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Hesabatin
qisa mazmunu

Bu hesabat Azerbaycan Respublikasinin Dévlst
Turizm Agentliyinin Turizm Siyassti ve Strategiyasi
sbbasinin Tedqiqat va Statistika sektoru tarefindan
hazirlanmigdir. Hesabatin  maqgsadi Azsrbaycanda
turizmin inkisafi, turizm axini, turist xerclemaleri, hotel
sektoru, turizmin igtisadi tasiri ve ziyarstgilerin fikirlari
ile bagh esas magamlari temin etmakdir.

Galma turizmi

Dovlet Serhad Xidmetindsn verilen malumata gors, 2019-cu
ilde galen acnebilerin sayi 3,17 milyon xarici vetandasa ¢atib
ki, bu da svvalki ilo nisbatan texminan 11,3% artimdir. Galma
sayinin Ustunlik teskil etdiyi olksler Rusiya, Gurcustan, Turkiys,
iran ve Seudiyye Srebistani olub — bu élkelerden galenlerin sayi
butin gelenlerin 74%-ni taskil edib. Dovlst Statistika Komitasinin
malumatina goére, Azsrbaycana gelen xarici vetandaslarin
toxminan 90%-i (2,86 milyon nafer) dlkeni turizmn magsadiile ziyarst
edib. Onlarin 41%-i istirahat, 30%-i isgUzar magsad ile ve 25%-i
dost ve gohumlarini ziyaret etmak Ugln Azerbaycana seyahst
edib. 2019-cu ilde elektron vizadan istifade edarak Azerbaycana
gelen sayahstgilerin sayr Umumi gslenlerin texminan 29%-ni
toskil edib (930 min nafer). Bu gosterici 2018-ci ilds elektron viza
istifadacileri ile mugayisede 36,7% artim gosterib. Elektron viza
istifadagilerinin texminan 82%-ni istirahat magsadi ile gsalenler
toskil edib. Elektron viza istifadecileri arasinda an yikssk faiz
gostericileri Iran (17%), Seudiyye Srabistani (12%), Hindistan (8%),
Boyuk Britaniya (7%) ve Turkiys (7%) vetendaslarinda olub.

2019-cu ilde acnsbi ziyarstgiler terafinden cekilen turizm
xarcleri negliyyat (35%), yerlesma (27%), gida (21%) ve diger xercler
(17%) Uzre 297 milyard manata catib. Turist xarclemalarinin an
boyik hissasini Rusiya, Turkiys, Seudiyye Srebistani, lran ve
Gurcustan tutur ve bu, tmumi turizm xarclemalsrinin 55%-ni taskil
edir. Bununla yanas, bir turistin xarc migdarina gére Yaponiya va
ABS turistleri liderdir: her iki dlkeds bu gosterici 2 800 manatdan
cox olub. Bu odlkslerden sonra, Kiveyt (2 720 AZN), BSOS (2 640
AZN), Qater (2 600 AZN), Seudiyys Srabistani (2 580 AZN) ve
Bahreyn (2 570 AZN) kimi sreb lksleri bir turist tersfinden edilen
an cox xarclemaler sirasina daxil olub.

Danxili turizm

2019-cu ilde vyerli sayahstgilerin mumi sayr 2018-ci ille
migayiseda 75% artaraqg 4,3 milyon nafera yaxinlasib. Daxili
seforlerin skseriyyati dost ve gohumlarn ziyarst (34,7%) ve istirahat
(32,2%) magsadi daslyib. Bunun ardinca diger saferler mivafiq
olarag 95%, 93% va 8,3% gosterici ile isgUzar, saglamlig ve alig-

Executive
Summary

This report has been produced by the Research
and Statistics Division of the State Tourism Agency of
the Republic of Azerbaijan. The objective of the report
is to provide the key points regarding the development
of tourism in Azerbaijan, in terms of tourism flow, tourist
expenditure, the hospitality sector, the economic
impact of tourism and visitors' perceptions.

Inbound Tourism

According to the State Border Service, the number of arrivals
reached 3.17 million foreign citizens in 2019, a nearly 11.3% increase
compared to the previous year. The countries with the highest
share of arrivals are Russia, Georgia, Turkey, Iran and Saudi
Arabia, together occupying 74% of total arrivals. According to
the State Statistical Committee, nearly 90% of all foreign arrivals
visited Azerbaijan for tourism purposes, totalling 2.86 million
people. Among them, 41% travelled to Azerbaijan for leisure,
30% for business and 25% for visiting friends and relatives. The
number of travellers who arrived in Azerbaijan using an e-visa
in 2019 was about 29% of total arrivals, totalling 930 thousand
visitors. This indicator shows a 36.7% increase compared to
e-visa users in 2018. The main purpose of visiting for e-visa users
was leisure in nearly 82% of cases. Among e-visa users, citizens
of Iran (17%), Saudi Arabia (12%), India (8%), the UK (7%) and Turkey
(7%) had the highest share.

The total expenditure for the purpose of tourism by
international visitors in 2019 reached 297 billion AZN, split into
transport (35%), accommodation (27%), food and beverages
(21%) and other expenditures (17%). Russia, Turkey, Saudi Arabia,
Iran and Georgia contributed most in terms of total tourist
expenditures, jointly occupying 55% of the total inbound tourism
expenditure. However, the highest expenditure per tourist was
recorded by visitors from Japan and the USA: more than 2,800
AZN each. This was followed by Arab countries such as Kuwait
(2,720 AZN), the UAE (2,640 AZN), Qatar (2,600 AZN), Saudi Arabia
(2,580 AZN) and Bahrain (2,570 AZN).

Domestic Tourism

The total number of domestic travellers in 2019 was about
4.3 million, a 7.5% increase compared to 2018. The majority of
domestic trips were made for visiting friends and relatives
(34.7%) and leisure (32.2%) purposes. This was followed by
business, health and shopping with shares of 95%, 23% and
8.3% respectively. The most popular cities among domestic
travellers were Baku, Lankaran, Ganja, Sheki, Guba, Shamkir



veris magsadile edilib. Baki, Lenkeran, Gence, Seki, Quiba, Samkir
ve Xagmaz yerli seyahstciler arasinda sn mashur ssharlerdir.
Yerli ziyarstgilerin skseriyyati 1-3 gun (38%) ve 4-7 gun (30,6%)
sayahat edirler. Onlar asasen dostlarin ve gohumlarin evlerinds
(35%) vo ya &z evlerinde qaliblar (34%). Yerli seyahstcilerin 30%-
i kiraye evlerda gecslayib. Ziyaratgilerin yalniz 1%-i gecslemak
Ugun mehmanxanalari segib. 2019-cu ilde Gmumi daxili turizm
xarclemaleari avvalki ille mugayiseds 14% artarag 3,48 milyard
AZN taskil edib. Yerli turistlerin daxili seferlere ortalama olaraqg
cakdiyi xarcler 800 manata yaxin olub.

Getma turizmi

2019-cu ilde xarica safer eden Azerbaycan vetandaslarinin
Umumi sayl 13,4% artaraqg 5,57 milyon nafer olub. Azerbaycan
vetendaslarinin ssas sefer etdiyi dlksler iran, Gurcustan, Rusiya,
Turkiya ve Ukrayna olub. Bu élkelar 2019-cu ilde Gmumi sefarlarin
95%-ni ehate edib. Azerbaycan vatendaslari ssasen istirahst
megsadile xarici dlkelere sefer edibler. istirahet magsadile
edilen seferler Umumi xarici seferlerin 29%-ni toskil edib. Getma
turizminda Umumi xarclerin hacmi 2,4 milyard AZN taskil edib ve
bura nagliyyat (296%), yerlesme (193%), gidalanma (16,6%), alig-
veris (24,2%) ve diger xarclar (10,3%) daxildir.

Hotel sektoru

Dovlst Statistika Komitasi 2019-cu ilde 642 mehmanxana ve
mehmanxana tipli musssiseni geyds alib ki, bu da 2018-ci ille
muqgayisede 77% artim demakdir. Umumilikde mehmanxanalarin
Ucde birine yaxin hissesi Bakida yerlasir. Mehmanxana
sayina goéra Xagmaz, Masall, Quba ve Lenksran saharlerini
ds geyd etmsk lazmdir. Oten ille mugayiseds, 2019-cu ilds
mehmanxanalarda  gecslemalarin Umumi sayr 10% artarag
191 milyon nafere ¢atib ki, onlarin 69%-i acnabi, 31%-i isa yerli
turistlerdir. Gecslaysnlerin sayina gére xarici gonaglar Baki,
Qabale, Naxgivan ve Sakiys Ustunluk verdiyi halda, yerli turistler
asasean Qusar, Naftalan, Lenkeran, Sabran, Xagmaz, Qax ve
Samaxini - secibler. Mehmanxanalarda  yerlasdirilen  acnabi
gonaglar esasen Sseudiyys Srebistani, BSS, Rusiya, Tarkiys, israil
ve Hindistandan gslibler. Mehmanxana ve mehmanxana tipli
muassisalerin slde etdiyi tmumi gslir 450 milyon manata yaxin
olub. Bu gosterici 2018-ci illea mugayisada texminan 25% artmisdir.

Sorgu naticaleri

DTA-nin Tedgiqat ve Statistika sektoru terefindan 2019-cu ilds
2 sordu taskil olunub: dlkeni terk edan turistler arasinda ve DMT
sorgular. Olkeni terk eden turistler arasinda kegirilen sorgunun
maqgsadi Azarbaycanin 12 asas hadaf bazardan gslen gonaglar
arasinda Azarbaycanin turizm makani kimi tesavvirlarinianlamag
idi. Sorgunun naticalerine asasan, acnabi turistler arasinda an
mashur regionlar Qabels, Quba, $aki, Qusar, Samaxi, Ganca
ve Naftalan kimi ssharler olub. ©n meashur gérmali yerler tarixi
mekanlar (70%) ve meshur abidsler (55%) hesab olunur. Xarici
turistler esasen saxsi tehlUkesizlik ve rahatlig, yerli insanlarin
mehribanligi va yerli matbaxin keyfiyyatinden meamnundurlar;
yerlasdirma vasitsleri, suvenirler ve aviabiletlerin giymatlerinden
isa nisbaten narazidirlar.

DMT sorgular doérd ssherde - Quba, Seki, Lenkeran ve
Geancada ham xarici, hem de yerli turistlerle Uz-Uza musahibsler
asasinda aparilib. Sordu naticalarine asasen har sahar Ugln asas
turizm mekanlari ve turizm fealiyyst névleri askar edilib. Homginin
bu seherlerds turistlera yardim, turizm infrastrukturu, goérmali
yerler, aylenca ve yerlasma kimi bir sira amillerle slagedar gsp
analizi aparilib.

and Khachmaz. The majority of domestic visitors spent 1-3 days
(38.0%) and 4-7 days (30.6%). Domestic travellers mostly stayed
with friends and relatives or at their own houses: 35% and 34%
of the total number of people accommodated respectively.
Another 30% of domestic travellers stayed overnight in rental
houses. Only 1% of domestic visitors chose to stay in hotels. The
total domestic tourism expenditure in 2019 increased by 14%
compared to the previous year, totaling 3.48 billion AZN. The
average domestic tourist spent around 800 AZN for local trips.

Outbound Tourism

The total number of Azerbaijani citizens travelling abroad in
2019 was about 5.57 million people, an increase of 13.4%. The
main destination countries for Azerbaijani travellers were Iran,
Georgia, Russia, Turkey and Ukraine, together comprising 95% of
total departures in 2019 The main purpose of outbound travel
from Azerbaijan was leisure in 29% of all outbound trips. Total
outbound tourism expenditure was about 2.4 billion AZN, split
into transportation (296%), accommodation (193%), food and
beverages (16.6%), shopping (24.2%) and other costs (10.3%).

Hospitality Sector

The State Statistical Committee recorded 642 hotels and
similar establishments in 2019, whichis a 7.7% increase compared
to 2018. Nearly one-third of the total number of hotels were
located in Baku, which was followed by Khachmaz, Masalli,
Guba and Lankaran. The total number of overnight stays in
hotels increased by 10% and reached 191 million guests, which
was split into foreign (69%) and domestic (31%) tourists. Among
those accommodated people, foreign visitors preferred Baku,
Gabala, Nakhchivan and Sheki, while domestic tourists mainly
chose Gusar, Naftalan, Lankaran, Shabran, Khachmaz, Gakh
and Shamakhi. Foreign visitors accommodated in hotels were
mostly from Saudi Arabia, the UAE, Russia, Turkey, Israel and
India. The total revenue of hotels and similar establishments was
about 450 million AZN, a nearly 25% increase in comparison with
2018.

Survey Results

The Research and Statistics Division of State Tourism
Agency of the Republic of Azerbaijan organised 2 surveys in
2019: the Tourism Departure Survey (TDS) and the Destination
Management Organisation Survey (DMO). The purpose of the
TDS was to comprehend the perceptions of Azerbaijan as a
tourism destination amongst inbound visitors from 12 major
tourism markets for Azerbaijan. Based on the survey results,
regional cities such as Gabala, Guba, Sheki, Gusar, Shamakhi,
Ganja and Naftalan were the most popular ones among tourists.
The most popular type of attractions were historic sites and
famous buildings, visited by 70% and 55% of tourists respectively.
Foreign tourists were mostly satisfied with personal safety and
comfort, the friendliness of the local people and the quality of
the local cuisine, while relatively dissatisfied with the prices of
accommodation, souvenirs and airline tickets.

The Destination Management Organisation (DMO) Survey
included face-to-face interviews with both foreign and
domestic tourists in four cities — Guba, Sheki, Lankaran and
Ganja. Based on the survey results, the main tourist attractions
and tourist activities were found for each city. Moreover, gap
analysis was conducted in these cities regarding several factors
such as tourist assistance, tourism infrastructure, attractions and
destination quality, entertainment, and accommodation.



Azerbaycan  Respublikasinin - Doviet — Turizm  Agentliyi,
Azerbaycan Respublikasinin Prezidenti yaninda Vetendaslara
Xidmet ve Sosial Innovasiyalar tzre Déviet Agentliyi (VXSIDA)
ile emakdasliq cercivasinds, elektron viza ile Azerbaycana
gelen ecnebi gonaglar arasinda  VXSIDA  terefinden
aparilan  sorgu naticalerini tehlil etmisdir. Tehlil bir nege
faktorun giymetlendiriimesi asasinda aparimisdir: nagliyyat,
mehmanxana, iass, muzeyler ve tarixi abidsler, navigasiya
infrastrukturu, yerli vetandaslarn ecnsbilere munasibati ve
elektron viza sisteminin rahathdi. Bundan slave, Azerbaycana
sayahet eden elektron viza istifadagilerinin fikirleri esasinda metn
tahlili aparimisdir.

igtisadi tasir

Yerlosdirms ve iase sektorunun hacmi 2019-cu ilde taxminan
197 milyard AZN (va ya 1,16 milyard ABS dollar) olub ki, bu da
UDM-nin texminan 2,4%-ni teskil edib. 2019-cu ilde yerlesdirma
ve iase sektoruna kapital goyulusu texminan 593 milyon AZN
olub. Yerlesdirma ve iase sektorundaki mesgullugun sayr 3%
artarag, 80,5 min nafera catib.

Qoruglar

Dovlst Turizm Agentliyi nazdindeki Qoruglarnn  idareetme
Merkazi Yanardag, Atesgah Mabadi, Basqgal, Xinalig, Lahic, Yuxari
Bas ve Kis goruglarinin idarsedilmasini hayata kegirir. Siyahida ilk
Uc gorug 2019-cu ilde yarim milyon ziyaratgi cello etmakla an cox
ziyarst edilen goruglar hesab olunur. Atesgah meabadi asassn
Hindistan, Israil, Rusiyadan olmagla, scnabi turistler tersfinden
an ¢ox ziyarst olunan gorugdur.

In cooperation with ASAN (the State Agency for Public Service
and Social Innovation under the President of the Republic
of Azerbaijan), the State Tourism Agency of the Republic of
Azerbaijan analysed a survey conducted by ASAN among
foreign visitors travelling to Azerbaijon with an e-visa. The
analysis was done based on the evaluation of several factors:
transport, hotels, restaurant and food, museums and historical
monuments, navigation infrastructure, local attitudes towards
foreigners and the user-friendliness of the e-visa system. In
addition, text analysis was conducted based on comments
provided by e-visa users travelling to Azerbaijan.

Economic Impact

The total value added in the accommodation and food and
beverages sectors was about 197 billion AZN (or 116 billion USD) in
2019, which was nearly 2.4% of the total GDP. Capital investment
in the accommodation and food and beverages sectors in
2019 was about 5923 million AZN. The total number of people
employed in the accommodation and food and beverages
sectors increased by 3%, totalling 80.5 thousand people.

Reserves

The Reserves Management Centre under the State Tourism
Agency is responsible for 7 reserves: the Ateshgah temple,
Yanardag, Yukhari Bash, Basgal, Khinalig, Lahij, Yukhari Bash
and Kish. The first three of these are the most popular, totaling
nearly half a million visitors altogether in 2019 The Ateshgah
temple attracted the highest number of international tourists,
who were mainly from India, Israel and Russia.






