i
bu ssharlerin payina dusur: Baki (58%), Qabsls (10%), Qusar
(5%), Quba (4%) ve Lenksran (3%). Baki, Naftalan ve Naxgivan-
dan basqga diger butun seherlerds yerli turistler hotellarde ge-
calemanin bdytk hissesini teskil etmisdir.

72 72
43
30
14 10 10 7 7 6
Hindistan/ israil/ Kiiveyt / ABS / italiya /
India Israel Kuwait USA Italy
_— = = E 11
-80.4% -86.2% =77.3% =75.9% -55.9%

Table 4 shows the 15 cities with the highest number of over-
night stays at hotels. 58% of overnight stays were recorded for
local tourists. Among the cities in Table 4, Baku, Gabala, Gusar,
Guba and Lankaran were the main destinations for overnight
visitors at hotels in 2020. These cities made up 81% of the total
number of overnight stays during the year: Baku (58%), Gaba-
la (10%), Gusar (5%), Guba (4%) and Lankaran (3%). In all cities
except Baku, Naftalan and Nakhchivan, local tourists formed a
higher portion of total overnight stays at hotels.



Cadval 4: Mehmanxanalarda gecalama sayi, 2020
Table 4: Number of overnight stays in hotels, 2020

Cami Azarbaycan vatandaslari Ocnabi vatandaslar
Total Azerbaijan citizens Foreign citizens
Sahar

City Coami % dayigmasi % dayigmasi % dayismasi
2020 2020-2019 2020-2019 2020-2019

o 580,283 -70.0% 44.0% 23.8% 56.0% -81.2%
I
g:zzlz 96,743 -679% 79.4% -20.4% 20.6% -90.3%
g::g: 54,651 -42.2% 53.3% -48.3% 46.7% -33.1%
Quba o, o, 0, o,
paaios 41,463 -84.3% 79.3% -82.4% 20.7% -88.8%
If:::::::: 31,810 -20.3% 99.2% -16.6% 0.8% -86.9%
:::::::: 30,780 -75.2% 49.2% -73.5% 50.8% -76.6%
:g:ﬁ‘g’;cqn 23,812 -73.8% 41.2% -60.2% 58.8% -78.8%
SED 19,252 -36.2% 95.7% -34.2% 43% -62.0%
e 9448 -93.6% 97.3% -93.7% 2.7% -84.0%
Qax 9 o o o 9
St 8,844 -73.9% 97.7% -72.0% 2.3% -93.3%
g:;“n‘:;‘:(hl 8,560 -64.4% 96.4% -60.3% 3.6% -90.5%
222;’: 8,457 -69.7% 82.2% -48.1% 17.8% -89.6%
pasa 7199 -68.6% 999% -68.6% 0.1% -86.2%
§:3::::: 6,663 -30.6% 98.5% -25.1% 1.5% -87.7%

Olka iizra yekun 999,786 -70.1% 58.3% —472% K -81.4%
Country total

Manba: Dovist Statistika Komitssi / Souree: State Statistical Committee

20



Cadval 5: Mehmanxanalarin alds etdiyi galir, min AZN
Table 5: Hotel revenues, in thousands of AZN

% dayigmasi
% change
2020-2019

Olka tizra yekun
Country total

Manba: Dovlet Statistika Komitesi / Sourece: State Statistical Committee
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$akil 12: Mehmanxana galirlarinin gaharlar Gizra payi, 2020
Figure 12: Share of total revenue per city, 2020

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee

Dovlet Statistika Komitasinin mslumatina gors, 2020-ci ilds
hotellerin alda etdiyi galir svvalki ile nisbatds 74% azalarag 117
milyon manat teskil edib. Pandemiyadan eziyyat ¢eken hoteller
arasinda Xagmaz (93%), Baki (77%) va Naftalan (77%) ssharlsrinds
yerlasan musssisaler ik siralarda dayanir.

Hotellarin galirlerinin 65%-i Baki seharinin payina dustr. Névbsti
an boyik pay Qsebsle (8%) ve Qusar (8%) seharlerine mexsusdur.

Olke Uzre hotellerin gaslirleri en cox némre satisi ve iase
xidmatlarinden slds olunub — muvafig olaraq 60% ve 29%. Bu
bolgl seherler Uzre baxdigda da oxsar naticeleri aks etdirir.
Samaixi ve Sabran saharlerinde yerlesan hoteller galirlerinin sksar
hissesini iase xidmatlerindan slds edib.
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Baki / Baku
Qabals / Gabala
Qusar / Gusar
Quba / Guba
Naftalan/ Naftalan

Lankaran / Lankaran

Samaxi / Shamakhi
B Sabran / Shabran
Digar / Other

According to the State Statistical Committee, the total
revenue of hotels in Azerbaijan for 2020 showed a 74% decrease
compared to the previous year, totalling 117 million AZN. Hotels
located in Khachmaz, Baku and Naftalan suffered a substantial
decrease in revenue, of 93%, 77% and 77% respectively.

Baku captured 65% of the total revenue, followed by Gabala
and Gusar with 8% each.

The main elements of hotel revenue in the country were room
reservations and restaurants, 60% and 29% of total revenue
respectively. A similar trend was experienced in other cities, as
per the breakdown. Hotels in Shamakhi and Shabran earned
most of their revenue from restaurants.



Olks tizra / By country
Baki / Baku

Qabals / Gabala
Qusar / Gusar

Quba / Guba
Naftalan / Naftalan
Lankaran / Lankaran
Samaxi / Shamakhi
Sabran / Shabran
Naxgivan / Nakhchivan

Mingagevir / Mingachevir

5

Sakil 13: Mehmanxanalarin galirlarinin strukturu, saharlar Gzra
Figure 13: Revenue structure of hotels, city breakdown
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Room reservation
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65% 26%
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70% 12% 14% 4%
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23% 76%
41% 48% 5%
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69% 30%
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Manba: Dovlst Statistika Komitesi / Source: State Statistical Committee

23



Iqtisadi tasir
Economic impact ‘




Turizm sektorunun
makroiqtisadi
gostoricilori

2020-ci ilds turistlerin yerlosdirilmasi ve iase sektorunda
umumi daxili mahsul (UDM) istehsali 821,1 milyon manat olmusdur
ki, bu da 2019-cu il ile mugayisede 589% azdir. Naticeds
sektorun ¢lke Uzre cemi UDM istehsalinda payi 1,4 faiz bendi
azalarag 1,2% olmusdur. Qeyd edsk ki, turistlerin yerlosdiriimasi
va iase sektorunda 2018-ciilde 7,6%, 2019-cu ilds isa 6,4% igtisadi
boylmas bas vermisdir.

Hesabat ilinde turistlerin yerlesdirilmasi ve iase sahesinds
asas kapitala 62,8 milyon manat investisiya goyulmusdur ki, bu
da 2019-cu il ile muqgayiseds nominal ifadseds 59% artig, real
giymatlerle ise 294% azdir. Sektor Uzre esas kapitala investisiya
goyuluglarinin 6lke Gzre cemi investisiya goyuluslarinda payi
0,1 faiz bendi artaraqg 0,4%-o yuksalmisdir.

Macroeconomic
indicators of the
tourism sector

In 2020, the gross domestic product (GDP) in the tourist
accommodation and catering sector amounted to 821.1 million
AZN, which is 589% less than in 2019. As a result, the share of the
sector in the country's GDP decreased by 1.4% to 1.2%. It should
be noted that the tourist accommodation and catering sector
grew by 76% in 2018 and 6.4% in 2019.

In the reporting year, 62.8 million AZN was invested in capital
assets in the field of tourist accommodation and catering,
which is 59% more in nominal terms than in 2019 and 294% less
in real prices. The share of capital assets investments in total
investments in the country increased by 0.1 percentage points
to 0.4%.
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Cadval 6: Turistlori yerlagdirma va ictimai iags (turizm) sektorunun 2016-2020-ci il ii¢iin asas géstaricilari
Table 6: Key indicators of the tourist accommodation and catering sector for 2016-2020

Gostarici adi
Indicator

Umumi daxili mahsul, cari giymatlarls,
milyon manat

Gross domestic product, at current prices,
AZN millions

1424.1 1639.8 1812.5 1976.7 821.1

Turizm sektorunun 6lka Gzra comi

UDM istehsalinda xiisusi ¢akisi, %

Share of the tourism sector in the country's
total GDP, %

2.4 2.4 2.2 2.4 1.2

Turizm sektorunda UDM istehsalinin avvalki il il
miiqayisada artim tempi, %

Growth rate of GDP production in the tourism sec-
tor compared to the previous year, %

2.1 69 7.6 6.4 -58.9

Turizm sektorunda maggul shalinin sayi, min nafar
Number of people employed in the tourism sector, 68.4 73.5 78.2 80.5 M/D
thousands

Turizm sektorunun cami maggulluqda xususi ¢akisi,
%

Share of the tourism sector in total employment,

%

1.4 15 1.6 1.6 M/D

Turizm sektorunda muzdla

(smak miiqavilssi ila) calisanlarin sayi, min nafar
Number of employees in the tourism sector

(with an employment contract), thousands

229 22.8 23.4 27.6 239

Turizm sektorunun cami muzdla galisanlarda
xiisusi ¢akisi, % 1.5 1.5 1.5 17 1.4
Share of the tourism sector in total employees, %

Osas kapitala cami investisiya qoyulusu,
milyon manat

Total investment in capital assets,

AZN millions

86.5 215.5 169.8 59.3 62.8

Mehmanxana ve mehmanxana tipli miassisalarin
sayli 548 563 596 642 655
Number of hotels and similar establishments

Turizm xidmatlari Gzra saldo, milyon AB$ dollar

Saldo on tourism services, USD millions s — S L M/D

Vergi 6hdaliklari tizre 6daniglar, milyon manat

Payments on tax liabilities, AZN millions I CIA3 2 e M/D

Azarbaycana safar edan acnabi va vatandashg:
olmayan gaxslarin sayi, min nafar

Number of foreigners and stateless persons visiting
Azerbaijan, thousands

2248.8 2696.7 2849,6 3170 795.7

o ciimladan turizm magqsadi ila

. . . 2044.7 2545 2605.3 2863.5 3779
including for tourism purposes

Azarbaycana turist magsadils safar edan acnabi
va vatandaghgi olmayan gaxslarin turizm magsadli
xarclari, milyon manat

Expenditures of foreigners and stateless persons
visiting Azerbaijan for tourism purposes,

AZN millions

132.4 1411.3 2285.3 2971.4 372.4

Manba: Dovlst Statistika Komitesi / Source: State Statistical Committee
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Turizm senayesinin gisman faaliyyati bu sahads smsak qlvve-
sina talebin (muzdla ¢alisanlar) 13,4% azalmasini sertlendirmisdir.

2020-ci ilde pandemiyanin tasiri ile daxili turist sayi avvalki ila
nisbatds 709% azalaraqg 1 milyon 268,7 min nafer olmusdur. Daxi-
li turistlerin cemi xerclarinds ise 4,3 dafe azalma bas vermisdir.
Neticada 2020-ci ilde daxili v acnabi turistler terefinden mal ve
xidmatlerin istehlaki magsadile cami 1 milyard 185,5 milyon ma-
nat xerclenmisdir ki, bu da 2019-cu il ile mugayiseds 5,4 dafe
azalma demakdir.

Turizm magsadli seferlere mahdudiyystin tetbiq edilmasi yer-
lasdirma xidmatlerine telabin shamiyyatli seviyyads azalmasi-
na sebab olmusdur. Naticeds hesabat ilinde mehmanxana ve
mehmanxana tipli musssisslerds yerlasdirilon sexslerin sayl 2.9
defs, geceloms sayi 3,3 dafe, muessisalerin galirleri ise 39 defe
azalmisdir. Neticada mehmanxana ve mehmanxana tipli miss-
siseler 55 milyon manat xalis zerarle Gzlesmisdir. Pandemiyanin
manfi tasirlerine baxmayaragq, 2020-ci ilds turistlerin yerlasdiril-
masi ve iase sektorunda ferdi sahibkarlar istisna olmagla, statis-
tik vahidlerin sayi1 13,8% artarag 3 371 adad olmusdur.

Hesabat doévrunds sektorda 407 adead yeni kommersiya
toskilati geydiyyatdan kegmisdir ki, naticede muvafig teskilat-
larin sayr 2019-cu il ile muqgayisada 13,8% artaraq 3 357 adad
olmusdur. Artim bUtdn 6lguld musssisalarin sayinda musahide
edilmisdir. Bela ki, 2020-ci ilde turistlerin yerlesdiriimasi ve iase
sektorunda fealiyyat gosteren mikro sahibkarliq subyektlerinin
sayl 2 962 adad olmusdur ki, bu da avvalki ile nisbatan 362 adad,
yaxud 139% coxdur. Iri sahibkarliq subyektlerinin sayi ise 18,8% ar-
tarag 19 edad olmusdur.

The partial activity of the tourism industry led to a 13.4% de-
crease in the demand for labour (employees) in this area.