Galmea turizmi

2019-cu ilds gslenlerin sayi avvalki ile nisbsten 11,3% artarag
317 milyon nefere catib. Cadvel 1-da gosterildiyi kimi, an
boytk bazar payl olan 10 olkedsn gelenlerin sayinda an
boytk faiz artiminin masahide olundugu olkslers Turkmenistan
(84,2%), Hindistan (66,8%) ve Seudiyys Srabistani (46,3%) aiddir.
Bu olkeler arasinda BS3 ve iragdan basga diger olkelerde
2018-ci ille mugayiseds faiz artimi muisahide olunur. Déviet
Statistika Komitasinin malumatina goérs, Azerbaycana galenlarin
90%-i turizm magsadi ile safer edib. Turkmanistan ve Gurctstan
istisna olmaqgla, bazar payi ytksek olan 6lkslerden gelenlarin
90%-dan ¢oxu turizm maqgsadile sefer edib.

Inbound Tourism

In 2019, the number of arrivals showed a 1.3 % increase
compared to the previous year, totalling 3.17 million foreign
citizens. As illustrated in Table 1, the number of arrivals from
the top 10 source markets, the largest percent increase was
observed for Turkmenistan (84.2%), India (66.8%) and Saudi Arabia
(46.3%). Moreover, other countries also showed a percentage
increase in comparison with 2018, besides the UAE and Iraq.
According to the State Statistical Committee, 0% of travellers
visited Azerbaijan for the purpose of tourism. More than 90% of
travellers from each of the main tourism source markets were
tourist visitors, except for Turkmenistan and Georgia.

Cadval 1: Olkays galan xarici vatandaslarin sayi (2018-2019) va turizm maqgsadli ziyaratgilarin pay!
Table 1: The number of total arrivals (2018-2019) and share of visitors / top 10 countries

Cami, nafar

Olkalar :

Countries total arrivals
2019

Rusnya 932,984

Russia

Gﬂrcm.stan R

Georgia

Ty 316,628

Turkey

o 255,628

Iran

Saudiyya Srabistani

Saudi Arabia 107,230

BS99

UAE 68,346

Hlnfllstan D

India

Ukrayna

Ukraine 59,116

Ti'lrkman.lstun i

Turkmenistan

g 50,723

Iraq

Coami, nafar
total arrivals

% turizm maqsadila
% tourism purpose

% dayigsmasi

2018 S EEE 2019
880,029 6.0% 90%
610,556 18.8% 83%
291,499 8.6% 92%
241,124 6.0% 93%
73,284 46.3% 97%
94,031 -27.3% 98%

39,051 66.8% 96%
57,707 2.4% 93%
28,305 84.2% 86%
67514 -249% 3%

ol 2,849,581 1.3% 90%
Total

Manba: Dovist Serhad Xidmeti; Dévlet Statistika Komitesi / Source: State Border Service; State Statistical Committee

! Xarici sayahatcilarin sayt (Sayahatci miixtalif cografi makanlar arasinda har hanst bir magsad tictin
vo milddat arzindo harakat edan saxsdir (Turizm Statistikast ticiin Beynalxalg Tovsiyalor (IRTS) 2008,
2.4)) Dovlat Sarhad Xidmati torafindon geydiyyata alinan sarhad kecon insanlarin sayidir. Bu say turizm
magsadi ila galonlori, eyni zamanda IRTS 2008 torafindon verilon turizm moqsadi ilo galanlorin tarifino
uygun galmayon digor saxslori: masalan, sarhad iscilorini, uzunmiiddatli isilor, talobalar, xastalor va s.
kimi saxslori ahata edir.

! The numbers of foreign travellers (a traveller is someone who moves between different geographic lo-
cations for any purpose and for any duration (International Recommendations for Tourism Statistics
(IRTS) 2008, 2.4)) are counts of border crossings as registered by the State Border Service. These numbers
cover tourist visitors but also other travellers who do not fulfil the definition of being a tourist visitor
given by IRTS 2008, such as border workers, long-term workers, students and patients, etc.



~ ©n cox gelma sayina gore ilk 5 olke Rusiya, Gurcustan, Turkiys, The top 5 countries according to the highest number of

Iran ve Ssudiyye Srsbistanidir; tmumilikds gslenlerin 74%-i bu  qrrivals were Russia, Georgia, Turkey, Iran and Saudi Arabia in

olkslerin payina disur. Bu lkeler arasinda Seudiyys Srebistanien 5019 Together they comprised 74% of all arrivals. Among these

yuksek artma faizini gosterib (46%) ve gslenler arasinda besinci  countries, Saudi Arabia showed the highest percent increase

yere yukselib. Qalan dérd Slke — Rusiya, Gurcustan, Turkiys vo  (46%) and rose to the fifth place in the list of arrivals. The other

Iran da muvafig olaraq 6%, 19%, 9% ve 6% artim gostarib. four countries — Russia, Georgia, Turkey and Iran — also showed
increases of 6%, 19%, 9% and 6% respectively.

Qrafik 1: ©n gox acnabinin galdiyi 5 6lka (min nafar), 2018-2019
Figure 1: Arrivals from the top 5 countries (in thousands) 2018-2019
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Manba: Dovist Serhad Xidmeati / Source: State Border Service

Qrafik 2: ®n ¢ox acnabinin galdiyi névbati 5 6lka (min nafar), 2018-2019
Figure 2: Arrivals from the next top 5 countries (in thousands) 2018-2019
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Manba: Dovist Serhad Xidmati / Source: State Border Service
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Qrafik 3-de gosterildiyi kimi, 2019-cu ilin mart ayi istisna
olmagla, har ay Gcln galenlerin sayi avvalki ila nisbaten artim
gosterib. ©n yuksek faiz artimi may (18,5%), iyun (173%), sentyabr
(20,7%) ve oktyabr (24,7%) aylarnnda muisahide edilib. Yay
moévsUumundsa Azerbaycana turist axinin gox oldugunu nazera
alsag, an yuksak naticsler iyun, iyul ve avqust aylarinda geyds
alinib, mavafig olarag 316 min, 367 min va 361 min seyahetgi
gelmisdir. 2019-cu ilde galen turistlerin sayinin en az oldugu aylar
yanvar va fevral aylar olmusdur: muvafig olarag, 192 min va 173
min sayahatci taskil edir.

As described in Figure 3, the number of arrivals for each month
of 2019 except March shows a percent increase in comparison
with the previous year. The highest percent increases were
observed in May (18.5%), June (17.3%), September (20.7%) and
October (24.7%). Considering that summer is the high season
of tourism in Azerbaijan, the highest number of arrivals was
recorded in June, July and August, with 316, 367 and 361
thousand travellers respectively. The lowest numbers of arrivals
in 2019 were observed for January and February, totalling 192
and 173 thousand travellers respectively.

Qrafik 3: Aylar lizra galan turistlarin sayi
Figure 3: Total arrivals, monthly breakdown

—— Yekun (2019)/Total (2019)

400 000
350 000
300 000
250 000
200 000
150 000
100 000

50 000

—— Yekun (2018)/Total (2018)

Jan Feb Mar Apr May

Manba: Dovist Serhad Xidmati / Source: State Border Service

Jun Jul Aug Sep Oct Nov Dec

Cadval 2: Qalma middati, 2018-2019
Table 2: Length of stay 2018-2019

Qalma miiddati / Length of Stay

24 saatadsk 1-3 4-7 8-14 15-28 >29
up to 24 hours giin/days giin/days giin/days giin/days giin/days

671,849

2019 519,163

2018 527,330 476,376

Manba: Dovist Serhad Xidmsti / Source: State Border Service

Birgunluk ziyaratgiler 2019-cu ilde Gmumi sayahst edanlerin
21%~-ni taskil edir ki, bu da 2018-ci il ilo muqgayiseda 3% coxdur.
Seyahstcilerin en boyik hissesi (39%-s yaxin) Azerbaycanda
1-7 gun qgalir. Azerbaycanda 1 aydan ¢ox qalan seyahatgiler
Umumi galenlerin 29%-ni teaskil edirler. Bununla yanasl, UGmumi
sayahst edsnlerin 9%-i Azerbaycanda 8-14 gun arzinds, yalniz
2%-iise 14-28 gun galiblar.

714,788

644,408

267,710 72,821 924,022

252,345 64,433 881,699

Same-day visitors comprised 21% of total travellers in 2019,
a 3% higher portion than in 2018. The highest portion of travellers
(nearly 39%) stayed in Azerbaijan for 1-7 days. Travellers who
stayed in Azerbaijan for more than 1 month made up 29% of
total arrivals. Moreover, 9% of all travellers stayed around 8-14
days, while only 2% stayed in Azerbaijan for between 14 and
28 weeks.



Qrafik 4: Qalma miiddati (2019)
Figure 4: Length of stay (2019)
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Manba: Dovlst Serhad Xidmeti / Source: State Border Service

Qrafik 6-ya baxdigda aydin olur ki, galma muddsti dlkedan-
olkeya dayisir. Birgunluk ziyarstgilerin  ekseriyyati  sarhad
dlkelerinden — Rusiya, Gurctstan, iran, Turkiys, Turkmenistan
ve Qazaxistandandir. Dsanizden hamserhad oldugumuz olkelar
arasinda  Turkmenistandan gslenlerin  yarisi ve Qazaxistan
ziyaratgilerinin ise doérdds biri 24 saata gadar Azerbaycanda
qalib. &sasen 4-7 gun galan seyahstcileri Hindistan (61%) ve
Yaxin Serqg dlkslerinden (45%-dsn yuxar) gslenlsr tsskil edib.
Rusiyadan (44%), Ukraynadan (44%), Gurctstandan (30%), Boytk
Britaniyadan (38%), Qazaxistandan (31%) ve Pakistandan (31%)
galenlerin boyuk bir hissasi Azerbaycanda 15 gindan ¢ox galib.

Qrafik 5: Qalma miiddati (2018)
Figure 5: length of stay (2018)
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Looking at Figure 6, the length of stay varied among source
markets. The majority of same-day visitors were from border
countries: Russia, Georgia, Iran, Turkey, Turkmenistan and
Kazakhstan. Among the countries with a shared water border,
half of travellers from Turkmenistan and a quarter of travellers
from Kazakhstan stayed in Azerbaijan for up to 24 hours.
Travellers who stayed for 4-7 days were mostly from India (61%)
and Middle Eastern countries (more than 45%). A substantial
portion of travellers from Russia (44%), Ukraine (44%), Georgia
(30%), the UK (38%), Kazakhstan (31%) and Pakistan (31%) stayed
in Azerbaijan for more than 15 days.

Qrafik 6: Olksler Gizra qalma middati
Figure 6: Length of stay by country
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Cadval 3: Ziyarat magsadi?
Table 3: Purpose of visit

istirahat
Leisure

1,164,010

Isguzar 850,507
Business /
Qohum, dost ziyarati
Visiting friends and relatives 719,858
Mualica

Health and wellness

Dini ziyarat
Pilgrimage

Tranzit
Transit

Ahsg-verig
Shopping

2,863,531

| 2019

1,042,417

787,385

651,621

+9.1%

2,605,315

[0 2018 M Faiz dayigsmasi / Percent change

Qrafik 7: Safor magsadi 20193
Figure 7: Purpose of visit 2019

istirahat/ isguzar/
Leisure Business
40% 30%

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee

3,17 milyon seyahstgiden 2,86 milyonu turizm magsadi ile
Azerbaycana sefer edib. Doviet Statistika Komitesinden verilen
melumata gors, 2018-ci ille mugayisede ziyarstcilerin  sayi
99% artib. Azerbaycana gelen ecnsbi ziyaratgiler esassn
istirahat, isgUzar ve dost va gohumlar ziyarst etmek magsadile
sofer edibler ki, bu da turizm meqgsadli ziyarstgiler 95%-ni
toskil edib. Ziyarstgilerin  40%-dan ¢oxu istirahst magsadi
ilo Azerbaycana seyahat edir. Bundan slave, ziyaratgilerin

2 Bu cadval ziyaratci sayii gostarir. IRTS 2008-2 asason, ziyarat¢i turizm magqsadila sayahat edan
sayahatcidir.
* Qrafik 7-da geyd olunan “Digar magsadlor’a saglamliq, dini ziyarat, tranzit, alis-veris va saira daxildir.

Qohum, dost ziyarati/ Digar/
Visiting friends and relatives Others

‘o ; ‘
25% 5%

Out of 3.17 million travellers, 2.86 million visited Azerbaijan for
tourism purposes. According to the State Statistical Committee,
the number of visitors increased by 99% compared to 2018. The
main purposes of international visitors travelling to Azerbaijan
were leisure, business and visiting friends and relatives (95%
of all visitors). The highest share of the total number of visitors
travelled to Azerbaijan for leisure purposes (more than 40%).
Furthermore, 30% of all visits to Azerbaijan were for business,

2 This table shows the number of visitors. Based on IRTS 2008, visitors are travellers travelling for tour-
ism purposes.
*In Figure 7 “Other* includes health and wellness, pilgrimages, transit, shopping and etc.
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30%-i Azerbaycana isguzar magsadls, 25%-i ise dostlar ve
gohumlarini gérmak Ugun seyahst edir. Qalan 5%-in seyahat
magsadi saglamlig, dini ziyarst, tranzit, ticarst ve s. olmusdur.

Dostlarini ve gohumlarini ziyarst edsnler ssasen Rusiya
ve Gurcustandan gslenlerdir, muvafiq olaraq ziyarstgilsrin
texminan 40% ve 39%-ni teskil edir. Sreb ziyarstgilerinin
pboyuk bir hissesi Azerbaycana istirahset megsadi ile seyahst
edib: Ssudiyys Srebistani (70%), BSOS (74%) ve Kuveyt (76%).
Bundan slave, Rusiya, iran ve Hindistan turistlerinin yarisi
istirahat Ugun Azerbaycana galib. Boyuk Britaniya, Pakistan,
Qazaxistan, Turkmanistan, Israil kimi 6lkelerin vetendaslari
asasen isglzar megsedle Azerbaycani sefer edibler. Ustslik,
bu olkelardan galen gonaglarin texminan 30%-i istirahat
Ugun Azerbaycana seyahst edib.

while 25% of visits were to see friends and relatives. The travel
purpose of the remaining 5% were health and wellness, religious
pilgrimages, transiting, shopping, etc.

Travellers visiting friends and relatives were mainly from
Russia and Georgia (nearly 40% and 39% of visitors). A
substantial share of Arab visitors travelled to Azerbaijan for
leisure purposes: Saudi Arabia (70%), the UAE (74%) and Kuwait
(76%). Additionally, around half of Russian, Iranian and Indian
tourists visited Azerbaijan for leisure. Citizens of countries
such as the UK, Pakistan, Kazakhstan, Turkmenistan, and
Israel mostly travelled to Azerbaijan for business purposes.
Moreover, nearly 30% of visitors from these countries travelled
to Azerbaijan for leisure purposes.

Qrafik 8: Olkaler lizra safar magsadi
Figure 8: Purpose of visit by country
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Business Leisure Visiting friends and relatives Other

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee

ASAN Viza (elektron viza) Azerbaycana gelmsk isteyen
acnabiler UgUn viza verma prosedurunu sadslesdirmak
magsadi ile yaradilib. Elektron viza istifadsgilerinin texminan
yarisi asadidaki bes dlkenin vetendaslaridir: iran (17%), Seudiyys
Srabistani (12%), Hindistan (8%), ingiltere (7%) ve Turkiys (7%).

Cadval 4-da gosterildiyi kimi, 2018-ci ille migayisads elektron
viza ile dlkemize galenlerin sayi 36,7% artmisdir. Elektron viza ile
gelenler arasinda an ¢ox artim Turkmanistan, Cin, Hindistan,
Seaudliyys Srebistani, Ingiltere ve Qsterde musahide olunur; faiz
artimlar mavafigq olarag 92%, 85%, 69%, 59%, 58% ve 50% taskil
etmisdir.
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ASAN Visa (e-visa) was created to simplify the visa issuance
procedure for foreigners and stateless persons seeking to come
to Azerbaijan. Nearly half of the e-visa users were citizens of five
countries: Iran (17%), Saudi Arabia (12%), India (8%), UK (7%) and
Turkey (7%).

As shown in Table 4, arrivals with e-visas increased by 36.7%
in comparison with 2018. The most substantial increase in e-visa
arrivals was observed for Turkmenistan, China, India, Saudi
Arabia, the UK and Qatar with growth rates of 92%, 85%, 69%,
59%, 58% and 50 % respectively.