In 2020, due to the pandemic, the number of domestic tour-
ists decreased by 709% compared to the previous year and
amounted to 1 million 268.7 thousand people. The total expen-
diture of domestic tourists decreased by 4.3 times. As a result,
the consumption of goods and services by domestic and for-
eign tourists in 2020 amounted to only 1 billion 185.5 million AZN,
which is a decrease of 5.4 times compared to 2019

Restrictions on tourism have significantly reduced the demand
for accommodation services. As a result, the number of people
staying in hotels and hotel-type establishments decreased by
29 times, the number of overnight stays by 3.3 times, and their
income by 39 times in the reporting year. As a result, hotels and
hotel-type establishments suffered a net loss of 55 million AZN.
Despite the negative effects of the pandemic, in 2020 the num-
ber of statistical units, excluding tourist accommodation and
catering, increased by 13.8% to 3371 units.

During the reporting period, 407 new commercial organisa-
tions were registered in the sector. As a result, the number of
relevant organisations increased by 13.8 percent compared to
2019 and amounted to 3357. An increase was observed in the
number of enterprises of all sizes. Thus, in 2020, the number of
micro-entrepreneurship entities operating in the tourist accom-
modation and catering sector was 2,962, which was 362 or 13.9%
more than the previous year. The number of large business enti-
ties increased by 18.8% and amounted to 19

Cadval 7: 2020-ci il arzinds turistlarin yerlagdirilmasi va iaga sektorunda
kommersiya togkilatlarinin sayinin deyigmasi, adad
Table 7: Changes in the number of commercial organisations in the tourism catering
and accommodation sector in 2020, units

2019-cu il tgiin
sahibkarliq
subyektlarinin sayi
Number of business

Kommersiya taskilatlari

Commercial organisations

entities on 2019

Cami
Total
. Mikro
Olgiisiina géra Micro
statistik vahidlarin
strukturu va Kigik
dinamikasi Small
Structure and Orta
dynamics of Medium
statistical units by their size iri
ri
Large

3,357

2,962

2020-ci il uglin 2019-cuiil ila
sahibkarliq miqayisada 2020-ci
subyektlarinin sayi ilde dinamika
Number of business 2020 dynamics
entities on 2020 compared to 2019
2,950 -13.8%
2,600 -13.9%
290 259 -12%
86 75 -14.7%
19 16 -18.8%

Manba: Azerbaycan Respublikasi Dévlet Statistika Komitesi, 2020 / Source: State Statistical Committee of the Republic of Azerbaijan, 2020
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Turistlerin  yerlasdirimasi ve iase sektoruna aid faaliyyst
sahelerinds butun olcult (mikro, kigik, orta ve iri) artim bir daha
gostarmisdir ki, pandemiyanin ciddi fesadlarinin olmasina bax-
mayaraq, turizm sektoru biznes aspektindan calbediciliyini tam
olaraq itirmamisdir.

Hesabata bir sira indikatorlar Uzrs, o cimladan turizm magse-
dile safer edsanlerin sayi, turist xarcleri, saldo, masdullug, muzd-
la ¢alisanlarin sayl, mehmanxana ve mehmanxana tipli muas-
sisalerin maliyya tesarrifat faaliyyatinin naticaleri ile elagadar
yenilanmis malumatlarin daxil edilmemasinin sebeabi aidiyyat
qurumlar terefinden muvafig hesabatlarin agiglanmamasidir.
ARDSK daxil olmagla, mtvafig déviet qurumlari illik yekun malu-
matlari is grafikine uygun olaraqg 2021-ci ilin may ayinadsk acgig-
layacaaq.
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The growth of all sizes (micro, small, medium and large) in the
areas of tourist accommodation and catering has once again
shown that, despite the serious consequences of the pandemic,
the tourism sector has not totally lost its business appeal.

The reason for not including updated information on a num-
ber of indicators, including the number of visitors for tourism,
tourist spending, saldo, employment, number of employees,
financial performance of hotels and hotel-type enterprises, is
the failure of the relevant agencies to disclose the necessary
reports. The relevant government agencies, including SSC, will
publish the annual final data by May 2021 in accordance with
the work schedule.






Hotellarin giymat analizi
Price analysis of hotels




Dovlet Turizm Agentliyi teraefinden 2019-cu ilin dekalbr ayindan
booking.com platformasindaki Azerbaycan hotellerinin giymet-
lerinin (aylig) avtomatlasdinimis gaydada slds edilmssine bag-
laniimisdir. Bu malumatlar seher ve veb-saytda geyd olunan
ulduz tesnifatl Gzre geyd edilmisdir. Bunlardan slave hotellerin
gonaglar tersfinden giymatlendirmasi ve reytingleri de aylig
olaraq slds edilir.

Malumatlar slds edildikden sonra hotellerin veb-saytda geyd
etdikleri tekliflere asaslanarag ayliq giymat indeksi hesablan-
misdir. Qiymat indeksinin hesablanmasinda 2019-ci ilin dekalbr
ayl baza ayi kimi goéturtlmus ve diger aylarin indeksi baza ayi ile
mugayise edilmisdir.

Booking.com platformasinda paylasilan hotellerin aylig giy-
mat indeksinin hesablanmasina Umumilikde 474 musssise cslb
edilmisdir. Qiymatler 2 naferlik standard otaglar tgun nazsrda
tutulmusdur.

In December 2019, the State Tourism Agency started to obtain
prices for hotels located on the Azerbaijani booking.com plat-
form on a monthly basis in an automated manner. This infor-
mation is recorded according to the city and star classification
listed on the website. In addition, guest reviews and ratings of
hotels are obtained on a monthly basis.

After receiving the information, the monthly price index is cal-
culated based on the offers posted by the hotels on the welbsite.
In calculating the price index, December 2019 was taken as the
base month, and the index of other months was compared with
the base month.

A total of 474 companies were involved in calculating the
monthly price index of hotels shared on the booking.com plat-
form. Prices have been considered for 2-persons standard
rooms.

Sakil 14: Hotellarin orta giymati, aylar tGizrs (AZN)
Figure 14: Average price of hotels, monthly breakdown (AZN)

162

Yan Fev Mar Apr

May iyun iyul
Jan Feb Mar  Apr  May Jun Jul

Avq Sen Okt Noy Dek
Aug Sep Oct Nov Dec

$akil 15: Hotel giymat indeksi, baza ayi ile miqayisa
Figure 15: Hotel price index, compared to base month
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Sakil 14-da gostaerildiyi kimi, 2020-ci ilde hotellarin orta giymati
aylar Uzre 77-162 manat arasinda dsayisir. Sn asadi giymst fevral
ayinda, an yuksek giymat isa iyun ayinda geyds alinib. Fevral
ayindan basga diger aylarda ortalama hotel giymati 20 AZN-
den yuxaridir ki, bu da giymatlerin yiksek oldugunu gostarir.