Cadval 4: ASAN viza il galenlar
Table 4: ASAN visa arrivals

Olka % dayismasi
Country % change

161,505 124,816 29.4%

Iran
STl S G 1) 108,500 68,281 58.9%
Saudi Arabia
Hindistan
et 70,777 41,938 68.8%
Birlagmis Srab Smirliklari o
United Arab Emirates SRl e e
UL 61973 59,548 4%
Turkey
LS 59,109 50,193 17.8%
Pakistan
el 47,886 33,533 42.8%
Israel
UGGl 47,616 24,732 91.7%
Turkmenistan
L 30,229 20,007 51.1%
Kuwait
Birlagmis Kralliq o
United Kingdorn 28,607 18,132 57.8%
Gin o

! 23,703 12,821 84.9%
China
LI 18,330 18,376 -0.3%
Oman
LAl 17,746 13,437 32.1%
Germany
ABS .
S 16,013 13,614 17.6%
Qoter 10,399 6917 50.3%
Qatar
Digar o,
Othars 159,462 121,101 31.7%

el 929,892 680,275 36.7%
Total

Manba: VXSIDA / Source: SAPSSI



Elektron viza ile gslenlerin sayi svvalki ile nisbsten 2019-cu ilin
har bir ayinda artim géstarib. ©n yiksek faiz artimi yanvar (+136%),
aprel (+120%) ve mayda (+80%) musahids olunub. Elektron viza ile
galenlerin sayi iyul ve avqust aylarinda an yuksak hadds catib
va har biri Gglin 125 min ziyarstgi teskil edib. 2019-cu ilds elektron
viza asasan istirahat magsadi il istifads olunub, bu da butdn
verilon elektron vizalarin texminan 82%-ni teskil edib. Bunun
ardinca, verilmis vizalarin 9% va 5%-ni ise is ve saxsi magsadlarla
gelenler taskil edib.

E-visa arrivals showed an increase for each month of 2019
compared to the previous year. The highest percent increase
was observed in January (+136%), April (+120%) and May (80%).
Similar to the total number of arrivals, e-visa arrivals reached
a peak during July and August, totalling 125 thousand visitors
for each. In 2019, e-visas were mainly used for leisure purposes
(nearly 82% of all issued e-visas). This was followed by business
and personal purposes (9% and 5% of all issued visas).

Qrafik 9: ASAN viza galan 6lkalarin payi
Figure 9: ASAN visa arrivals by country
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Qrafik 10: ASAN viza ila galenlar - aylar lizrs, 2019
Figure 10: ASAN visa arrivals - monthly breakdown 2019
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Qrafik 11: Sefer magsadi Gizra ASAN viza ila galanlar, min nafar
Figure 11: ASAN visa arrivals purpose of visit, in thousands
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Dovlet  Statistika  Komitesinin - malumatina  goérs, acnabi
ziyaratgilerin Gmumi xarclemsleri texminan 2,97 milyard manatdir.
Umumi turizm xerclerinin yaridan coxu 5 olkeden — Rusiya,
Turkiys, Seudiyye OSrebistani, iran ve Gurcustandan gelen
ziyarstgilers aiddir. Turizm  xerclerinin @sas hissasi nagliyyat
xarcleri olmusdur. Cadval 5-da gosterildiyi kimi, Azerbaycanla
quru serhadi olmayan olkelerden gslen ziyarsatgiler nagliyyat
Ugun boytk migdarda pul xsrclayibler. Qonsu 6lkelerdsn galen
turistler esassn gidalanmaya pul xarclayibler.

$axsi / Personal

Avropa Ligasi Final /
Europe League Final

idman / Sport

According to the State Statistical Committee, total expenditure
by foreign visitors was about 2.97 billion AZN. More than half of the
total tourism expenditure was spent by visitors from 5 countries —
Russia, Turkey, Saudi Arabia, Iran and Georgia. The majority of
the tourism expenditure was spent on transport. As shown in
Table 5, countries without a land border with Azerbaijan spent
a substantial amount on transport. Tourists from neighbouring
countries mainly spent money on food and beverages.



Cadval 5: Turizm magsadli xarclamalar (milyon AZN)
Table 5: Tourism expenditures (million AZN)

Olka Coami Naqliyyat Yerlasma lefgéagrr]\";u Digar*
Country Total Transport Accommodation Others
Beverage
Rusiya 590.2 121.0 1379 156.4 175.0
Russia
Tiirkiys
294.6 90.5 97.8 67.4 389

Turkey
Saudiyya Srabistani
Seuil Arslsie 2679 116 68.2 479 40.2
Iran 2289 m 102.8 72.1 369
Iran
e 228.4 2.6 475 76.3 80.1
Georgia
B9d
UAE 175.9 71.9 44.7 32.0 27.2
LLCLL 106.5 573 26.1 13.6 9%
India
Kiiveyt

. 80.1 314 22.6 14.0 12.1
Kuwait
el 795 455 169 96 75
Israel
Ll 739 4.0 169 95 6.5
Pakistan
Ukrayna 68.4 349 129 120 8.6
Ukraine
Birlagmis Kralliq
United Kingdom 67.0 34.1 16.5 10.8 5.6
Iraq 65.6 32.6 18.2 10.4 44
Iraq
Qazaxistan
Kazakhstan 55.8 26.7 14.8 9.8 3.1
Turkmanistan

Turkmenistan AL

89 9.4 6.1 4.5
Coami

Manba: Dovlet Statistika Komitesi / Source: State Statistical Committee

Rusiyali turistlarin xarclemaleari acnabi turistlerin Gmumi turizm
xarclemalerinin besds birini teskil edib. Qrafik 13-de gosterildiyi
kimi, amumi xarclemalerin boyik hissasi nagliyyat xercleridir. Bu,
Umumi turizm daxilolmalarinin tagriben 35%-ni teskil edir. Bunun
ardinca, turistlarin Gmumi xarclarinin muvafig olarag, 27% ve 21%
toskil etdiyi yerloasma va gidalanma xarcleri galir.

4 Digar xarclara madaniyyat, turpaketin alinmasi, naqliyyat vasitalarinin icaraya gotiiriilmasi, yanacaq
xarclori (saxsi nagliyyat vasitalari ila safar edonlar iizra), idman va aylanca xidmatlori, mallarin, hadi-
yyalarin alinmast va saira daxildir.
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Russian visitors spent a fifth of the total tourism expenditure
by foreign tourists. As described in Figure 13, the highest portion
of total expenditure was on the transport costs of visiting
Azerbaijan, which accounted for nearly 35% of total tourism
expenses. This was followed by accommodation and food
and beverage expenses, totalling 27% and 21% of total tourism
expenditure respectively.

* Other expenditures included the amount spent on culture, tour packages, car rental, fuel, sport and
entertainment, shopping, etc.



Qrafik 12: Turist xarclomalarinda 6lkalarin payi
Figure 12: Country shares according to tourism expenditure
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Qrafik 13: Xarclarin strukturu
Figure 13: Expenditures structure
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Qrafik 14-de tesvir olundudu kimi, Hindistan, Béyuk Britaniya,
Ukrayna, Pakistan ve Israil kimi ¢lkeler Ugun nagliyyat xercleri
Umumi xerclerin 50%-dan ¢oxunu taskil edib. Bundan slave,
arab olkslerinden ve Qazaxistandan gelen turistlerin nagliyyat
xarclari Umumi xarclemelerin 40-50%-ni teskil edir. Turkiye ve
frandan gelen gonaglar Umumi xerclemalerin tegriben 33% ve
45%-ni yerlasmaya xarclayirler. Diger olkslerin yerlasma xarcleri
Umumi turizm xerclerinin 20-30%-ni arasinda dayisir. Umumi
xarclemslerin ¢ox hissesini gidalanmaya  xarclayan  turistler
asasen GurcUstan ve irandan gslenler olub.

Qidalanma / Digar/
Food and beverage Others
21% 17%

Figure 14 clearly illustrates that transportation costs occupied
a substantial portion of the total tourism expenditure for many
source countries such as India, the UK, Ukraine, Pakistan and
Israel, making up more than 50% of the total expenditure for
each. Additionally, tourists from Arab countries and Kazakhstan
spent 40%-50% of their total expenditure on transportation as
well. Visitors from Turkey and Iran spent more on accommodation,
accounting for nearly 33% and 45% of the total expenditures
respectively. The amount spent on accommodation by the
other countries was similar, ranging between 20%-30% of total
tourism expenses. Countries that spent a high portion of their
total expenditure on food and beverages were Georgia and
Iran.



Qrafik 14: 2019-cu ilds turist xarclemalarinin bélgiisii
Figure 14: Tourism expenditure purpose breakdown 2019
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Manba: Dovist Statistika Komitssi / Source: State Statistical Committee

Her ziyarstgiya dusen xarclema baximindan Yaponiya, ABS ve
arab olksleri - Kuveyt, BOS, Qster, Oman, Ssudiyys Srabistani
ve Behreyn — 2019-cu ilde an yuksek natice gosteribler; her
biri Gcun 2 500 manatdan yuxari meblad musyysn olunub.
6-cl cadvelde gosterildiyi kimi, Rusiya, Gurctstan ve iran kimi
serhad 6lkslarindan gslen acnabilerin adambasina disan xarcleri
2019-cu ilde orta hesabla 1000 AZN-dan az olub. Qarbi Avropa
ve Asiya dlkelerine gslen gonaq Ucgun xarcler 1 500 manatdan
2 000 AZN-s gader dayisib.

Qrafik 15 nagliyyat xercleri istisna olmagla, adambasi her bir
ziyarstci basina dusen xsrclemsleri gdsterir. Nagliyyat giymstini
nazera almadan odlkelerin turizm xarclemsleri Uzre sirasi kaskin
dayisir. Azerbaycandan daha uzag mesafeds yerlesan olksler
Ugun adambasina disen xercleri shamiyystli derecade azalr.
Xususils, nagliyyat xsrcleri istisna olmagla, Yaponiya ve ABS-dan
galen har bir gonagin texminan 1 000 AZN xarclediyi goérdndr.
Nagliyyat xercleri istisna olmagla, Avropa olksleri Ggun bir
ziyaratginin ortalama xarcleri iki defe azalib. Bu veziyystds srsb
olkeleri turist xsrclemsaleri tzra 1500 - 1700 AZN naticse gosterib.
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In terms of expenditure per visitor, Japan, the USA and
Arab countries — Kuwait, UAE, Qatar, Oman, Saudi Arabia and
Bahrain — showed the highest results in 2019, with more than
2,500 AZN for each. As shown in Table 6, per capita expenditure
by visitors from border countries such as Russia, Georgia and
Iran was on average less than 1,000 AZN in 2019 Expenditure per
visitor for Western European and Asian countries ranged from
1,500 AZN to 2,000 AZN.

Considering that distance impacts on transportation cost,
Figure 15 shows per capita expenditure excluding transport
costs. Without considering transportation costs, the ranking
of the countries changes tremendously. For countries that are
located farther from Azerbaijan, per visitor expenditure declined
substantially. In particular, the average visitor from Japan
and the USA appears to have spent nearly 1,000 AZN each,
excluding transportation costs. Excluding transportation costs,
average per visitor expenditure for European countries declined
by half. In this case, Arab countries showed the highest per
tourist expenditure, ranging from 1,500 AZN to 1,700 AZN.



Cadval 6: Adambasina diigan turizm magqgsadli xarcloamalar (AZN)
Table 6: Tourism expenditure per visitor (AZN)

Olka Cami Naqliyyat Yerlagma ?:'::éa::;a Diger*
Country Total Transport Accommodation Others
Beverage

1 bl 2,885.2 1,952.0 520.0 226.0 1872
Japan
Lot 2,841.5 1,835.0 486.0 346.0 174.5
USA
Kiveyt
Kowert 2,718.2 1,065.0 768.0 475.2 410.0
SZ? 2,636.3 1,078.0 670.0 480.0 4083
O 2,598.6 1,0290 735.0 436.0 398.6
Qatar
Sl 2,591.7 1,074.0 633.6 475.2 4089
Oman
LD E C SR 2,583.3 1,076.0 658.0 462.0 3873
Saudi Arabia
LG 2,572.3 1,025.0 671.0 465.0 4.3
Bahrain
::g:}'/“ 1937.8 1,015.0 464.0 3209 1379
L 19141 952.0 464.0 335.0 163.1
France
Ll Rl 1,859.6 946.0 4576 301.0 155.0
United Kingdom
NLE ] 1,8129 1,030.0 432.0 223.2 1277
Netherlands
LAl 1,765.7 805.0 452.0 316.0 192.7
Germany
il 1,756.5 1,005.0 374.0 211.0 166.5
Israel
UL CIED) 1,710.6 921.0 4190 2190 151.6
India
LA 1,703.0 946.0 389.0 218.0 150.0
Pakistan
L ETT 1,601.4 899.0 346.0 218.7 1377
South Korea
Cin

. 1,568.5 871.0 346.0 215.0 136.5
China
e 1,385.5 689.0 384.0 220.0 92.5
Iraq
St 1,3572 665.0 3170 2490 126.2
Belarus
Ll 1,3419 736.0 304.0 205.2 96.7
Moldova
L) 1,261.4 603.0 335.0 221.0 102.4

Kazakhstan



Qidalanma

Olka Cami Naqliyyat Yerlagma Food and Digar*
Country Total Transport Accommodation Others
Beverage
Ukrayna 1,245.5 635.0 235.0 2190 156.5
Ukraine
Tiirkiys
1,009.1 310.0 335.0 231.0 133.1

Turkey
—— 962.0 72.0 432.0 302.8 155.1
Iran
R 913.3 436.0 220.8 164.3 92.2
Uzbekistan
Rusiya Federasiyasi

f 702.1 144.0 164.0 186.0 208.1
Russia
Turkmanistan 612.2 198.0 210.0 136.0 68.2

Turkmenistan

Giirciistan
Georgia

79.0 127.0
Umumi
Overall

Manba: Dovist Statistika Komitesi / Seuree: State Statistical Committee

380.3 41.0 133.3

Qrafik 15: Nagliyyat xarcalari olmadan adambasina diigan xarc
Figure 15: Per visitor expenditure excluding transport costs
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Daxili turizm

Dovlet Statistika Komitasinin malumatina gors, 2019-cu ilde
yerli sayahatcilarin sayi 4,3 milyon nafer olub ki, bu da 2018-ci ille
muqgayisads 302 min ve ya 75% coxdur. Qrafik 16-da gosterildiyi
kimi, daxili seyahatlerin akseriyyati dost ve gohumlar ziyarat
(34,7%) ve istirahst (32,2%) magsadile edilib. Bundan slave
isguzar, saglamliq ve alis-veris magsedile edilen sayahatler
muvafig olarag, yekun daxili sefarlerin 95%, 9,3% ve 8,3%-ni taskil
edib.

Domestic Tourism

According to the State Statistics Committee, in 2019 the
number of domestic travellers was 4.3 million, which is 302
thousand or 7.5% more compared to 2018. As shown in Figure
16, the majority of domestic trips were made for visiting friends
and relatives (34.7%) and leisure (32.2%) purposes, followed by
business, health and shopping, making up 25%, 23% and 8.3%
respectively.

Qrafik 16: Ziyaratgilarin maqgsadina géra bélgusii, 2019-cu il
Figure 16: Purpose of visit, 2019

Qohum, dost ziyarati/ istirahat/ isgtizar/ Saglamhiq/
Visiting friends and relatives Leisure Business Health
.ﬂ o) 6;
35% 32% 10% 9%
Alis-veris/ Dini ziyarat / Digar/
Shopping Pilgrimage Others
8% 3% 3%

Manba: Dévist Statistika Komitesi / Source: State Statistical Committee

Daxili seferlerin tmumi hacminin 395%-i Baki seharine olub ve
buna goére da Baki dlkenin en cox ziyarst olunan seharleriarasinda
birinci yerdadir. Lankaran, Gance, $aki, Quba, Semkir ve Xacmaz
kimi seharler daxili turizm Ugln sn mashur ssharler sirasindadir.
Turizm tayinatl seharler esasen dost ve gohumlara bas gekmeak
va istirahst Ugun ziyarat edilir. Qrafik 17-ds gosterildiyi kimi, sksar
seharler tgun seyahat magsadinin en bdyUk hissesini dost ve ya
gohumlarinin ziyarsati tutur, har bir sshar Ggun Umumi seyahst
edanlerin 40%-dan goxunu taskil edir. Bununla yanasi, Bakiya
gelenlerin esas sefer magsadi istirahat olub (42%-8 yaxin).

Baku, accounting for 395% of total domestic trips, was the
leading destination in the country. Cities such as Lankaran,
Ganja, Sheki, Guba, Shamkir and Khachmaz were among the
most popular cities for domestic tourism. Tourism destination
cities were visited mainly for visiting friends and relatives and
leisure by domestic visitors. As shown in Figure 17, for most of
the cities, the highest portion in terms of purpose of visit was
visiting friends and relatives — more than 40% of total travellers
for each. However, the main reason for visiting Baku was leisure,
with nearly 42%.
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Seharler Uzre sadlamlig magsadi ile seyahsat edsn yerli turistler
daxili turizmin 6-12%-ni teskil edir. Saglamlig magsadi Uzre payi
an yuksek olan ssherler Naftalan, Lerik, Quba, Xacmaz olub
(her bir seher tgtin, sefer sayinin 12%-i). Yerli turistler dini ziyarst
magsadi Ugun adsten Masalll, Lenkeran, Samaxi seherlarine
sofer edibler.