Sakil 15-da 2020-ci ilin aylar Uzre ortalama hotel giymeti baza
ayl ile mugayiss edilmisdir. Bu migayiseds baza ayi (2019-cu
ilin dekabr ayi) 100% olarag nszerde tutulmusdur. Sekilde geyd
olundugu kimi, fevral ayindan basga diger aylarda hotel giy-
matlerinde baza ayi ile mugayiseds artim musahide edilir.
on boyuk giymat indeksi iyun ayinda geydsa alinib — baza ayi
ile mugayisads 83%.

Hotellerin ulduzlar Gzre orta giymati bir gece Ugun 47-144
manat arasinda dayisir.

Cadval 8-da gosterildiyi kimi, butin ulduz név hotellards an
asagl giymet fevral ayinda, en yukssk giymet iss iyun ayinda
musahids olunur.

As shown in Figure 14, in 2020 the average price of hotels
changed from 77 AZN to 162 AZN per month. The lowest price
was recorded in February and the highest in June. In other
months, except February, the average hotel price was above
90 AZN, which indicates high prices.

Figure 15 compares the average hotel price for the months of
2020 with the base month. In this comparison, the base month
(December 2019) is projected at 100%. As noted in the chart, ex-
cept February, hotel prices increased in other months compared
to the base month. The largest price index was recorded in
June - 83% compared to the base month.

The average price for hotels per night ranged between 47
AZN and 144 AZN.

Looking at Table 8, February shows the lowest price, while
June experienced the highest price of the year for each star
category of hotel.

$akil 16: Hotellarin orta giymati, AZN
Figure 16: Average price of hotels, AZN
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Cadval 8: Ulduz tasnifati Gizra hotellarin orta giymatlari'
Table 8: Average price of hotels per star rating'

Uldu.z Yanvar Fevral May
tasnifati
Star January | February May

. 2020 2020 2020
rating

46

TR N 61 51 64 64 73
L 8.8 & ¢ 89 76 92 89 93
1 8. 8.8 & 4 142 121 140 136 130

iyun iyul
June July
2020 2020

66 51

124 83 72 76 68 68 73
180 19 102 103 93 92 103
208 160 143 148 133 133 144

'Ulduz tasnifati miiassisalarin booking.com platformasinda geydiyyatdan kegarkan etdiklari segim lizra geyd edilib.
'Star classification is based on the choices made by hotels when registering on the booking.com platform.
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xili turizm sorgusu’
mestic Tourism Survey-




2020-ci ilin oktyabr ayinda Azarbaycan Respublika-
sinin Dévlat Turizm Agentliyi daxili turizmae dair arasdir-
ma toaskil etmisdir.

Pandemiya sabebindsan Dovlst Turizm Agentliyi daxili turizmi
prioritet istigamat kimi nezere almisdir. 2020-ci ilde olkedaxili
nagliyyatin haraketine gadagalar oldugu tcin sordular istirahst
edan turistlerin mamnuniyystini 6lgmek Ggun yox, daxili turizm
Uzre teleb bazarini dyrenmak Ucin apariimisdir. Bu magsadla
16 sehaerin sakinleri ile onlarin dlkedaxili seyahst davraniglarini
dyrenmak Ugln musahibsler taskil edilmisdir. Bu layihanin asas
magsadi 16 seherin daxili turist profilini dyrenmakdir.

Dovlet Turizm Agentliyi kemiyyst analizinden istifade ederek
layihe Ggln asadidaki asas hadafleri musyyan etmisdir:
. Turizm Uzrs segimlar
. Sayahat vaxti ve sefer muddati
. Daxili turizm seyahat meqgsadi
- Informasiya menbayi
. Diger

Layiha Ugln 16 sehar Uzre 3 000 musahibe aparilmisdir.

In October 2020 the State Tourism Agency of the Re-
public of Azerbaijan organised a survey on domestic
tourism in 16 cities.

Due to the global pandemic, the State Tourism Agency of the
Republic of Azerbaijan set domestic tourism as a priority. Since
inter-city transport was limited in 2020, the survey was con-
ducted on a domestic tourism source market basis rather than
tourist satisfaction. For that purpose, residents of 16 cities were
interviewed to identify their travel behaviour within the country.
This project aims to study the domestic tourist profile in 16 cities
of Azerbaijan.

The State Tourism Agency of the Republic of Azerbaijan de-
cided on a number of key objectives to be studied during the
project using a quantitative survey:

. Tourism related preferences
Length of stay and month of travelling
Purposes of domestic tourism trips
Sources of information
Others

Within the framework of the project, 3,000 interviews were
conducted with the population of 16 cities of Azerbaijan.

2Sorgulann kegirildiyi saharlar: Baki, Genca $aki, Lankeran, Xagmaz, Masalli, Sumqgayit, Tovuz, Semkir, Bards, Quba, Mingagevir, Calilabad, Goygay, Zagatala,

Qabale.

2The survey was conducted among residents in the following cities: Baku, Ganja, Sheki, Lankaran, Khachmaz, Masalli, Sumgayit, Tovuz, Shamkir, Barda, Guba,

Mingachevir, Jalilabad, Goychay, Zagatala, Gabala
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Cadval 9: Daxili turizm sorgusu tzra xiilasa

Table 9: Summary information of domestic tourism survey

Ustiinliiklor

Preferences

Kand turizmi “son 2 il arzinda sinanmig”
va "sinanilmasi istanilan turizm névi”
baximindan birmanali liderdir.

Rural tourism is the clear leader in terms
of “tried during the past 2 years” and
“type of tourism respondents would like
to have".

Baslica srazilarin aksariyyati “goézal
tabiat” va “dostlar va qohumlar” ba-
ximindan ziyarat edilir.

Most of the key areas are visited due to
good nature and friends/relatives.

Baki an ¢ox “dostlar va qgohumlarla”
yanasi, “daha inkisaf etmis infrastruk-
turuna” goérs da sayahat olunur.

Baku is mostly visited due to friends and
relatives as well as its more developed
infrastructure.

Sayahat
Travel

il arzinds ortalama sayahat say:: 2,6
Average number of trips per year: 2.6

Respondentlarin 60%-~i liciin yay
sayahatlar liglin asas dévrdiir.
Summer is the main period of travel for
60% of respondents.

Daxili ssyahat zamani orta gecalama
sayr: 4,7

Average number of nights during do-
mestic travel: 4.7

Orta hesabla sayahat 3-4 nafarls edilir.
54% ails, 18% dostlarla, 15% fardi, 9%
cltliikls sayahata gixir.

On average respondents travel with 3-4
people. 54% travel with family, 18% with
friends, 15% take individual trips, 9% are
couples.

Respondentlarin 62%-i gaxsi
avtomobilindan istifads edarsk
sayahata cixir.

62% of respondents travel using their
own car.

86%, umumiyyatls, tur paketlar avazins,
daha cox fardi planlamaya tstunlik
verir.

86% of respondents usually do individual
planning rather than tour packages.

53% interneti daxili turizm imkanlari
haqqinda asas malumat manbayi he-
sab edir, 39% isa dost va qohumlarin-
dan toévsiya alir.

53% said the internet is the main source
of information of domestic tourism
opportunities, whereas 39% mentioned
friends and relatives.

Digar cahatler

Other parameters

Yanacaqdoldurma mantagalarinin,
supermarketlarin, saxsi tahliikssizliyin
moévcudlugu vacib amildir.
Availability of fuel/gas stations, su-
permarkets and personal safety and
security.

Sayahatgilatin 32%-i kirays evlards,
24%-i mehmanxanalarda, 22%-i
dostlarin, gohumlarin evinda qalmaga
tstunluk verir.

32% of travellers prefer renting houses,
24% prefer hotels and 22% stay with their
friends/relatives.

Mehmanxanalara tstunluk veranlarin
67%~i boélgalarda gostarilan xidmatlar
ile muqayisada yasayis giymatlarinin
maqbul va ya oldugca maqbul oldu-
gunu duisiindr.

67% of those who prefer hotels think
that accommodation prices are reason-
able or highly reasonable compared to
services provided in the regions.

Sayahat basina ortalama xarc:
667 AZN

Average expenditure per trip:
667 AZN



Sakil 17: Ustiinliik verilan gaharlor ve sabableri
Figure 17: Preferred cities and preference reasons

Daxili turizm Ugiin tistiinlik verilan gaharlar va istiinlik verilma sabablari
Preferred cities for domestic tourism and key preference reasons

[ ]
Qabals 8328

Gabala
b Ismayilli

Ismayilli
°

O o

amaxi
Shamakhi
°

Lankaran
Lankaran

Gézal tabiat

Dostlar va qohumlar g 0> Madani / Tarixi irs E E l] Daha inkisaf etmis infrastruktur
Visiting friends and relatives /Q@\ Good nature 138 HLY

£=25  Cultural / Historical heritage More developed infrastructure
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Sakil 18. Sayahatin togkili
Figure 18. Organisation of travel

A) B)

S: Orta hesabla ilds nega dafa sayahat edirsiniz? S: Adatan hansi ayda sayahat edirsiniz?

Q: How many times do you travel annually on average? Q: Which month do you usually travel in?

il arzinda ortalama sayahat say:: 2,6 Respondentlarin 60%-i Gigiin yay sayahatlarin asas dévriadir
Average number of trips per year: 2.6 Summer is the main period of travel for 60% of respondents

Yan Feb Mar Apr May iyun iyul Avq Sen Okt Noy Dek

1 2 & 4 5 6 7 8 9 10+ Jan  Fev Mar Apr May Jun Jul Aug Sep Oct Nov Dec
N =3000
C) D)
S: Olka daxili sayahat zamani orta hesabla nega geca qalirsiniz? S: Adatan nega nafarls sayahat edirsiniz?
(giinlar) Q: How many people do you usually travel with?

Q: How many nights on average do you stay during domestic
travel? (days)

Daxili ssyahat zamani orta gecaloma sayi: 4,7 Orta hesabla sayahat 3-4 nafarls edilir.
Average number of nights during domes c travel: 4.7 54% ails ils, 1% dostlarla, 15% fardi, 9% ciitliikla sayahata gixir.
On average respondents travel with 3-4 people.
54% travel with family, 1% with friends, 15% travel individually, 9% as couples.

N=3000

38



E)

S: Sayahat zamani hansi naqliyyat vasitalarindan istifada
edirsiniz?
Q: Which means of transport do you use?

Respondentlarin 62%-i saxsi avtomobilindan istifads edarak safars gixir.
62% of respondents travel using their own car.

60%
50%

40%

%

7% 2%
Avtobus $Soxsi Kirays Taksi Qatar
Bus avtomobil avtomobil Taxi Train

Owncar Rental car

S: Daxili ssyahatinizi adatan neca planlayirsiniz?
Q: How do you usually plan your domestic trip?

86%, imumiyyatlas, tur paketlarindansa, daha ¢ox fardi planlamaya

86% of respondents usually plan individually rather than purchasing

$axsan planlayiram
Individual planning

Tur paketini alinq
Tour package

Aila ila birlikda planlayiriq
Plan with family

Dostlarla birlikda planlayiriq
Plan with friends

N =3 000
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$akil 19. Ziyarstlarin baslica maqgsadi
Figure 19. Key visit purposes

S: Sayahat etdiyiniz har 6lkadaxili gshar Ggln ziyarstinizin asas maqgsadi nadir?
Q: What was your main purpose of visit for each domestic tourism city you travelled to?

aki

S%eki e Qobol Qub;
abala

Gabala Guba

° ismayllll
Ismayilli
°
@ o amaxi
Shamakhi

Lankaran
Lankaran

O o

Dostlar va gqohumlarin ziyarati 0 istirahat Saglamhiq
Visiting friends and relatives Leisure Health & wellness
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Cadval 10. infrastruktur ve xidmatlar
Table 10. Infrastructure and services

S: Zashmat olmasa, sayahat yerindaki ... amilinin shamiyyatini qiymatlandirin.
1- heg vacib deyil; 5 - gox vacibdir

Q: Rate the importance of the ... component in the travel destination.

1- not important at all; 5 - very important

Ortalama shamiyyst 2 an yuksak giymat %-i
Sohor daracasi (ysni "vacib" + "gox vacib" )
Cit (maksimum = 5.0) Top 2%
Y Mean importance (i.e. important +
(max = 5.0) very important)
Yollar o,
Roads 4.3 78%
Yol nisanlari/yol kanarindaki malumat Iévhalari 42 76%
Roadside signs i :
Telekommunikasiya/internetin shats dairasi 43 79%
Telecommunication / Internet coverage *
Kiiga isiqlari
Street lights = U
Yanacaqdoldurma mantaqgalarinin mévcudiugu 43 80%
Availability of fuel/gas stations * °
Bankomatlarin mévcudlugu
Availability of ATMs g 245
Turizm Malumat Markazi
Tourism Information Centre £ Lk
ictimai nagliyyat névleri o
Public transport options £ i
Avtomobil tamiri xidmatlari 4.1 75%
Auto repair services )
Supermarketlar 45 87%
Supermarkets .
Saxsi tahlukasizlik 45 87%

Personal safety and security

N =3 000
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$akil 20 / Cadval 11. Yasayis névleri Gizra tstiinliiklsr
Figure 20 / Table 1. Accommodation preferences

S: Daxili turizm liglin, adatan, hansi yasayis néviindan istifads edirsiniz?