The share of domestic tourists with the purpose of health and
wellness ranged between 6% and 12% of visitors for each city.
The cities with the highest portion of visitors for health purposes
were Naftalan, Lerik, Guba and Khachmaz with nearly 12% of
total domestic visitors for each. Some of the cities, such as
Masalli, Lankaran and Shamakhi were also popular for other visit
purposes, such as pilgrimages.

Qrafik 17: Safar maqgsadlarinin asas gaharlar Gzrs bélglisi, 2019
Figure 17: Purpose of visits by main destination cities, 2019

Baki / Baku 10.2% 42.5% 28.1%
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Qrafik 18: Qalma miiddati, 2019
Figure 18: Length of stay, 2019
|
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Manba: Dovlst Statistika Komitesi / Source: State Statistical Committee

Yerli ziyaratgilerin  aksariyystinin  dlkedaxili ssferleri adsten
1-3 guin (38%) ve 4-7 gun (30,6%) teskil edir. Seyahst zamani bir
haftadan cox qalmis yerli ziyaratgiler Umumi yerli seyahastcilerin
texminan 19%-ni teskil edir. Umumi seferlerin texminen 13%-i
birgtnluk ziyarstlerdir (gecslomaysnler).
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The majority of domestic visitors stayed for 1-3 days (38%) and
4-7 days (30.6%). Domestic visitors who stayed for more than a
week during their trip comprised nearly 19% of all local travellers.
Nearly 13% of all trips were same-day visits.



Qrafik 19: Yerloagma néviina géra gecalomalar, 2019
Figure 19: Overnight stays by accommodation type, 2019

Soxsi ev /
Personal house

Dost va ya qohum evi /
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Manba: Dovist Statistika Komitesi / Seuree: State Statistical Committee

Yerli ziyarstgiler bolgelerds esasen dost ve ya gohum
evinde (36%), yaxud oz evlerinds (34%) qalmaga  Ustunluk
verirler. Ziyarstcilerin texminen 30%-i kirays evlierds qaliblar.
Yerli ziyarstgilerin yalniz 1%-i 6lke daxilinds ssferds olduglari
muddstda hotellarden istifade edibler.

Kirays ev / Hotellar /
Rented house Hotels
G
30% 1%

Domestic visitors mainly preferred to stay at the house of a
friend or relative or at their own houses — nearly 36% and 34%
respectively. Nearly 30% of visitors stayed at rent ed houses.
Only 1% of domestic visitors used hotels as accommodation
during their trips within the country.

Qrafik 20: Yas qruplar iizre, 2019
Figure 21: Age distribution, 2019

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee

Yerli ziyarstgiler arasinda ortayasl vetandaslar 6lke daxilinde
digerlerinden daha ¢ox seyahet edirler. 36-45 ve 46-55 yas
gruplarinda seyahst edsnler Umumi yerli ziyarstgilerin 21% ve
28%-ni tuturlar. Bunun ardinca yasi 17-25 (14%) ve 26-35 (18%)
arasinda olan ganc yerli seyahstciler yer alr.

m <77
17-25
26-35
36-45
46-55

56-65

> 66

Among domestic visitors, middle-aged people travelled
within the country more frequently than others. Travellers in
the age groups of 36-45 and 46-55 comprised 21% and 28% of
total domestic visitors respectively. This was followed by young
travellers aged 17-25 and 26-35, who made up 14% and 18% of
total domestic visitors respectively.
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Qrafik 21: Ssas informasiya manbalari
Figure 21: Main information sources
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Dovlst Statistika Komitesine asassn, 2019-cu ilds Umumi
daxili turizm xerclemsleri avvalki ile nisbetan 14% artaraq 3,48
milyard AZN taskil etmisdir. Bundan slave, yerli ssyahatgiler tgtn
ortalama xarclemsa texminen 800 AZN taskil edir. Qrafik 22-dan
gorunduyd kimi, gidalanma, hadiyyaler ve naqliyyat daxili turizm
xarclarinin asas elementlaridir. Birgunlik ziyarstgilerin gidalanma
xarclemaleari Umumi xarclemslearinin texminan 40%-ni taskil edir.
Yerlogsme xarcleri ise yerli gonaglarin xarclerinin yalniz 13,6%-ni
taskil edir. Qidalanma, nagliyyat, hadiyys ve diger xarclerin payi
20-24% arasinda dayisir.

Based on publications by the State Statistical Committee,
total domestic tourism expenditure in 2019 increased by 14%
compared to the previous year, totalling 3.48 billion AZN.
Additionally, average expenditure per domestic visitor was
about 800 AZN. As can be seen from Figure 22, food and
beverages, gifts and transport were the main elements of
domestic tourism expenditures. Same-day visitors spent nearly
40% of their expenditure on food and beverages. Total domestic
visitors spent only 13.6% of their expenditure on accommodation.
The share of expenditure on food and beverages, transport,
gifts and other things ranged between 20% and 24%.

Qrafik 22: Xarclamalarin strukturu, 2019
Figure 22: Expenditures structure, 2019
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Getma turizmi

Cadval 7-den goérunduyt kimi 526 milyon sefer sayi ile
Azsrbaycan vetandaslar daha ¢ox Gurcistan, Rusiya ve Turkiye
kimi serhedyani dlkslere seyahst edirler. Butun seferlerin 94,5%
bu slkelerin payina dusar. Umumi seferlerin 36,6%-i iranin, 29%
Gurcustanin, 18% Rusiyanin, 11% ise Turkiyenin payina duastr. DSK-
ya asasan Umumi ssferlerin 78%-i turizn maqsadli ssferlerdir.
Umumi saferlerin terkibinds turizm magsadli seferlerin pay: diger
olkelere nisbatan hemssrhad oldugumuz odlkslerde daha azdir.
Masalen, 2019-cu ilds irana turizm megsadile seyahst edsn
Azsrbaycan vatendaslari, butln xarici ssyahatlerin 66%-ni taskil
edir. Bu gosterici Gurctstan, Rusiya, Turkiya ve Ukrayna Ugun
toxminan 85% olmusdur. Diger dlksleri ziyarst edsen Azsrbaycan
vatandaslarinin 90%-dan ¢oxu turizm magsadile seyahst edir.

Outbound Tourism

As shown in Table 7 the main destinations of Azerbaijani
citizens were countries with a shared land border — Iran,
Georgia, Russia and Turkey, totalling 5.26 million departures.
These countries had 94.5% of total departures in 2019 Among
these countries, Iran alone occupied 36.6% of total Azerbaijani
citizens travelling abroad, while Georgia, Russia and Turkey
welcomed 29%, 18% and 11% of total departures from Azerbaijan
respectively. According to the State Statistical Committee, 78%
of the total number of departures went abroad for tourism
purposes. Azerbaijani citizens who travelled to Iran for tourism
purposes in 2019 were about 66% of all travellers. This indicator
was nearly 85% for Georgia, Russia, Turkey and Ukraine. On the
other hand, more than 90% of Azerbaijani travellers visited other
countries for tourism purposes.

Cadval 7: Xarica safar edan Azarbaycan vatandaslarin sayi (2018-2019) — ©n ¢ox payi olan 10 élks
Table 7: The number of total departures (2018-2019) for the top 10 countries

Coami, nafer
total arrivals
2019

Olkalar

Countries

iran

2,041,133
Iran
Gﬂrcﬂftan 1,606,886
Georgia
i 982,449
Russia v
Turkiya £33.618
Turkey ’
Ukrayna
Ukraine 66,322
B9
UAE 44,153
Qazaxistan
Kazakhstan 35,234
Tiirkmanistan
Turkmenistan 22,904
Almaniya
Germany 19,122
Birlogmis Kralliq 1317

United Kingdom

= 5,567,685 4,908,078 78%
Total

Cami, nafar % turizm magsadila % turizm magsadila

total arrivals % tourism purpose % tourism purpose
2018 2019 2018
1,649,915 66% 81%
1,431,406 84% 83%
929,275 85% 82%
605,765 84% 87%
70,133 86% 90%
46,257 94% 98%
34,209 91% 95%
22,239 88% 89%
17992 92% 93%
11,409 93% 96%

83%

Manba: Dovlst Serhad Xidmeati; Dévist Statistika Komitesi / Source: State Border Service; State Statistical Committee
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2019-cu ilde xarice sayahstlerin cemi sayr 13% artarag 5,57
milyona catmisdir. ©n ¢ox ssayahat edilen 10 6lke arasinda
maksimum artim Irana (24%) ve Gurctstana (12%) olan seferlerin
sayinda musahide olunmusdur.  Birlesmis Krallig, B29 ve
Ukraynada bu gésterici uygun olaraq 1%, 5% ve 5% olmusdur.

In 2019, the number of departures increased by 13% compared to
the previous year, reaching 5.57 million people in total. Among the
top 10 destination countries, the highest increase in the number
of departures was observed for Iran and Georgia: 24% and 12%
respectively. The number of Azerbaijani citizens visiting the UK,
the UAE and Ukraine decreased by 1%, 5% and 5% respectively.

Qrafik 23: ©n ¢ox ziyarat olunan 5 &lka (min nafar), 2018-2019
Figure 23: Departures from top 5 countries, in thousands 2018-2019
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Qrafik 24: On gox ziyarat olunan névbati bes 6lka (min nafar), 2018-2019
Figure 24: Departures from next 5 countries (in thousands), 2018-2019
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Cadval 8: Turizm maqsadila xarice gedanlarin safar magsadlari Gizra bélglsiu
Table 8: Total departures with tourism as the purpose of visit

istirahat 1,251,674 1,126,288

Leisure

isgiizar 848,776 900,162

Business

Qohum, dost ziyarati 876.384 844,501

Visiting friends and relatives

Miialica 268,789 288,508

Health and wellness

I;ini ziyarat 249,999 245,259
ilgrimage

Alis-veri 786,231 628,290
Shopping

4,347,337 4,096,651

= 2019 [ 2018 B Faiz dayigmasi / Percent change

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee

Qrafik 25: Xarica gedanlarin safar maqsadi
Figure 25: Departures by purpose of visit

istirahat/ Qohum, dost ziyarati/ isgizar/ Als-veris/
Leisure Visiting friends and relatives Business Shopping
l0| o)
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Manba: Dovist Statistika Komitesi / Source: State Statistical Committee
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Azerbaycandan xarice turizmm magsadile seyahat edanlerin
sayl 6% artaraqg 4,35 milyona catmisdir. Magsadler Uzra en gox
artim alig-veris ve istirahat magsadli seyahstlerds olmusdur:
her birinde uydun olarag 25% ve M%. isguzar ve sadlamliiq
magsad|i seyahatlerin sayi uygun olaraq 6% va 7% azalmisdir.

Qrafik 26-da gosterildiyi kimi Azerbaycan vetandaslarinin
Birlosmis  Krallig, Almaniya,  Turkmenistan, Ukrayna ve
Qazaxistana etdikleri seferlari esasen isgtizar magsadli olmusdur,
har bir 6lke Uglin cemi sayahstlerin 50%-i bu magsadle hayata
kecirilib. Bu olkeler Azerbaycan vetendaslar tGgin ham de
istirahat magsadile sayahat edilen dlkslerdir: seferlarin taxminan
30%-i istirahst meagsedile olmusdur. BOS (61%), Turkiye (40%)
ve Gurcustan (34%) azerbaycanllarn  ssasen  istirahst
maqgsadile sefer etdikleri olkelerdir. Rusiya ve Gurcustan
gohum ve dostlari ziyarst magsedli seyahstler, iran ise alis-veris
magsadli sayahatler tglin en ¢ox segilen istiqamatlardir. Bundan
basga, azerbaycanli turistlerin 30%-i irana saglamlig ve dini
ziyarst magsadile sayahat edir.

The number of visitors from Azerbaijon who travelled
abroad for tourism purposes increased by 6%, totalling 4.35
million people. The highest percentage increase of tourists
was observed for shopping and leisure purposes, 25% and
1% respectively. The number of Azerbaijani tourists going
abroad for business and health purposes decreased by 6%
and 7% respectively.

As illustrated in Figure 26, Azerbaijani citizens mainly visited
the UK, Germany, Turkmenistan, Ukraine and Kazakhstan for
business purposes, which made up more than 50% of total
departures for each. These countries were also popular leisure
tourism destinations for Azerbaijani citizens — nearly 30% of
visitors for each. The UAE (61%), Turkey (40%) and Georgia (34%)
were leisure tourism destinations for Azerbaijani travellers. Russia
and Georgia were the main destinations for visiting friends and
relatives (VFR), while Iran was popular for shopping. Moreover,
Iran was visited by Azerbaijani tourists for other purposes, such
as health and pilgrimages (nearly 30% of visitors).

Qrafik 26: 2019-cu ilda xarica gedanlarin safar maqgsadi Gizrs bolglsi
Figure 26: Purpose of visit 2019
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Manba: Dovist Serhad Xidmsti / Source: State Border Service

Xaricdeaki xarclemalerin 296%-i nagliyyat, 193%-i yerlagsma,
16,6%-1 qidalanma, 24,2%-i ise alis-veris magsadli xsarclomaler
olmusdur. Azerbaycan vetandaslarinin Xarici turizm
xarclemalerinin texminan 89%-i 5 dlkenin — Rusiya (24%), iran
(22%), Turkiys (20%), Gurcustan (20%) ve BS3-nin (3%) payina
duasur.
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The highest portion of outbound expenditure was spent
on transportation (296%), accommodation (193%), food and
beverages (16.6%) and shopping (24.2%). Nearly 89% of total
tourism expenditure by Azerbaijani citizens was spent in S
countries — Russia (24%), Iran (22%), Turkey (20%), Georgia (20%)
and the UAE (3%).



Cadval 9: Turizm magqgsadli xarclamalar (min AZN)
Table 9: Tourism expenditures (in thousand AZN)

Olka Cami Naqliyyat Yerlagma (&, SLLENN T Ahg-veris Digar*
. Food and .
Country Total Transport Accommodation Shopping Others
Beverage
ST 584,283 184,619 89977 94,309 150,461 64,918
Russia
:::r': 524,348 85,662 128,967 122,606 138,440 48,674
Giircuistan
Georgia 487,150 87,101 71,523 85,611 175,557 67,358
[ 473,239 173,503 102,312 60,321 95917 41,185
Turkey
32? 64,803 31,099 17,853 7191 2,641 6,020
e 55,253 31,616 8,720 6,205 6,813 1,898
Ukraine
Qazaxistan
26,359 13,513 6,589 4,242 1,456 560
Kazakhstan
LAl 23,426 12,426 6,129 3,100 1,138 634
Germany
Saud!yya Qrablﬂunl 19,265 6,354 2,040 857 474 9,541
Saudi Arabia
O 18,203 L YAAA 3903 1,322 2,822
Qatar

Cami

Manba: Dovist Statistika Komitssi / Seuree: State Statistical Committee

Qrafik 27: Olkalar lizre xarclama payi
Figure 27: Country shares of overall tourism expenditure
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Manba: Dovist Statistika Komitesi / Source: State Statistical Committee
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Azarbaycan vatendaslarinin xarice sofer zamani
turizm  xarclemaleri  arasinda  nagliyyat xerclerinin - payinin
en c¢ox oldugu olkeler Ukrayna (57%), Almaniya (53%),
Qater (52%), Qazaxistan (51%) ve BOS (48%) olmusdur. Olkslerin
coxunda yerlesme xerclerinin payl 15-26% arasinda  dayisir.
Azerbaycan vetendaslarinin  gidalanma  xercleri iran  (23%),
Gurcustan (18%), Rusiya (16%) ve Qazaxistanda (16%) daha gox
olmusdur.  Alis-veris xercleri Gurcustan (36%), iran  (26%),
Rusiya (26%) ve Turkiyeds (20%) daha gox yer tutmusdur.

Transport costs formed the highest portion of tourism
expenditure by Azerbaijani citizens in  Ukraine  (57%),
Germany (53%), Qatar (52%), Kazakhstan (51%), and the UAE (48%).
The share of accommodation expenditure ranged between
15% and 26% for most of the destination countries. Azerbaijani
citizens spent a greater share of their expenditure on food
and beverages in Iran (23%), Georgia (18%), Russia (16%) and
Kazakhstan (16%). Shopping expenditures occupied a higher
share in Georgia (36%), Iran (26%), Russia (26%) and Turkey (20%).

Qrafik 28: Olksler Gizra getma turizmi xarclomalerinin strukturu, 2019
Figure 28: Outbound expenditure structure country breakdown 2019

Qator / Qatar | I 33% 11% 4% 50%
Saudiyya Srabistani/ Saudi Arabia [l 53% 26% 13% 3%
Almaniya / Germnay 51% 25% 16% D%
Qazaxistan / Kazakhstan 57% 16% 11% 3%
Ukrayna / Ukrcine S 48% 28% 1%
B9S / UAE 37% 22% 13%
Turkiya / Turkey 18% 15% 18% 14%
Giirciistan / Georgia =4 16% 25% 23%
iran / Iran | 32% 15% 16%
Rusiya / Russic 30% 19% 17% 10%
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
2 £ Y il ®
Bl Nagqliyyat M Yerlasma [ Qidalanma Alig-verig M Diger
Transport Accomodation Food & beverage Shopping Other

Manba: Dovist Statistika Komitssi / Souree: State Statistical Committee
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Qrafik 29: Qalma miiddati Gzra bélgli, 2019
Figure 29: Length of stay 2019

%4

Manba: Dovist Serhad Xidmsti / Source: State Border Service

24 saatadak / up to 24 hours

1-3 giin / 1-3 days

4-7 giin / 4-7 days

8-14 giin / 8-14 days

15-21 giin / 15-21 days

29-70 giin / 29-70 days

71-365 giin / 71-365 days

Qrafik 30: Olkaler iizra qalma middati, 2019
Figure 30: Length of stay by country 2019
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up to 24 hours 1-3 days 4-7 days 8-14 days 15-21days 22-28 days 29-70 days 71-365 days

Manbea: Dovist Serhad Xidmeti / Source: State Border Service

Dovlet Serhad Xidmsatinin malumatlarina ssasen, 2019-cuilds
Azarbaycan vatendaslarinin yarisindan goxu xaricda 24 saata
gader, 17%-i 71-365 gun muddstinde qalmisdir. Azerbaycan
sayahstcilerinin 18%-i Ugun bu muddst 7 glne gedar olmusdur.
irana gedan ziyaratgilerin 83%-i orada 24 saata geder qalmisdir.
Gurcustan, Rusiya ve Turkiye birgunluk ziyarstgilerin coxlug teskil
etdiyi olksler arasindadir.

According to the State Border Service, more than half of
Azerbaijani citizens stayed abroad for up to 24 hours, while 17%
stayed abroad for 71-365 days in 2019. Nearly 18% of Azerbaijani
travellers stayed abroad for up to 7 days. 83% of Azerbaijani
visitors travelling to Iran stayed there for less than 24 hours.
Georgia, Russia and Turkey were among the destinations with a
high proportion of same-day visitors from Azerbaijan.
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Cadval 10 an ¢ox hotel, otag ve yataq yerleri olan saharlerin
siyahisini gosterir. Azerbaycanda hotellerin sayi 2019-cu ille
mugayiseda 77% artarag, 642 muaessise teskil etmisdir. Doviat
Statistika Komitasinin mslumatina gors, Umumilikds hotellarin
sayinin 31,6%-i (203 muessise) Bakida yerlesir. Bunun ardinca
Xacmaz, Masall, Quba ve Lenkeran birlikde buatin olkenin
hotellerinin ve oxsar musssisslerinin 20,7%-ine sahibdir. Bakida
hotellerin sayl 18,7% artarag, 203 musssisays c¢atib. Bundan
slave, otag ve yataq yerlsrinin sayinin en yikssk payl Bakidadir;
muvafig olaraq 47,5% ve 41,5%. Otaglarin tmumi sayinin texminan
69,4%~i Baki, Xagmaz, Qabals, Qusar ve Quba saherlarindadir.

Table 10 illustrates the list of cities with the highest
number of hotels, rooms and beds. The number of hotels in
Azerbaijan increased by 77% compared to 2019, totalling 642
establishments. Baku had 31.6% of the total number of hotels,
totalling 203 establishments according to the State Statistical
Committee. This was followed by Khachmaz, Masalli, Guba and
Lankaran, together possessing 20.7% of the hotels and similar
establishments in the whole country. Baku showed a 18.7%
increase in the number of hotels, reaching 203 establishments.
Moreover, Baku obtained the highest portion for the number
of rooms and beds, with nearly 475% and 41.5% of the total
respectively. Nearly 694% of the total number of rooms were
located in 5 cities — Baku, Khachmaz, Gabala, Gusar and Gubal.

Cadval 10: Mehmanxana, otaq va yataq sayi (2019)
Table 10: Number of hotels, rooms and beds (2019)

Muassisalarin sayi
Number
of establishments

% dayigsmasi
% change
2018-2019

Regionlar
Regions

Manba: Dovist Statistika Komitesi / Seuree: State Statistical Committee

Némralerin sayi
Number of rooms

% dayigsmasi Yataq sayi % dayigsmasi

Number of beds

3
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2019-cu ilde hotellerds yerlosdiriimis sexslerin Umumi sayi
avvalki ile nisbatan 10% artarag 19 milyon nafere ¢atib. Scnabi
vatendaslar texminan 69%, Azerbaycan vetendaslar iss Umumi
yerlasdirilenlerin yalniz 31%-ni taskil edib. Baki, Qabals, Naxgivan
va Sekikimi seharleren gox ecnsbilerin maskunlasdigi seherlerdir —
Umumi gecalemalerin  muvafig olaraq, 87%, 65%, 72% ve
54%-i. Qusar (61%), Naftalan (58%), Lenkeran (95%), Sabran (93%),
Xagmaz (98%), Qax (93%), Samaxi (87%) ve Gance (68%) kimi
seharlerde yerlasen hotellerde verli turistler daha cgox galib.
Qeyd edsk ki, hotellardski tmumi yerlesmalerin 83%-i Baki (62%),
Qebsls (10%), Qusar (4%), Quba (3%) ve Naxgivan (3%) seherlerinin
payina dusur.

In 2019, the total number of accommodated people in hotels
was around 19 million people, which is a 10% increase compared
to the previous year. Foreigners were about 69%, while Azerbaijani
citizens were only 31% of the total number of accommodated
people. Cities such as Baku, Gabala, Nakhchivan and Sheki had
the highest proportion of foreign accommodated people with
87%, 65%, 72% and 54% respectively. Azerbaijani citizens mainly
used hotels for accommodation in cities such as Gusar (61%),
Naftalan (58%), Lankaran (95%), Shabran (93%), Khachmaz (98%),
Gakh (93%), Shamakhi (87%) and Ganja (68%). It is also worth
noting that 83% of total stays in hotels were recorded in Baku
(62%), Gabala (10%), Gusar (4%), Guba (3%) and Nakhchivan (3%).

Cadval 11: Hotellarda gecalayan saxslarin sayi (2019)
Table 11: Number of people accommodated in hotels 2019

Yekun Azarbaycan vatandaglari Scnabi vetandaslar
Total Azerbaijan citizens Foreign citizens

% dayismasi

Comi
Total

Yekun pay
Share of total

% dayigmasi % dayismasi

Yekun pay
Share of total

%change %change %change

2018-2019 2018-2019 2018-2019
gg'& 1,199,151 5% 13% -18% 87% 9%
e 186,431 -3% 35% 19% 65% ~12%
g:::: 68,228 15% 61% 67% 39% -23%
g:gg 66,870 2% 49% 7% 51% 12%
::)I:E\:‘:’:i\r/‘qn 64,282 5% 28% e 2% 6%
:g:::::: 35,878 127% 58% 213% 42% 64%
penkeran 35,661 88% 95% 91% 5% 42%
RS 30,191 5607% 93% 5193% 7%
Shabran
Kiachmoz g % o8 0% 2°’° =
i 23,099 64% 93% 60% 7% 160%
g:;“r:::(hl 21,620 24% 87% 30% 13% -8%
P 15,608 3% 88% 12% 12% -36%
2:';(' 15,598 27% 46% 3% 54% 57%
g::f: 15,186 1% 68% 17% 32% 1%

Manba: Dovlet Statistika Komitesi / Source: State Statistical Committee
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Qrafik  31-de hotellerde an ¢ox gecslemis turistlerin
geldikleri dlkslerin siyahisi verilib. Bu siyahida olan ilk 10 6lkenin
vatendaslarinin - 654%-i  Azerbaycanin  hotellerinde  galib.
Bu sirada Hindistan, Seudiyye Srebistani ve israil 2018-ci ills
mugayiseds shamiyystli dereceds artim gdsterib; muivafig
olarag 81,8%, 58,3% ve 569%. Bundan basqa, Turkiye (229%
artim), ingilters (20,4% artim) ve Rusiyadan (12,5% artim) gslenler
arasinda hotellerds yerlaesdirilonlerin sayi artib. Diger tersfden,
hotellerde qalan BSOS ve ABS-dan gslen turistlerin sayi 2018-ci
ille muqayisade muvafig olarag 169% ve 4,1% azalib.

Figure 31 shows the top 10 countries which used hotels as
accommodation; nearly 65.4% of all foreign visitors stayed at
hotels in Azerbaijan. Among them India, Saudi Arabia and Israel
showed a substantial percent increase compared to 2018, with
nearly 81.8%, 58.3% and 569% growth respectively. Moreover,
the number of hotel stays increased among visitors from Turkey
(229% growth), the United Kingdom (20.4% growth) and Russia
(12.5%). On the other hand, tourists from the UAE and the USA
who stayed at hotels declined by 169% and 4.1% respectively,
compared to 2018.

Qrafik 31: Gecalayan acnabi saxslarin sayi, min nafar (2018-2019)
Figure 31: Number of accommodated foreigners, in thousands 2018-2019

W 2019

Gecalayan gaxslarin sayi, min nafar
Number of accommodated people

173 172

I 2018
Gecalayan gaxslarin sayi, min nafer
Number of accommodated people

Saudiyya Srabistani/ B3/ Rusiya/ Tiirkiya/ israil/
Saudi Arabia UAE Russia Turkey Israel
I
2
= == =
+58.3% -16.9% +12.5% +229%  +56.9%

Manba: Dovist Statistika Komitesi / Seurce: State Statistical Committee

Ceadvel 12-da hotellerda gecslems sayi sn cox olan 15 seher
gosterilib. Gecelemaslerin 67%-i ecnabi turistler Ugun geyds
alinib. Cedval 12-daki ssherler arasinda Baki, Qeabsle ve
Naxgivan 2019-cu ilde aecnsbilerin en ¢ox gecslediklari seharler
olub. Masalli, Lenkeran, Quba, Xagmaz, Lankeran ve Sabranda
hotellsrde gecslayanler esasan yerli turistler olublar.

Bakida gecelama sayi, olkeds Umumi gecalema sayinin
tegriben 57%-ni teskil edir. Bunun ardinca, Azerbaycandaki
damumi gecslemaler Qabsle (9%), Quba (79%), Xagmaz (4,4%) ve
Naftalan (3,7%) seherlerinds en yikssk gostericilers malikdir.

Hindistan/ iran/  BirlasmisKralliq /  Kiiveyt / ABS /
India Iran United Kingdom  Kuwait USA
== SR E =
— 21
+81.8% +12.1%  +20.4% +3.7% -4.1%

Table 12 shows the top 15 cities with the highest number
of overnight stays at hotels. Similar to the data regarding
the number of accommodated people, 67% of overnight
stays were recorded for foreign tourists. Among the cities in
Table 12, Baku, Gabala and Nakhchivan were the main
destinations for international overnight visitors in 2019, Hotels
in Masalli, Lankaran, Guba, Khachmaz, Lankaran, and Shalbran
mainly hosted domestic tourists.

Baku had the highest number of overnight stays, with nearly
57% of total overnight stays in the country. This was followed by
Gabala, Guba, Khachmaz and Naftalan — 9%, 79% 4.4% and
3.7% of total overnight stays in Azerbaijan respectively.

4



Cadval 12: Gecalama sayi, 2019
Table 12: Number of overnight stays 2019

Comi Azarbaycan vatandagslari Scnabi vatandaslar
Total Azerbaijan citizens Foreign citizens
$sher

City Cami % dayism % dayigsmasi % dayigmasi
eitel el Sk Al S el
2019 2018-2019 2018-2019 2018-2019

Olka izrs yekun

Country Total 3,345,285 M.4% 33% 15.9% 67.0% 9.3%
oot 1931,624 8.8% 1% -18.9% 89.3% 13.4%
gobele 301,51 -3.2% 32% -9.4% 68.0% 0.0%
Quba 264,203 132.0% % 2609% 29:1% 24.0%
i 148,147 -8.8% 99% -9.0% 11% 16.6%
Naftalan 9 9 9 9 9
Naftalan 123,964 0.4% 46% 20.4% 53.9% -12.0%
g::g: 94,547 -12.0% 60% 37.0% 40.3% -42.5%
::’;ﬁg’;\':qn 90,719 3.5% 27% 11% 72.9% 4.5%
t::t:::: 39,890 72.5% 95% 74.6% 5.2% 41.5%
g::h 33,909 19.6% 91% 13.6% 9.0% 145.0%
ml':g:gﬁ‘;:" 32,966 73.6% 57% 70.5% 42.8% 78.0%
g:gg:gn 30,191 44615% 93% £1359% 7.3%

g::f: 27900 -1.5% 48% -9.7% 52.0% 73%
. 24,035 22.5% 86% 31.8% 13.5% -15.5%
i 22927 13.7% 100% 13.6% 0.1% 52.6%
Ler 21910 mM.4% 99% 110.5% 09% 300.0%

Manba: Dovist Statistika Komitesi / Source: State Statistical Committee
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Cadval 13: Mehmanxanalarin alda etdiyi galir, min AZN
Table 13: Hotel revenues, in thousands of AZN

% dayismasi
% change
2018-2019

Manba: Dovlst Statistika Komitesi / Souree: State Statistical Committee
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Qrafik 32: Mehmanxana gslirlerinin gaharlar lizrs payi, 2019
Figure 32: Share of total revenue per city, 2019

Manba: Dovlst Statistika Komitesi / Source: State Statistical Committee

Dovlet Statistika Komitesinin malumatina gérs, 2019-cu ilds
hotellerin slde etdiyi gslir avvalki ile nisbstdse 25% artaraq,
450 milyon manat teskil edib. Hotellerin galirlerinin 78%-i Baki
seharinin payina dusir. Névbsti sn boytk pay Qebsle (7%) ve
Qusar (4%) seharlerine mexsusdur. Quiba ve Naftalan ssharlerinin
har biri yekun hotel galirlerinin 3%-ni taskil edib.

Hotellerin gslirleri sn cox némrs satisi ve iase xidmstlerinden
alde olunub — muvafig olarag, 66% ve 26%. Samaxi va Lenksran
soharlerinden basga diger ssharlerds yerlogsan hotellerin otag
satisindan slde etdiyi gelir, yekun gslirin 53-88%-i arasinda
dayisir. Qeyd olunan seharlar arasinda yalniz Naftalan ve Qabela
mualice xidmstlerinden nezerecarpan galir alde edib ki, bu da
muvafig olarag, yekun galirin 16% ve 13%-ni taskil edlib.

4

Baki / Baku
Qabals / Gabala
Qusar / Gusar
Quba / Guba

M Naftalan / Naftalan

Digar / Others

According to the State Statistical Committee, the total
revenue of hotels in Azerbaijan for 2019 showed a 25% increase
compared to the previous year, totalling 450 million AZN. Baku
accounted for 78% of the total revenue, followed by Gabala and
Gusar — 7% and 4% of the total respectively. Hotels in Guba and
Naftalan took 3% of total revenue each.

The main elements of hotels' revenue were room reservations
and restaurants — 66% and 26% of total revenue respectively.
Except Shamakhi and Lankaran, earnings obtained from room
reservations ranged between 53% and 88% of total revenue.
Only Naftalan and Gabala showed a noteworthy proportion of
health services in hotels' revenue, with 16% and 13% respectively.



Qrafik 33: $aherlar lizra hotellarin galirlarinin strukturu

Figure 33: Revenue structure of hotels by city
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Manba: Dovist Statistika Komitssi / Souree: State Statistical Committee
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Olkani
tork edan turistlar
arasinda sorgu

Olkeni terk eden turistlor arasinda sordu
Azarbaycan Respublikasinin Dévlat Turizm Agentliyi
terefinden apariimis ve 6lkemiza sefer edan acnabi
turistler arasinda potensial istirahat ve isglzar turizm
makani kimi Azerbaycan hagqinda fikirlarini dyranmaye
yoénaldilmisdir.

Bu sorgunun kecirilmasinin magsadi Azerbaycanin 12 asas
turizm bazarindan gelen ziyarstgiler arasinda Azsrbaycanin
turizm mekani kimi tessvvdrlerini anlamag idi. 2019-cu ilds
galen 3,2 milyon ziyarstginin texminan 2 milyonu ve ya 63%-i bu
12 slkeden gslib: Rusiya, iran, Turkiys, Seudiyye Srebistani, BSS,
Hindistan, Ukrayna, Qazaxistan, Almaniya, Birlesmis Krallig,
Cin va Israil.

Heyder Sliyev Beynalxalg Hava Limaninda, demir yolu
stansiyalarinda va iki serhad kegid mantagasinde 1601 musahibs
aparilib. Respondentlarin segilmasinds sistematik Usul istifads
edilerek Uz-uze (F2F) sordu metodu tetbig olunub.