S: Bolgalarda gostarilan xidmatlar baximindan yasayis qiymatlari na daracada uygun galir?

(yalniz mehmanxanalarda qalanlar tigiin)

Q: Which type of accommodation do you prefer to stay in for domestic tourism?

Q: To what degree are accommodation prices reasonable comparing to services provided in the regions? (for hotels accommodation only)

Kirays ev
House for rent

Qonagq gedirik (dost va gohumlarin evina)
Guest (friends and relatives)

5* mehmanxana
5* hotel

4* mehmanxana
4 hotel

2-3* mehmanxana
2-3" hotel

ikinci ev

Second home

Hostel
Hostel

Diigarga (mas. cadir diigargasi)
Camping

Qonagq evi / Yataq va sahar yemayi
Guest house /Bed & Breakfast

Sanatoriya
Sanatorium

N =3 000

Ortalama ahamiyyat 2 an yiiksak giymat %-i
daracasi (yani "vacib" + "gox vacib" )
(maksimum = 5.0) Top 2%
Mean importance (i.e. important +
(max = 5.0) very important)

Otagin key.ﬁyyatl 45 86%
Room quality
Gigiyena/Sanitariya ve dezinfeksiya qaydalari o

: . . . 4.6 90%
Hygiene / sanitary and disinfection rules
Qida va icki keyfiyyati
Food & beverage quality 4.6 90%
Obyektlorin keyfiyysti (restoran, spa, hovuz vs s.) o

ppe~ o S 4.5 87%
Availability of facilites (restaurant, spa, swimming pool, etc.)
isci heyatinin gilorizliy o
Staff friendliness = e
Isci heyatlnlr.l professlonalllgl 46 90%
Staff professionalism
Odanis va rezervasn_yalar 4l 84%
Payment & reservations
Toehlukasizlik 46 88%
Safety

N =3 000
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$akil 21 / Cadval 12. Sylanca
Figure 21/ Table 12. Entertainment

S: Daxili sayahat zamani, adatan, hansi turistik yerlari ziyarat edirsiniz? (Top 10)

S: Daxili sayahat zamani, adatan, hansi turistik faaliyystlari hayata kegirirsiniz? (Top 10)

S: Asagida qeyd olunan amillar sizin liglin ne daracada vacibdir? 1 - heg vacib deyil; 5 - gox vacibdir
Q: Which types of touristic attractions do you usually visit during your domestic travel?

Q: Which types of touristic activities do you usually undertake during your domestic travel?

Q: Rate the degree of importance of the below items.

Muzeylar
Museums

Tarixi abidaler
Historical landmarks

Goller
Lakes

Caylar
Rivers

Salalsler
Waterfalls

Bulaglar
Springs

Mascidlar
Mosques

Kandlar
Villages

Qalereyalar
Galleries

Ev muzeyloari
House museums

Ol iglori
Handicrafts

Festivallar
Festivals

At oyunlan
Horse games

Madani tadbirlar
Cultural events

Misgerlik
Coppersmithing

Odabiyyat niimunalari
Literary heritage

Dulusguluq
Pottery

Gazinti / istirahat
Walking / leisure

Mugam
Mugham music

Asiq sanati
Ashig music

Alis-veris (suvenirlar va yerli mahsullar)
Shopping (souvenirs and local products)

Bayram va tadbirlarin mévcudiugu
Availability of events/holidays

Restoranlar
Restaurants

Turistik faaliyyatlarin mévcudlugu
Availability of touristic activities

idman faaliyyatlarinin mévcudlugu
Availability of sport activities

Goérmali yerlarin zanginliyi
Richness of attractions

Ortalama shamiyyat 2 an yiksak giymat %-i
daracasi (yani "vacib" + "¢ox vacib" )
(maksimum = 5.0) Top 2%
Mean importance (i.e. important +
(max = 5.0) very important)
4.1 73%
4.0 70%
4.3 81%
4.0 72%
3.7 63%
4.7 92%

N=3000
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Cadval 13. Xarclar
Table 13. Expenditure

S: Olkadaxili sayahatiniz zamani orta hesabla xarcladiyiniz taxmini mablagi qeyd edin (AZN ila)
S: Yerlagmaya xarcladiyiniz taxmini mablagi qeyd edin (AZN ila)

S: Alis-veriga xarcladiyiniz taxmini mablagi geyd edin (AZN ila)

S: Qida v igkiya xarcladiyiniz taxmini mablagi qeyd edin (AZN ila)

S: Nagliyyata xarcladiyiniz taxmini mablagi qeyd edin (AZN ila)

S: Oziiniiz da daxil olmagla nega nafarin xarclarini 6dayirsiniz? (nafar)

Q: Please indicate the approximate amount that you spend during your entire trip (in AZN)
Q: Approximately how much do you spend on accommodation? (in AZN)

Q: Approximately how much do you spend on shopping? (in AZN)

Q: Approximately how much do you spend on food & beverages? (in AZN)

Q: Approximately how much do you spend on transport? (in AZN)

Q: How many other people do you cover the expenditure of including yourself? (in AZN)

Ortalama xarc

Average expenditure

Coami xarclar

Total expenditure 667 AZN
Yerlagmg xarclari . 191 AZN
Expenditure on accommodation

Alig-veris xarclori

Expenditure on shopping 190 AZN
Qida va igki xarcleri

Expenditure on food & beverage 175 AZN
Naqliyyat xarclari

Expenditure on transport 107 AZN
Respondentin 6zii ds daxil olmagla xarclari gakilan sayahatci sayi 23

Number of people covered including respondent
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Abreviaturalar

AZN
B9®
DMT
DSK
DSX

DTA

UDM
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Azerbaycan manati

Birlogsmis Sreb Smirlikleri
Destinasiya Menecmenti Teskilati
Dovlet Statistika Komitesi

Dévlet Serhad Xidmseti

Azsrbaycan Respublikasinin
Dovlet Turizm Agentliyi

Umumi daxili mshsul

Abbreviations

AZN

DMO

GDP

SBS

SsC

STA

TDS

UAE

UK

usb

VFR

Azerbaijan manat

Destination Management Organisation
Gross domestic product

State Border Service

State Statistical Committee

State Tourism Agency of the Republic
of Azerbaijan

Tourism Departure Survey
United Arab Emirates
United Kingdom

United States dollar

Visiting friends and relatives



Toriflor

Faaliyyat — Turizm statistikasinda fealiyyet termini, istehlakgl gisminds
sayahste hazirlasma ve seyahst zamani insanlarin herskst ve davranislarina
aiddir (IRTS 2008, para 1.2).