Respondentlerin  texminan 46%-i Bakidan kenar vyerlera
soyahat edib; bu respondentlarin 32%-i regionlarda gecalayib,
14%~i ise birgunluk ziyarstci olub. Ziyarst olunan bdlgsler ssasen
Qebals (61%) ve Quba (37%) olmusdur; digsr en ¢ox ziyarst
olunan regionlar isa Seki, Qusar, Samaxi, Gance va Naftalan
soherleri olmusdur. Tarixi msakanlar (70%), meshur ve gadimi
tikililer (55%), ticarat markezleri ve restoranlar (45%) en cox ziyarst
edilen tarixi yerlardir.

Respondentlerden mahsul ve xidmatlerin giymsati ve keyfiyysti,
xidmatin uygunlugu, imkan ve vasaitler, tehlukssizlik, xos
munasibat ve s. kimi bir sira seyahat aspektleri ile bagh fikirleri
sorusulub. Qiymatlendirmeds 5 balliq Likert skalasindan istifads
olunub (1- cox pis, 5 — gox yaxsi). ©n cox musbst giymatlendirilen
seyahat aspektleri: “Sexsi tehlukesizlik ve rahathq” (4,64), "Yerli
camaatin  xos munasibati” (4,53), “Umumi yerli matbexde
keyfiyyat” (4,39) ve "zengin madeniyyat / tarixi mekanlar” (4,35)
olmusdur. Reytingde an asagdi bal verilen faktorlar restoranlarin,
yasaylis yerlarinin, suvenirlerin va hava yollarinin xidmatlerinin
giymatleri olmusdur.

Tourism

Departure Survey
(TDS)

The Tourism Departure Survey (TDS) was conducted
by the State Tourism Agency of the Republic of
Azerbaijan and focused on the tourism perceptions
about Azerbaijan as a potential leisure and business
tourism destination amongst individuals who have
visited Azerbaijan.

The purpose of the TDS was to understand the perceptions
of Azerbaijan as a tourism destination amongst inbound visitors
from 12 major tourism markets for Azerbaijan. About 2 million or
63% of the 3.2 million inbound visitors in 2019 came from these
12 countries: Russia, Iran, Turkey, Saudi Arabia, the United Arab
Emirates, India, Ukraine, Kazakhstan, Germany, the United
Kingdom, China, and Israel.

1 601 interviews were conducted at the Heydar Aliyev
International Airport, railway stations and two border crossing
points. Convenience sampling was used for selecting the
respondents. The face-to-face (F2F) survey method was applied
with respondents.

Nearly 46% of respondents travelled to places outside of
Baku; 32% of respondents stayed overnight, whereas 14% were
same-day visitors. The regions visited were mainly Gabala (61%)
and Guba (37%); other regions of interest were Sheki, Gusar,
Shamakhi, Ganja and Naftalan. Attractions of interest were
historic sites, visited by 70%, famous and old buildings, visited
by 55%, and shopping centres and restaurants, each visited by
about 45%.

The respondents were asked in detail about their opinion on a
number of travel aspects such as prices and quality of products
and services, availability of services, facilities and opportunities,
as well as safety, friendliness and others. A rating on a scale from
1(least) to 5 (best) was to be given. The travel aspects which were
most positively assessed were "personal safety and comfort”
with a mean rating of 4.64, “friendliness of the local people”
(4.53), "quality in general local cuisine” (4.39) and “diversity of
cultural/historical attractions” (4.35). The lowest mean ratings
were given to prices of restaurants, accommodation, souvenirs
and airline services.
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Aviasirkatlarin xidmat giymatlari /
Prices for airline services

Suvenirlarin giymatlari /
Prices for souvenirs

Qonaglama giymatlari /
Prices of accommodation

Restoranlarda giymatler /
Prices for restaurants

idman qurgularinin / saglamliq
markazlarinin mévecudlugu /
Availability of sports facilities/health centres

Alig-veris imkanlar /
Shopping opportunities

Pul miibadilasi, bankomat, aptek, tualet va s. kimi
xidmatlarin mévecudlugu /

Availability of services like money exchange,

ATM, pharmacy, toilets etc.

Turistik makanlarin slgatanhg /

Accessibility of regional destinations

ictimai nagliyyat vasitslarinin slcatanhg: /
Accessibility of public transport services

Qonaglamanin keyfiyyati /
Quality of accommodation

Geca hayati va aylanca /
Nightlife and entertainment

Umumi restoranlarda keyfiyyat /
General quality of restaurants

Madani / tarixi obyektlarin miixtalifliyi /
Diversity of cultural/historical attractions

Yerli matbaxin keyfiyyati /
Quality of local cuisine

Yerli shalinin mehribanhig: /
Friendliness of the local people

$axsi tohliikssizlik va rahatliq /
Personal safety and comfort

H 5bal
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Qrafik 34: 5 balliq skala iizre giymatlandirma
Figure 34: 5-point scale evaluation
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NPS-i  (Net Promoter Score)
respondentlerden  dostlarini ve  hamkarlarini - Azerbaycani
turistik  bir maekan kimi tovsiye edib-etmemealeri istenildi.
NPS ballar G¢ nov respondenti — musbst (9-10  bal),
neytral (bal 7-8) ve menfi (hesab 1-6) rey bildirenleri —
shate eden 10 ballg giymstlendirms  metodudur.
Bu indeks musterilerin  loyaligini misbat ve menfi rey
bildirenler arasindaki fergi tapmagla oélgmaya imkan verir.
Respondentler arasinda 532% musbst, 139% menfi ray
verdiyini nazera alarag NPS ball 393% teskil edib. Neytral rayi
olan ziyarstgiler Umumi respondentlerin 329%-ni  toskil
edib ki, bu da NPS ball hesablanarken nszere alinmir.
Bu gosterici olkeler Uzre bir-birinden kifayst gader forglenir,
an vyiksek bal Qazaxistan dcun (53,3%), en asad bal ise
iranlilar terafindan veriimisdir (20%).

giymatlendirmsk  UgUn

In order to estimate the NPS (Net Promoter Score), respondents
were asked whether they would recommend Azerbaijon as
a tourist destination to their friends and colleagues. The NPS
score is a 10-point evaluation, which includes three types of
respondents: attractors (score of 9-10), neutral (score of 7-8)
and detractors (score of 1-6). This index allows us to measure
customer loyalty by finding the difference between attractors
and detractors. Among the respondents, 53.2% were attractors
while 139% were detractors. Visitors with a neutral opinion were
329% of total respondents. As a result, the recorded NPS turns
out to be 393% for the whole sample population. The results for
countries show quite substantial differences among indices for
the various countries of residence; the highest score went to
Kazakhstan (53.3%), while the lowest score was given by Iranians
(20.0%).

Qrafik 35: NPS bali
Figure 35: NPS score
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Destinasiya
Menecmenti
Toskilatlarinin (DMT)

sorgusu

Destinasiya Menecmenti Teskilatlarinin (DMT) tesis olundugu
regionlara aparilan sorgu bu bolgsleri ziyaret edan turist profilini
dyrenmak ve dord en yaxsi turizm bolgssi ile bagl turistlerin
mamnunlugunu dlcmak magsadi daslyir. Sorgu Quba, Lanksran,
Seki ve Gencedeki DMT-ler ile birlikde aparimis ve alinan
naticeler hamin regionlarda turizm mahsullart ve xidmatlarinin
yaxsllasdirimasina dair strategiya formalasdirimasina komsk
etmisdir.

Sorgu hem vyerli (51%), ham de ecnebi ziyarstgileri (49%)
shate edir; galen ziyarstcilerin 30%-i Seudiyys Srabistanindan,
9%-i Rusiyadan, qalanlari ise diger olkelerin vetendasi olub.

Destination
Management
Organisations (DMO)
Survey

The Destination Management Organisations (DMO) Survey
aimed to provide information about tourism flows in the regions
and to exhibit tourist perceptions of the top four tourism regions.
The survey was conducted in cooperation with the DMOs in
Guba, Lankaran, Sheki and Ganja and results allowed us to
develop a strategy to improve the tourism products in these
regions.

The survey covers both domestic (51%) and inbound
visitors  (49%); 30% of inbound Vvisitors interviewed were
resident in Saudi Arabia, 9% in Russia, and the rest in many
other countries.

Cadval 14: Mihim turizm makanlan ve masguliyyatlari
Table 14: Main tourist attractions and activities

Regionlar On cox ziyarat olunan yerlar
Regions Main tourist attractions
Quba Qagras mesgasi / Gachrash forest
Guba Tongaalti kandi / Tanga Alti village
Afurca salalasi / Afurja waterfall
Ganlibel gélii / Chenlibel lake
Xinaliq kandi / Khinalig village
Lankaran Lankaran gimarliyi / Lankaran beach
Lankaran Xanbulangay gélii / Khanbulanchay lake
Hazi Aslanov muzeyi / Hazi Aslanov museum
Hirkan Milli Parki / Hirkan National Park
ibadi termal bulaglar / Ibadi thermal springs
$oki q " 5
Sheki $aki Xan Sarayi / Sheki Khans Pglcce
Karvansaray / Caravansarai
Kis Alban mabadi / Kish Albanian church
ABAD keramika markazi / ABAD ceramic art centre
Ganca Goéygél / Goygol lake
Ganja Maralgél / Maralgol lake

Xan Bagi / Khan Baghi park

Ganca Mall / Ganja Mall

Cedval 14-de DMT regionlarindaki asas turizan makanlari ve
faaliyyat novleri gosterilir. Qubadaki aparici turizm mekanlar ve
faaliyyat ndvlerine asasan yerligonaglar terefindsn Gstunluk verilir.
Lenkeranda denizkenari eraziya ham xarici, hem da yerli turistler
Ustunluk verir, diger yerler ise asasen yerli gonaglar teraefindsn
ziyarst olunur. YUNESKO-nun Umumdunya irsi siyahisina salinmis
Saki Xan Sarayl hem yerli, hem da xarici gonaglarin ziyarst etdiyi
an maghur turizm mskandir. Ustslik, Sekide en cox ziyarst edilen
yerlera karvansaray va Kis mabadi daxildir. Gencada Goygodl
asasan yerli gonaglar tersfinden ziyarst olunur, "Gencse Mall”
ticarat markezi xarici turistler arasinda daha mashurdur.
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Turistlorin asas masguliyyatlori
Main touristic activities

Kafe, restoran / Cafés, restaurants
Piknik / Picnicking
Yerli matbax / Enjoying local cuisine
Gazinti / Hiking, walking

Uzgiigliik / Swimming
Gazinti / Hiking, walking
Alig-veris / Shopping
Yerli matbax / Enjoying local cuisine

Madani turlar / Cultural tours
Yerli matbax / Enjoying local cuisine
Gazinti / Hiking, walking
Kafe, restoran / Cafés, restaurants

Gazinti / Hiking, walking
Kafe, restoran / Cafés, restaurants
Yerli matbax / Enjoying local cuisine
Piknik / Picnicking

Table 14 shows the main tourist attractions and activities in
the DMO regions. The main tourist attractions and activities in
Guba are mostly preferred by domestic visitors. In Lankaran, the
seaside area is preferred by both foreign and domestic tourists,
while the others are mostly visited by local visitors. The Sheki
Khans' Palace, which is on the list of UNESCO World Heritage,
is the most famous tourist attraction both for domestic and
foreign visitors. Moreover, the Caravanserai and Kish Albanian
church are among the most popular places to visit in Sheki. In
Ganja, Goygol lake is mostly visited by domestic visitors, while
Ganja Mallis more popular among foreign tourists.






Faktorlarin vaciblik
daracasi va hazirki
vaziyyatinin
qgiymatlandirilmasi -
qap analiz

Musahibe  zamani  turistlerdsn muxtslif  faktorlarin
giymatlendiriimasi xahis olunub.

A. Turiste yardim

B. Turizm infrastrukturu

C. Destinasiyanin ve turistik makanlarin keyfiyyati

D. 9ylenca

E. Yerloagdirma

Her bir faktor 2 fergli istigamatde 5 balligq Likert skalasi
metodundan istifads edilerek giymatlendirilmisdlir:

1. Vaciblik

2. Hazirki veziyyat

Hazirki veziyyat ile vaciblik arasindaki ferq gep analizin
naticasini gosterir. Vacibliyin hazirki vaziyystden daha ¢cox olmasi
hamin faktorun tekmillesdirmaye daha gox ehtiyac duyuldugunu

Evaluation of
importance and
experienced
performance -
gap analysis

During the interviews, respondents were asked to assess
various factors relating to:

A. tourist assistance

B. tourism infrastructure

C. attractions and destination quality

D. entertainment

E. accommodation

For each one, the
on a five-point scale:

1. their assessment of the importance

2. how it was experienced during the trip

respondent was asked to state,

The discrepancy between the rating of the experienced
performance and the attributed importance can be seen as a
measure of how much expectations were not fulfilled, and to

gOsterir.

what extent improvement is needed.

Cadval 15: Turista yardim faktorlarn Gzre gap analiz
Table 15: Gap analysis of tourism assistance factors

Faktorlar Lankaran Quba Ganca Saki
Factors Lankaran Guba Ganja Sheki
l"""'b!c'k ) 4.26 4.20 4.6 4.00
(OIS Turizm Informasiya
Mamnunlu L0l
maunuq 394 4.07 37 4.02
Satisfaction . .
Tourism Information
Centre
aE -0.32 -0.13 -0.45 0.02
Gap
LI 4.37 4.48 4.57 4.4
Importance
Mamnunluq Yol niganlar 3.86 4.04 397 3.82
Satisfaction : : : :
Roadside signs
) -0.51 -0.44 -0.60 -0.32
Gap
Lol 4.29 43 439 422
Importance ictimai
naqliyyatin togkili
Mamnunluq 3.68 396 3.59 378
Satisfaction L .
Organisation of public
transportation
57 -0.61 -0.35 -0.80 -0.45
Gap
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Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap

Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap

Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap

Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap
Vaciblik

Importance

Mamnunluq
Satisfaction

Qap
Gap

Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap

Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap

Vaciblik
Importance

Mamnunluq
Satisfaction

Qap
Gap

Cadval 16: Destinasiya faktorlari {izre qap analiz
Table 16: Gap analysis of attraction / destination factors

Faktorlar
Factors

Madani va tarixi
makanlar

Cultural & historical
attractions

Kand hayati

Village life experience

Regionun tamizliyi

Overall cleanliness
of the destination

Yemaklarin keyfiyyati
va tamizliyi

Quality and hygiene of
eateries

Yerlagdirma vasitslerinin
mévcudlugu

Availability of
accommodation

istirahat imkanlar

Opportunities
for rest & relaxation

Yerli matbax

Local cuisine

Alg-veris imkanlari

Possibilities
for shopping

Lankaran
Lankaran

4.51

4.1

-0.41

394

4.09

0.14

4.62

3.96

-0.67

4.78

4.43

-0.34

4.54

419

-0.35

4.74

4.24

-0.50

4.75

4.70

-0.05

4.40

3.77

-0.63

Quba
Guba

4.37

416

-0.21

413

4.22

0.09

4.67

4.08

-0.59

4.64

4.12

-0.52

4.57

4.20

-0.37

4.64

4.25

-0.39

4.49

4.20

-0.30

4.17

3.40

-0.77

Ganca
Ganja

4.64

4.33

-0.31

4.25

4.04

-0.21

4.66

4.15

-0.51

4.66

4.26

-0.40

4.54

397

-0.58

4.60

4.09

-0.51

4.66

4.42

-0.24

4.4

3.73

-0.41

Saki
Sheki

4.61

4.57

-0.03

4.18

4.23

0.04

4.36

4.23

-0.12

4.52

4.35

-0.18

4.51

4.35

-0.16

4.37

4.28

-0.09

4.56

4.41

-0.15

3.72

3.66

-0.06
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Cadval 17: infrastruktur faktorlan tizrs qop analiz
Table 17: Gap analysis of infrastructure factors

Faktorlar Lankaran Quba Ganca $oki
Factors Lankaran Guba Ganja Sheki
Vaciblik 4.72 4.72 4.70 4.72
Importance Tohliikesizlik ) : ) :
va miihafiza
Mamnunluq
Seifisfaeion 4.43 4.52 4.37 4.67
Personal safety
and security
ooy -0.28 -0.20 -0.33 -0.05
Gap
l‘g":’f[{'{'}‘me 4.63 4564 4.57 4.31
P Telekommunikasiya
Mamnunluq
Satisfaction Telecommunications S S £t e
Q coverage
°p -0.80 -0.65 -0.78 -0.37
Gap
VEEEIT 4.40 4.39 4.55 4.27
Importance
Mar.nnunl.uq Bankomatlar 3.96 3.84 399 399
Satisfaction
Q ATMs
Gap -0.44 -0.56 -0.56 -0.29
ap

15-19 némrali cadvaller DMT regionlarinda muxtalif faktorlar
Uzre gep analiz naticelerini godsteri.  Cadvellare  asassn
Lenksranda an boytk gep gece hayati ve aylence, mobil sebske
shate dairssi, gigiyena, alis-veris imkanlari ve ictimai nagliyyat
kimi faktorlarda geyds alinib. Qubada tekmillesdiriimasi daha
vacib olan faktorlara alis-veris imkanlar, yerlasdirma vasitalarinin
yUksak giymatleri, mobil sebeks ahate dairasi, mustari xidmatleri
va tamizlik seviyyasi daxildir. Gencada an bdyuk gepin misahids
olundudu faktorlar gece hayati ve aylence, ictimai nagliyyatin
toaskili, saglamlig xidmatleri, mobil sebske shate dairesi ve
yerlesdirma vasitelerinin yukssk giymatleridir. Sekids ise ictimai
nagliyyatin taskili, gece hayati ve aylence, mobil sebske ahats
dairesi, gigiyena va yolisarsaleri kimi faktorlarin tekmillesdiriimasine
ehtiyac duyulur. Yekun olarag, $eki ve Lenkaranda tahlil olunan
faktorlar Gzre daha az gep geydas alinib.
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Tables 15-19 show the gap analysis results of several
factors for the DMO regions. Based on the tables, the largest
gap for Lankaran is observed for nightlife and entertainment,
telecommunications coverage, hygiene and overall cleanliness,
the possibilities for shopping, and the organisation of public
transport. Priority factors that need to be improved in Guba are
possibilities for shopping, the high prices of accommodation,
telecommunications coverage, customer services, and overall
cleanliness of the destination. Ganja needs improvements on
factors such as nightlife and entertainment, the organisation of
public transport, wellness and spa services, telecommunications
coverage and the high prices of accommodation. In Sheki, it
is necessary to improve the organisation of public transport,
nightlife and entertainment, telecommunications coverage,
hygiene and roadside signs. Overall, Sheki and Lankaran
experience a much smaller gap compared to Guba and Ganja.



Cadval 18: Yerlogdirma faktorlar Gizra gap analiz
Table 18: Gap analysis of accommodation factors

Faktorlar Lankaran Quba Ganca $oki
Factors Lankaran Guba Ganja Sheki
Vaciblik
Importance 47 4.63 472 4.4
Mamnunluq ]
Ceifisiareiian ] 3.99 4.16 4.4 413
Hygiene
O -0.72 -0.47 -0.58 -0.31
Gap
Vaciblik 4.66 4.64 4.63 4.29
Importance . Aen A
Mustori xidmati
Mamnunluq
Satisfaction Customer service el S e o/
<El -0.54 -0.56 -0.64 -0.12
Gap
Ll o 446 4.43 4.53 4.33
Importance Turistler liglin gindalik
masguliyyatlarin olmasi
sl DU 393 4.05 39 4.05
Satisfaction . -
Daily activities
ga" -0.53 -0.37 -0.62 -0.29
ap
T 4.67 4.40 4.67 4.41
Importance
Mamnunlu el
naunuq 4.58 4.4 4.38 4.3
Satisfaction
Meals
e -0.08 -0.26 -0.29 oM
Gap
Vaciblik 4.60 4.54 4.51 4.34
Importance
Mamnunluq Munasib giymatlar 4.07 3.89 3.81 4.10
Satisfaction . . : )
Q Affordable price
°P -0.52 -0.65 -0.70 -0.24
Gap
Cadval 19: 9ylanca faktorlan Gzra qap analiz
Table 19: Gap analysis of entertainment factors
Faktorlar Lankaran Quba Ganca Saki
Factors Lankaran Guba Ganja Sheki
Vaciblik
| 3.64 3.73 3.72 3.46
mportance Geca hayati
ve aylanca
s ’ 270 364 273 304
Nightlife and
entertainment
e -094 -0.09 -099 -0.42
Gap
LT 423 415 4.26 3.55
Importance
Saglamliq
HSmugpida 372 390 3.53 3.53

tisfaction
el Wellness and spas

FaE -0.51 -0.25 -073 -0.02
Gap



ASAN
sorgu naticalari

Azarbaycan Respublikasinin Prezidenti yaninda Vetandaslara
Xidmaet ve Sosial innovasiyalar Uzre Déviet Agentliyi (VXSIDA)
Azerbaycana sefer edean xarici ziyarstgiler arasinda onlayn
sordu kegirir. VXSIDA ile emakdasliq garcivesinds elektron viza ile
Azarbaycana gslen acnabi gonaglar arasinda aparilan sorgu
naticaleri Dovlst Turizm Agentliyi terefindan tahlil edilib. Tehlil bir
nega faktorun giymatlendirilmasi esasinda apariimisdir:

A. nagliyyat infrastrukturu

B. mehmanxana infrastrukturu

C. restoran ve gida infrastrukturu

D. muzey ve tarixi abidsler infrastrukturu

E. navigasiya infrastrukturu

F. yerli vetendaslarin acnebilere minasibati

G. elektron viza sisteminin istifadasi.

Anket sorgularinda elektron viza istifadagilerinin 97%-i
olmagla, texminan 24,6 min nafer istirak edib. Sorguda feal
istirak edsn turistler ssasen Avropa ve Amerika 6lksleri (12-15%),
Hindistan (16,7%) ve Pakistandan (20%) gelenlerdsn ibarst olub.
Yaxin Serq olkalerindsn gslen gonaglarin anketlerds istiraki
yalniz 5% teskil edir; eynile Cin, Yaponiya, Turkiyenin de sorguda
istirak seviyysasi asagidir.

Qrafik 36 elektron viza istifadagileri terafindan verilen 5 ballig
qiymstlendirma naticslerini (1 — en asadi, 5 — en ytksek) gosterir.
Respondentlarin skseriyysti elektron viza sisteminin istifadagi
agun uydunlugu ve vyerli vetendaslarin xarici vatendaslara
munasibatini muvafig olarag 79% ve 69% olmagla an yuksek
giymatlendiribler. Mehmanxanalar, gidalanma ve muzeylardski
giymatlendirma naticeleri de  oxsardir:  respondentlarin
50%-dan ¢coxu 5 balla giymatlendirib. Diger terefden naqliyyat
ve navigasiya infrastrukturu diger amillerle muqayiseda daha
asagdi bal alib; mavafig olarag, respondentlerin yalniz 45% ve
39%-i 5 balla giymatlendirib.
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ASAN
Survey Results

The State Agency for Public Service and Social Innovation
under the President of the Republic of Azerbaijan (SAPSSI)
conducted an online survey among foreign travellers using
e-visas for visiting Azerbaijan. In cooperation with SAPSSI, the
State Tourism Agency of the Republic of Azerbaijan analysed
the survey results to evaluate various tourism-related factors in
Azerbaijan:

A. transport/transfer infrastructure

B. hotel/hospitality infrastructure

C. restaurant/food infrastructure

D. museum/historical monuments infrastructure

E. navigation infrastructure

F. local attitudes towards foreigners

G. user-friendliness of the e-visa system

The response rate on questionnaires was about 97%, totalling
24.6 thousand responses, which varied considerably among
countries. Among visitors of European and American countries,
between 12% and 15% responded; high response rates were
observed for India and Pakistan with 16,7% and 20% respectively.
The response rates of visitors from the Middle East countries was
about 5% only; similarly low were the rates for China, Japan, and
Turkey.

Figure 36 shows the results of the 5-point evaluation (1 being
the lowest, 5 the highest) provided by e-visa users. A substantial
portion of the respondents rated highly the friendliness of locals
and their attitude towards foreigners — 79% and 69% respectively.
The evaluation's results on hotels, food and beverages and
museums were similar, with 5 points given by more than 50%
of respondents. On the other hand, transport and navigation
infrastructure received relatively lower scores compared to
other factors: only 45% and 39% gave 5 points respectively.



Qrafik 36: ASAN Sorgu naticalari
Figure 36: ASAN Survey results

N 1bal 2 bal 3 bal
1 point 2 points 3 points
A. Nagliyyat / Transport
100% 100%
75% 75%
50% 45.3% 50%

29.7%
179%

B. Mehmanxana / Hotel

25% 25%
10.5%
o l 19% 26% o .

M 4bal
4 points

Ml S5bal
5 points

C. Qidalanma /Food

57.2% 55.1%

30.1%

M.4%
1.2% 2.2%

27.8%

D. Muzeylsr / Museums

75% 75%
52.2%
50% 50%
293%
25% 14.2% 25%
22%  2.0% l 44 3

E. Navigasiya / Navigation

21.2%
.2%

F. Xaricilare miinasibat
Attitude toward foreigners

75% 69.3%

39.2% 50%
30.1%

25%
1.5%

219%

G. E-viza sisteminin rahathg: /
User-frendliness of e-visa system

79.6%

Manba: ASAN (2019) / Source: ASAN (2019)

Elektron viza istifadecilerinin serhleri asasinda Dovlst Turizm
Agentliyinin Statistika ve Tedqgigat sektoru matn tehlili apararaqg
s6z buludu (word cloud) hazirlayib. Qrafik 37-ds stz buludu
Azerbaycan haqgginda turistlerin UGmumi  fikrini formalasdirir.
Buradaki agar sozlerin  dlglst  hamin  serhlerin tezliyi ile
matenasibdir. Qrafik 37-da tesvir olundugu kimi, Azarbaycan
turistler arasinda zengin turistik makanlar olan ve acnsbilere
yaxgi minasibat baslenilen yer kimi cox mashurdur. Ustslik,
acnsbi gonaglar Azerbaycani tehltkssiz 6lks hesab edirler. Diger
terefden, turistlerin bir hissesi bahall uguslar, birbasa ucuslarin
mumkudn olmamasi, nagliyyat infrastrukturunun zsif olmasi ve
xarici dil maneslerinin olmasindan sikaystlenirler.

Based on the comments provided by e-visa users, the State
Tourism Agency produced a word cloud by conducting text
analysis. The word cloud in Figure 37 provides the general
perception of tourists about Azerbaijan, where the size of
keywords correlates to the frequency of comments. As described
in Figure 37, Azerbaijan is mostly popular among tourists as a
nice place with rich attractions and a good attitude towards
foreigners. Moreover, foreign visitors also consider Azerbaijan o
safe country. On the other hand, a portion of tourists complained
about expensive flights, the unavailability of direct flights, poor
transport infrastructure and language barriers.
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Qrafik 37: ASAN Sorgu naticalari
Figure 37: ASAN Survey results — word cloud

rich_attraction

cheap_country

polluted hygienic
good_culinary

good_costumer_service indirect_flight

safe_country

poor_transport_infrastructure

gOOd nature expensive_country

good_attitude
nice_place

Manba: ASAN (2019) / Source: ASAN (2019)
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Turizm sektorunun
iqtisadi tasiri

Turistlerin yerlesdiriimasi ve ictimai iase sahssinds yaradilan
alave dayerin dinamikasinda davamli artim musahida olunmus
va bu gosterici 2019-cu ilde 6,4% teskil etmisdir. 2019-cu ilds
turistlerin yerlasdiriimasi va ictimai iase sahasinds alava dayar
istehsali 197 milyard manat (ve ya 116 milyard ABS dollar)
taskil etmisdir. Turizm sektorunun bir hissasi olan bu sahanin
igtisadiyyatda xususi gakisi 2,4% taskil etmisdir. 2019-cu ilde
turistlerin yerlasdirilmasi va ictimai iasa sahasinds asas kapitala,
Umumilikde 593 milyon manat investisiya goyulmus, 6lke Uzre
asas kapitala yonaldilen Umumi vasaitin 0,3%-i bu sahanin
payina dismusdur. Bu sahadse investisiya goyulusu butévitkds
daxili manbaler hesabina formalasmisdir. 2015-2018-ci iller
arzinds turistlerin yerlasdiriimasi va ictimai iase sahasinds asas
kapitala, dmumilikde 914,7 min. manat investisiya yatirimisdir.
Qoyulan investisiyanin 658%-i ve ya 6022 min. manati
yerlasdirma obyektlarinda xidmatlerin gostarilmasi, 34,2%-i ve
ya 312,5 min. manati ise ictimai iase xidmstlerinin gosterilmasi
sahalarine yonaldilmisdir.

Oten ille mugayiseds, 2019-cu ilde turistlerin yerlesdirilmasi
va ictimai iase sahasinde masgul olan shalinin sayr 3% artarag,
80,5 min nafera gatib. Bu gosterici dlkedaki cemi masgullugun
1,6%-ni taskil edir. Onlardan 276 min nafer smak mugavilesi ile
calisanlardir ki, bu da cemi muzdla ¢alisanlarin 1,7%-ni teskil edir.
Azerbaycanda turizm xidmsetleri Gzre saldo 331,7 milyon ABS
dollarina barabar olmusdur.
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Economic Impact
of Tourism

A growth of 6.4% was observed in the value added of the
accommodation and food and beverages sectors in 2019. The
total of value added in the accommodation and food and
beverages sectors reached 197 billion AZN ( or 116 billion USD)
in 2019, or nearly 2.4% of total GDP. Capital investment in the
accommodation and food and beverages sectors in 2019 was
about 523 million AZN, or nearly 0.3% of total capital investment
in Azerbaijan. During 2015-2018, the total amount of capital
investment in the accommodation and food and beverages
sectors was 914.7 million AZN, with shares of 65.8% (602.2 min
AZN) and 34.2% (312.5 min AZN) of total investment respectively.

Compared to the previous year, in 2019 the total number of
employed people increased by 3%, totalling 80.5 thousand. This
indicator was about 1.6% of total employment in Azerbaijan.
Among them 276 thousand people worked according to
labour contracts, which comprised 1.7% of total labour contract
employment in the country. Azerbaijan had a net balance of
$331.7 min USD in relation to tourism services.



Cadval 20: Turizmin iqtisadiyyata tasiri
Table 20: Economic impact of tourism

Géostarici adi
Indicator

Turistlarin yerlagdirilmasi va ictimai iaga sahasinda

yaradilmis alava dayar, cari giymatlarls, min.

manat 1312.8 1424.1 1664.8 1834.2 1976.7
Amount of value added of accommodation and

food & beverages (min AZN)

Turistlarin yerlagdirilmasi va ictimai iasa sahasinda

yaradilmis alava dayarin UDM-da xiisusi gakisi,

faizle 2.4 2.4 2.4 23 2.4
Value added of accommodation and food &

beverages, share of GDP (%)

Turistlarin yerlagdirilmasi va ictimai iass sahasinda

yaradilmis alava dayarin avvalki illa muqayisada

artim tempi, faizle 14.0 2.1 6.9 7.6 6.4
Growth rate of value added from accommodation

and food & beverages (%)

Turistlarin yerlagdirilmasi va ictimai iase sahasinda
masgul ahalinin sayi, min nafar

Total employment in accommodation and food &
beverages sectors (thousands of people)

61.5 68.4 735 78.2 80.5

Turistlarin yerlagdirilmasi ve ictimai iage sahasinda

masgullugun cami masgullugda xususi ¢akisi,

faizle 13 1.4 1.5 1.6 1.6
Share of employment in accommodation and food

& beverages sector in total employment (percent)

Turistlarin yerlagdirilmasi ve ictimai iags sahasinda
muzdla (emak miiqavilssila) calisanlarin sayi, min
nafar

Employment (with labour contract) in
accommodation and food & beverages sector
(thousands of people)

21.8 229 22.8 23.4 27.6

Turistlarin yerlagdirilmasi va ictimai iaga sahasinda
muzdla ¢alisanlarin cami muzdla ¢alisanlarda
xususi ¢akisi, faiz

Share of contractual employment in
accommodation and food & beverages sector in
total contractual employment (%)

15 15 15 15 17

Turistlarin yerlagdirilmasi va ictimai iaga sahasinda
asas kapitala investisiya qoyulusu, min. manat
Capital investment in accommodation and food &
beverages sector (min AZN)

4429 86.5 215.5 169.8 59.3

Mehmanxana ve mehmanxana tipli
miiassisalarin sayi, vahid

Number of hotels and similar
establishments

536 548 563 596 642

Turizm xidmatlari lizrs saldo,
min. ABS dollari

Balance of tourism services
(mIn USD)

-293.6 219.4 353.4 349.8 331.7

Vergi 6hdaliklari lizra 6danislar,
min. manat

Tax payments

(mIn AZN)

259 415 475 54.5 76.3

Manba: Dovist Statistika Komitesi / Souree: State Statistical Committee
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Qoruglarin idareedilmasi Merkezi Azerbaycan Respublikasi
Prezidentinin 20 dekalbr 2018-ci il tarixli 417 ndmrali serencami
ilo Dovlet Turizm Agentliyinin nezdinds yaradilan publik-htqugi
sexsdir. Qoruglarin idarsedilmasi Markezine Yanardag (madani
ve tebist), Atesgah Mebadi (memarlig), Basgal (medani), Xinalig
(arxitektura ve etnografiya), Lahic (tarixi ve madani), Yuxar Bas
(tarixi ve memarlig) ve Kis (tarixi ve memarliq) goruglar daxildir.
Atesgah mebadi en meashur goruglardan biridir. 2019-cu ilds
toxminan 186 min nafer bu mebadi ziyarst edib. Bunun ardinca,
2019-cu ilde muvafig olarag 174 min ve 121 min ziyarstgisi olan
Yanardag ve Yuxar Bas goruglar yer alir. iyun ayinda Atesgah
ve Yuxarl Basa gelen ziyarstcilarin sayr an yiksek hadds -
muvafig olarag, 23 min ve 24 min nafere ¢atib. Yanardad ugun
yUksek movsum iyul ayinda — 25 min nefer ziyaratgi olmagla
geyds alinib.