Birlagdirilmis malumatlar - Vahid seviyyeli mslumatlarin ehalinin bir grup
xususiyystlarine gére kemiyyst dlgmalerine gevriimasinin naticesidir.

Destinasiya (ssyahatin @sas makani) — Destinasiya saferin gebul edilmasi
ugun esas olan ziyarst yeri olarag musyyenlesdirilir (IRTS 2008, paragraf 2.31).

Daxili turizm - Azerbaycan Respublikasinda yasayan vetendaslarin ve
vetendashgl olmayan sexslerin  Azerbaycan Respublikasinin - hadudlari
daxilinde seyahatidir.

Daxili turizm xarclari — Olks daxilinds bir rezidentin turizm xarcleri (IRTS 2008,
paragraf 4.15 (a)).

Daxili turizm saferi - Olke sakininin 6lke daxilinde yerlesen baslica sefer
obyektins ziyarstidir (IRTS 2008, paragraf 2.32).

Yerli qonaq - Yasadidi olkeni gezir ve onun faaliyyati daxili turizmin bir
hissesidir.

Galma turizmi - Azerbaycan Respublikasinda yasamayan vetendaslar ve
vatendasligi olmayan sexsler tersfinden Azerbaycan Respublikasina edilen
sayahatlerdir.

Galma turizmi Gzra xarcleamalar — Qeyri-rezidentlorin istinad olunan dlkanin
igtisadiyyati daxilindski turizm xarcleridir (IRTS 2008, paragraf 4.15 (b)).

NPS bali — Musbat (9-10 bal), neytral (7-8 bal) ve menfi rey verenler (1-6 bal)
olmagla 10 ballig giymetlendirme sistemidir. Bu indeks ziyarstgilerin loyalliq
deracasini musbat ve meanfi ray verenler arasinda fergi tapmagla dlgmeys
imkan verir.

Getma turizmi - Azerbaycan Respublikasinda yasayan vetendaslarin ve
vatandasli@i olmayan sexslerin basqa dlkeys seyahstleridir.

Getma turizmi lizra xarclemaler - Azerbaycan Respublikasinda yasayan
vatendaslarin ve vetendaslidl olmayan sexslerin basga  dlkeds  turizm
xarclomaleridir.

Birgiinliik ziyarat¢i (ve ya ekskursiyag)) — Soferi zamani gecslemayen
ziyarstgidir (24 saatadsk).

Nimuna - Muayyen se¢cme ehtimali olan bir proses asasinda elementlerin
segildiyi bir ¢argivenin alt hissasidlir.

Nimuna anketi — NUmuns metodundan istifade etmekle aparilan sorgudur.

Turizm xarcleri — Turizm xercleri dedikds, turizm seferleri Uglin ve safer
muddatinda sexsi istifade ve ya digarlerine vermak tgun istehlak mallarinin ve
xidmatlerinin, habels giymatli esyalarin alinmasi tgun odenilen meblegd basa
dusulur. Burada ziyaratgilerin dzlerinin gakdikleri xarcleri, eloeca de digaerleri
tersfinden odenilen ve ya geri qaytarilan xercler shate edilir (IRTS 2008,
paraqgraf 4.2).

Turist (va ya gecalayan ziyaratgi) — Soferi zamani gecslayen ziyarstgidir,

Sayahatgi — Muxtalif cografi mekanlar arasinda her hansi bir megsaed ve
istenilen muddat Ggun herekst eden sexsdir (IRTS 2008, paragraf 2.4).

Safar — Sofor dedikds, bir insanin adi yasayis yerinden yola dusduyd ve
gayidana gader etdiyi seyahat nazardas tutulur.

Ziyaratgi — Adat etdiyi muhitden kenarda bir ilden az muddstds ziyarst edilen
olke ve regionun yerli muassisesi terafinden isle teminatdan basga her hansi
diger baslica meqgsed ils (isguzar, istirahst ve ya diger sexsi megsadler) ssas
destinasiyaya seyahst eden seyahstgidir (IRTS 2008, paragraf 29). Ziyarstgi
(daxili, gelen ve ya xarice geden), gecalayan (ssfere gecelomak daxildirss)
ve ya birgunluk ziyarstgi ve ya ekskursionist (sefere gecslemek daxil deyilss)
olmagla iki hissays bolundr (IRTS 2008, paragraf 2.13).

Definitions

Activity/activities — In tourism statistics, the term ‘activities’ refers to the
actions and behaviours of people in preparation for and during a trip in their
capacity as consumers (IRTS 2008, para. 1.2).

Aggregated data — The result of transforming unit-level data into quantitative
measures for a set of characteristics of a population.

Destination (main destination of a trip) — The main destination of a tourist trip
is defined as a place visited which is central to the decision to take the trip
(IRTS 2008, para. 2.31).

Domestic tourism — Domestic tourism comprises the activities of a visitor
resident within the country of reference, either as part of a domestic tourism
trip or as part of an outbound tourism trip (IRTS 2008, para. 2.39).

Domestic tourism expenditure — The tourism expenditure of a resident visitor
within the economy of reference (IRTS 2008, para. 4.15 (a)).

Domestic tourism trip — A domestic tourism trip is one with a main destination
within the country of residence of the visitor (IRTS 2008, para. 2.32).

Domestic visitor — As a visitor travels within his or her country of residence,
he or she is a domestic visitor and his or her activities are part of domestic
tourism.

Inbound tourism - Inbound tourism comprises the activities of a non-resident
visitor within the country of reference on an inbound tourism trip (IRTS 2008,
para. 2.39).

Inbound tourism expenditure — Inbound tourism expenditure is the tourism
expenditure of a non-resident visitor within the economy of reference (IRTS
2008, para. 4.15 (b)).

NPS score — A 10-point evaluation which includes three types of respondents:
attractors (score of 9-10), neutral (score of 7-8) and detractors (score of 1-6).
This index allows customer loyalty to be measured by finding the difference
between attractors and detractors.

Outbound tourism — Outbound tourism comprises the activities of a resident
visitor outside the country of reference, either as part of an outbound tourism
trip or as part of a domestic tourism trip (IRTS 2008, para. 2.39 (c)).

Outbound tourism expenditure — The tourism expenditure of a resident visitor
outside the economy of reference (IRTS 2008, para. 4.15 (c)).

Same-day visitor (or excursionist) — A visitor (domestic, inbound or outbound)
is classified as a tourist (or overnight visitor), if his/her trip includes an overnight
stay, or as a same-day visitor (or excursionist) otherwise (IRTS 2008, para. 2.13).

Sample - A subset of a frame where elements are selected based on a
process with a known probability of selection.

Sample survey — A survey that is carried out using a sampling method.

Tourism expenditure — Tourism expenditure refers to the amount paid for the
acquisition of consumption goods and services, as well as valuables, for own
use or to give away, for and during tourism trips. It includes expenditures by
visitors themselves, as well as expenses that are paid for or reimbursed by
others (IRTS 2008, para. 4.2).

Tourist (or overnight visitor) — A visitor (domestic, inbound or outbound) is
classified as a tourist (or overnight visitor), if his/her trip includes an overnight
stay, or as a same-day visitor (or excursionist) otherwise (IRTS 2008, para. 2.13).

Traveller — A traveller is someone who moves between different geographical
locations for any purpose and any duration (IRTS 2008, para. 2.4).

Trip — A trip refers to the travel undertaken by a person from the time of
departure from his or her usual residence until he or she returns; it thus refers
to a round trip. Trips taken by visitors are tourist trips.

Visitor — A visitor is a traveller taking a trip to a main destination outside his
or her usual environment, for less than a year, for any main purpose (business,
leisure or other personal purpose) other than to be employed by a resident
entity in the country or place visited (IRTS 2008, para. 29). A visitor (domestic,
inbound or outbound) is classified as a tourist (or overnight visitor), if his/
her trip includes an overnight stay, or as a same-day visitor (or excursionist)
otherwise (IRTS 2008, para. 2.13).
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Metodoloji izah

2020-ci il Uzre turizm statistikasi hesabati  Dovlst
Statistika Komitasi (DSK), Dévlst Serhad Xidmati (DSX), Dévlst
Turizm Agentliyi (DTA) kimi qurumlarin mixtslif kemiyyst ve
keyfiyyat metodlari ile alde olunan mslumatlari asasinda
hazirlanmigdir. Hesabatda turizm statistikasinda 6na ¢ixan
muhUum gostericilara yer verilmis, avvalki illerle mugayisaler
apariimig, cadvaller ve muxtslif qgrafiklerle malumatlarin
catdirimasi ve basa dustlmasi asanlasdirimis, alava olaraq
asas va diggatalayiq gostericilar ve onlarin dinamikasi izahli
sekilde tesvir olunmusdur. Oten ilki nasr ile miiqayisads bu
sonad daha ¢ox daxili turizm ve pandemiyanin turizma
tasirlerini aks etdirir.

Bu senad, Dovlet Statistika Komitasinin daxili turizm Uzre tag-
dim etdiyi gostericilerle yanasl, Dovlet Turizmm Agentliyinin kegir-
diyi sorgularin naticslerini de aks etdirir. Bu sordu, daxili turizm
Uzre destinasiyalar perspektivinden daha ¢ox asas bazarlarin
arasdirimasini hadsfloemisdir. Bele ki, Azerbaycanin 16 ssharinds
sakinler arasinda sordu aparilmis, onlarin dlkedaxili seferlerde
soyahat davraniglar dyranilmisdir.

Hesabat, hotel sektoru Uzre 3 bdlmads muxtslif mslumatlar
oks etdirir:
) hotel ve hotel tipli musssisaler hagginda statistik
malumatlar
Il) hotellerde aparilan monitoringler tzre malumatlar
Ill) hotellerin giymat indeksinin tahlili.

Statistik melumatlar hissesinds hotel sektoru Uzre rayon ve
seharlarin bélgistinde mehmanxana ve mehmanxana tipli ob-
yektlerin sayi, otaglarin ve ¢arpayilarin sayi, yerlesdirilmis soxs-
larin sayi, gecslemalarin sayi, mehmanxanalarin galirleri kimi
gostericiler cadval ve grafiklerle sks olunmusdur. Monitoringler
boélmasi, hotellerds kecirilon monitoringlerin sayi, tatbig edilen
cerima say! kimi malumatlar gosterir. Qiymat indeksinin tehli-
li booking.com platformasinda yerlesen hotellarin malumatlari
asasinda formalasdirimisdir.

igtisadi tesir bélmesinds turizm senayesinde son bes il Uzre
statistik gostericilera goéra yaradimis alave dsyer, senayenin
UDM-ds cakisi, mesgullugda ¢akisi, investisiya goyulusu, turizm
xidmeatleri Uzre saldo, vergi édenisleri kimi asas igtisadi goste-
riciler serh edilmis ve pandemiyanin tasirlari geyd olunmusdur.
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Methodology

The annual report on tourism statistics for 2020 includes
information from different sources such as the State Statistics
Committee (SSC), State Border Service (SBS) and State
Tourism Agency (STA), obtained via various quantitative and
qualitative methods. The report includes important indicators
in tourism statistics, comparisons with the previous year and
reader-friendly tables/graphs  which provide visualised
information about tourism in Azerbaijan. Compared to the
previous publication, Annual Tourism Statistics for 2020
mainly focuses on domestic tourism and the impact of the
pandemic on the tourism sector.

This document, in addition to the indicators provided by the
State Statistics Committee on domestic tourism, also reflects
the results of surveys conducted by the State Tourism Agency
on domestic tourism. This survey mainly aims to explore key mar-
kets for domestic tourism rather than destinations for domestic
tourism. Thus, a survey was conducted among residents of 16
cities in Azerbaijan and their travel behaviour during domestic
trips was studied.

Information about the hospitality sector provides:
) statistics about hotels and similar establishments
I1) results of monitorings in hotels in Azerbaijan
lll) price index analysis of hotels

Statistical data covers hotel sector indicators such as the
number of hotels and similar establishments, number of rooms
and bed places, number of accommodated people, number of
overnight stays, income of hotels with a city breakdown mainly
based on data from the SSC. Monitoring results show the num-
ber of hotels monitored, the number of total monitorings, the
number of fines imposed and the individual city shares of the
total amount of fines. Price index analysis has been conducted
based on data obtained from the booking.com online platform.

The economic impact section explains the main economic
indicators of the tourism industry for the last five years, such as
the value added by this sector, the share of the industry in GDP,
employment, investment, balance of tourism services and tax
payments. Moreover, the impact of the pandemic on the tourism
sector has been illustrated.
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olaqgadar saxs:
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Nicat Abbasli
Sektor miidiri

elektron poct: nijat.abbasli@tourism.gov.az
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ﬁ»} State Tourism Agency of
%2/ the Republic of Azerbaijan

Contact person:

Research and Statistics Division
of the Tourism Policy and Strategy
Department

Nijat Abbasli
Head of Division

e-mail: nijat.abbasli@tourism.gov.az
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