The Reserves Management Centre is a public legal entity
established under the State Tourism Agency by decree number
417 of the President of the Republic of Azerbaijan on December
20th, 2018. The Reserves Management Centre is responsible
for 7 reserves such as Yanardag (cultural and nature), the
Ateshgah temple (architectural), Basgal (cultural), Khinalig
(architectural and ethnographic), Lahij (historical and cultural),
Yukhari Bash (historical and architectural) and Kish (historical
and architectural). Among them the Ateshgah temple is the
most popular one, with nearly 186 thousand visitors in 2019,
This was followed by Yanardag and Yukhari Bash, with nearly
174 thousand and 121 thousand visitors in 2019 respectively. The
number of visitors to Ateshgah and Yukhari Bash reached a
peak in June, totalling 23 thousand and 24 thousand people
respectively. The high season for Yanardag was observed in July,
with 25 thousand visitors in total.
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Qrafik 38: Ataggah mabadinin ziyaratgilari (2019)
Figure 38: Visitors to Ateshgah temple 2019
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Atesgah tak yerli ziyarstgiler arasinda deyil, hem de acnabi
turistler arasinda  en  meshur gorugdur. Qorudu  ziyarat
edenler arasinda Hindistan, Israil ve Rusiyadan gelen turistler
UstUnltk teskil edirler. Bu 6lkelerdsn gslenlerin sayr Umumi
ziyarstcilerin 51%-ni toskil edir. Bunlardan slave B9 (10%) ve
Pakistandan (8%) gslen turistler mebadi ziyarst edsnler arasinda
kifayat geaderdir. Yerli ziyarstgilerin sayi ise butun ziyarstgilerin
yalniz 11%-ni teskil edib.

8%

20%

Ateshgah was the most popular reserve not only among
domestic visitors, but also international tourists. The temple
was mostly visited by tourists from India, Israel and Russia who
together comprised 51% of total visitors. This was followed by
visitors from the UAE and Pakistan, comprising nearly 10%
and 8% of the total respectively. Domestic visitors appeared
to comprise only 11% of total visits.
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Abbreviaturalar

AZN
B9d
DMT
DSK
DSX

DTA

UDM

YUNESKO

VXSIiDA (ASAN)
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Azarbaycan manati

Birlogmis Sreb Smirlikleri
Destinasiya Menecmenti Toskilati
Doévlet Statistika Komitesi

Dovlst Serhad Xidmati

Azerbaycan Respublikasinin
Dovlset Turizm Agentliyi

Urmumi daxili mahsul

Birlogsmis Millatler Teskilatinin Elm,
Tohsil va Madeniyyat Teskilati

Azsrbaycan Respublikasinin Prezidenti
yaninda Vetendaglara Xidmst ve Sosial

Innovasiyalar Uzre Déviet Agentliyi

Abbreviations

AZN
DMO
GDP

SAPSSI (ASAN)

SBS
ssC

STA

TDS
UAE
UK

UNESCO

usb

VFR

Azerbaijan manat

Destination Management Organisation
Gross domestic product

The State Agency for Public Service

and Social Innovation under the President
of the Republic of Azerbaijan

State Border Service

State Statistical Committee

State Tourism Agency of the Republic
of Azerbaijan

Tourism Departure Survey
United Arab Emirates
United Kingdom

The United Nations Educationall,
Scientific and Cultural Organisation

United States dollar

Visiting friends and relatives



Toriflor

Faaliyyat — Turizm statistikasinda fealiyyat termini, istehlakgl gisminds
seyahate hazirlasma ve seyahst zamani insanlarin herekst ve davranislarina
aiddir (IRTS 2008, para 1.2).

Birlegdirilmis malumatlar — Vahid seviyysli melumatlarin shalinin bir grup
xUsusiyyatlerine gora kemiyyat dlgmalarine gevriimasinin naticesidir.

Destinasiya (sayahatin asas makani) — Destinasiya ssferin gebul edilmasi
Ugun esas olan ziyarst yeri olaraq musyysnlesdirilir (IRTS 2008, paragraf 2.31).

Daxili turizm - Azerbaycan Respublikasinda yasayan vetandaslarin ve
vatendashigl  olmayan sexslerin - Azerbaycan  Respublikasinin - htdudlar
daxilinds seyahatidir.

Daxili turizm xarclari — Olke daxilinds bir rezidentin turizm xarcleri (IRTS 2008,
paragraf 4.15 (a)).

Daxili turizm safari — Turistin baslica sefer obyekti dlke daxilinde yerlasir (IRTS
2008, paragraf 2.32).

Yerli qonaq - Yasadidi olkeni gezir ve onun faaliyyati daxili turizmin bir
hissesidir.

Galma turizmi - Azerbaycan Respublikasinda yasamayan vetendaslar ve
vatendasligl olmayan sexsler terefinden Azerbaycan Respublikasina edilen
sayahatlerdir.

Galma turizmi Gzra xarclemaler - Qeyri-rezidentlerin istinad olunan élkenin
igtisadiyyat daxilindeki turizm xercleridir (IRTS 2008, paragraf 4.15 (b)).

NPS bali — Musbat (9-10 bal), neytral (7-8 bal) ve manfi rey veranler (1-6 bal)
olmagla 10 ballig giymatlendirma sistemidir. Bu indeks ziyarstgilerin loyalliq
daracasini musbst ve manfi rey verenler arasinda fergi tapmagla dlgmays
imkan verir.

Getma turizmi — Azerbaycan Respublikasinda yasayan vetendaslarin ve
vatendasligi olmayan sexslerin basqa dlkeye seyahatleridir.

Getma turizmi Gzra xarclamalar — Azerbaycan Respublikasinda yasayan
vatendaslarin ve vetendaslidi olmayan sexslerin basga  dlkeds turizm
xarclemaleridir.

Birgiinlitk ziyaratci (vo ya ekskursiyag) - Soferi zamani gecslemeyen
ziyarstgidir (24 saatadsk).

Nimuna - Muayyan secma ehtimali olan bir proses asasinda elementlarin
segildiyi bir gargivenin alt hissesidir.

Nimuna anketi — NUmuna metodundan istifade etmakle aparilan sorgudur.

Turizm xarclari — Turizm xercleri dedikds, turizm saferleri Ugun ve sefer
muddatinda sexsi istifada ve ya digarlerine vermak Ucun istehlak mallarinin ve
xidmetlerinin, habele giymatli ssyalarin alinmasi tgun édenilen mablag basa
dusular. Burada ziyarstgilerin dzlerinin gakdikleri xercleri, elece de digerleri
terefinden ddenilen ve ya geri qaytarilan xercler shate edilir (IRTS 2008,
paragraf 4.2).

Turist (va ya gecalayan ziyaratgi) — Sofori zamani gecaleyen ziyarstcidir.

Sayahatgi — Muxtelif cografi makanlar arasinda her hansi bir magsad ve
istenilen muddat Gglin herseket eden sexsdir (IRTS 2008, paraqgraf 2.4).

Safer — Sofer dedikds, bir insanin adi yasayis yerinden yola dusdiyu ve
gayidana gader etdiyi seyahat nazards tutulur.

Ziyaratgi — Adat etdiyi muhitden kenarda bir ilden az muddstde ziyarsat edilen
6lke ve regionun yerli musssisesi terafinden isle teminatdan basga her hansi
diger baslica megsad ile (isguzar, istirahst ve ya diger sexsi magsadler) ssas
destinasiyaya seyahst eden seyahatcidir (IRTS 2008, paragraf 29). Ziyarstgi
(daxili, gelen ve ya xarice gedan), gecslayen (sefere gecslemak daxildirss)
ve ya birgunluk ziyarstgi ve ya ekskursionist (sefere gecslemak daxil deyilss)
olmagla iki hissays bolundr (IRTS 2008, paragraf 2.13).

Definitions

Activity/activities — In tourism statistics, the term ‘activities’ refers to the
actions and behaviours of people in preparation for and during a trip in their
capacity as consumers (IRTS 2008, para. 1.2).

Aggregated data — The result of transforming unit-level data into quantitative
measures for a set of characteristics of a population.

Destination (main destination of a trip) — The main destination of a tourist trip
is defined as a place visited which is central to the decision to take the trip
(IRTS 2008, para. 2.31).

Domestic tourism — Domestic tourism comprises the activities of a visitor
resident within the country of reference, either as part of a domestic tourism
trip or as part of an outbound tourism trip (IRTS 2008, para. 2.39).

Domestic tourism expenditure — The tourism expenditure of a resident visitor
within the economy of reference (IRTS 2008, para. 4.15 (a)).

Domestic tourism trip — A domestic tourism trip is one with a main destination
within the country of residence of the visitor (IRTS 2008, para. 2.32).

Domestic visitor — As a visitor travels within his or her country of residence,
he or she is a domestic visitor and his or her activities are part of domestic
tourism.

Inbound tourism - Inbound tourism comprises the activities of a non-resident
visitor within the country of reference on an inbound tourism trip (IRTS 2008,
para. 2.39).

Inbound tourism expenditure — Inbound tourism expenditure is the tourism
expenditure of a non-resident visitor within the economy of reference (IRTS
2008, para. 415 (o).

NPS score — A 10-point evaluation which includes three types of respondents:
attractors (score of 9-10), neutral (score of 7-8) and detractors (score of 1-6).
This index allows customer loyalty to be measured by finding the difference
between attractors and detractors.

Outbound tourism — Outbound tourism comprises the activities of a resident
visitor outside the country of reference, either as part of an outbound tourism
trip or as part of a domestic tourism trip (IRTS 2008, para. 2.39 (c)).

Outbound tourism expenditure — The tourism expenditure of a resident visitor
outside the economy of reference (IRTS 2008, para. 4.15 (c)).

Same-day visitor (or excursionist) — A visitor (domestic, inbound or outbound)
is classified as a tourist (or overnight visitor), if his/her trip includes an overnight
stay, or as a same-day visitor (or excursionist) otherwise (IRTS 2008, para. 2.13).

Sample - A subset of a frame where elements are selected based on a
process with a known probability of selection.

Sample survey — A survey that is carried out using a sampling method.

Tourism expenditure — Tourism expenditure refers to the amount paid for the
acquisition of consumption goods and services, as well as valuables, for own
use or to give away, for and during tourism trips. It includes expenditures by
visitors themselves, as well as expenses that are paid for or reimbursed by
others (IRTS 2008, para. 4.2).

Tourist (or overnight visitor) — A visitor (domestic, inbound or outbound) is
classified as a tourist (or overnight visitor), if his/her trip includes an overnight
stay, or as a same-day visitor (or excursionist) otherwise (IRTS 2008, para. 2.13).

Traveller — A traveller is someone who moves between different geographical
locations for any purpose and any duration (IRTS 2008, para. 2.4).

Trip — A trip refers to the travel undertaken by a person from the time of
departure from his or her usual residence until he or she returns; it thus refers
to a round trip. Trips taken by visitors are tourist trips.

Visitor — A visitor is a traveller taking a trip to a main destination outside his
or her usual environment, for less than a year, for any main purpose (business,
leisure or other personal purpose) other than to be employed by a resident
entity in the country or place visited (IRTS 2008, para. 29). A visitor (domestic,
inbound or outbound) is classified as a tourist (or overnight visitor), if his/
her trip includes an overnight stay, or as a same-day visitor (or excursionist)
otherwise (IRTS 2008, para. 2.13).
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Metodologiya

2019-cu il Ggln turizm statistikasi Gzrs illik hesabat
Dévlat Statistika Komitesi (DSK), Dévlst Serhad Xidmati
(DSX), Dévlet Turizm Agentliyi (DTA), Azsrbaycan
Respublikasinin  Prezidenti yaninda Vatendaslara
Xidmat ve Sosial innovasiyalar tizre Dévlst Agentliyi
(VXSIDA) kimi qurumlarin 2018-2019-cu illeri shats eden
muxtslif kemiyyst ve keyfiyyat metodlarina ssassn
alds olunan malumatlar asasinda hazirlanmisdir.
Hesabatda turizm statistikasinda éna ¢ixan mihim
gostericilere yer verilmis, avvalki illarle muqayisaler
aparilmig, cadvaller va mixtslif grafiklarle malumatlarin
catdinlmasi ve basa distlmasi asanlasdiriimis, alave
olaraq asas va diqgsatslayiq godstericilar ve onlarin
dinamikasi izahli Qrafikds tasvir olunmusdur.

Senadbesasasbolmadanve onlarinalt-boélmaslerindsn
ibaratdir:

A) Turist axini ve xarclemaleri

B) Hotel sektoru

C) Sorgu naticaleri

D) Turizmin igtisadi tesiri

E) Qoruglar

A)Turist axini ve xarclemslari bdlmasinds, DSK ve DSX-nin
statistik melumatlarn ssasinda dlke ve seher (rayon) Uzre
gelma va getmalerin sayi, élke daxilinds ve xaricinds yerli
va xarici turistlerin xarclemaleri, onlarin galma muddatleri,
soferlarin sayi Uzre statistik malumatlar sarh ve izahlari ile
birge cadval ve grafiklarle tegdim olunmusdur.

B) DSK-nin malumatlarina esassn, hotel sektoru Uzre rayon
ve saharlarin bdlglistinds mehmanxana va mehmanxana
tipli obyektlerin  sayl, otaglarnn ve carpayilarin say,
yerlagdirilmis  sexslerin  sayl,  gecslemsalarin  sayi,
mehmanxanalarin - galirleri kimi gdstericiler cadval ve
grafiklerle aks olunmusdur.

C) Uctincu bslmads sira ile Dévlst Turizm Agentliyi ve VXSIDA
torefinden turistler arasinda kegirilmis U¢ genismigyasli
sorgu naticaleri tegdim olunmusdur. DTA terafindan
2019-cu ilde 12 xarici 6lke tUzre cemi 1 601 turist arasinda
Heyder ©Sliyev Beynalxalg Hava Limaninda, demir
yolu stansiyalarinda ve iki serhad kecid mentagasinds
kecirilmis anket sorgusunun naticaleri aks olunmusdur.
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Methodology

The annual report on tourism statistics for 2019
includes information from different sources such as the
State Statistics Committee (SSC), State Border Service
(SBS), State Tourism Agency (STA), State Agency
for Public Service and Social Innovations under the
President of the Republic of Azerbaijan (SAPSSI)
obtained via various quantitative and qualitative
methods covering the years 2018-2019. The report
includes important indicators in tourism statistics,
comparisons with the previous year and reader-
friendly tables/graphs which provide visualised
information about tourism in Azerbaijan.

The document consists of five main sections and
subsections:

A) Tourist Flow and Expenditure

B) Hotel Sector

C) Survey Results

D) Economic Impact of Tourism

E) Reserves

A) The tourist flow and expenditure section includes
information such as the number of arrivals and departures
by country and city (region), expenditures of local and
foreign tourists inside and outside the country, length of
stay and trips presented in the form of tables and graphs
together with comments and explanations based on
statistical data provided by SSC and SBS.

B) The second section covers hotel sector indicators such as
the number of hotels and similar establishments, number
of rooms and beds, number of people accommodated,
number of overnight stays, hotels’ income with a city
breakdown, mainly based on data from the SSC.

C) The third section presents the results of three large-
scale tourist surveys conducted by the STA and SAPSSI.
The Tourism Departure Survey (TDS) was conducted
among 1601 tourists traveling from 12 foreign countries.
Responses were collected from tourists using a face-to-
face interview method at exit points such as the Heydar
Aliyev International Airport, railway stations and two



Sorgunun maqgsadi, xarici turistlerin bir turizm 6lkesi olarag
Azarbaycan hagginda tasevvurlerini anlamag olmusdur.
Turistlerin memnunlug deracesini dlgmek Ugln segilmis
16 muxtalif parametr Uzre tertib olunmus bes ballig Likert
skalasi metodu istifads olunmusdur. Bununla yanasi,
turistlerin loyallig deracasini lgmak Ggln ise "Net Promoter
Score” (NPS) giymstlendirms metodu tetbig olunmusdur.

Destinasiya Menecmenti Teskilatlannin (DMT)  tesis
edildiyi regionlarda kegirilen sorgunun magsadi muxtslif
faktorlar Uzre Quba, Lenkeran, Saki ve Gance bodlgeleri
hagginda yerli ve acnebi turistlerin tassvvirlerini ve
davraniglarini dyrenmak ve mamnuniyyet daracalerini
olgmek olmusdur. Bu maqgsadls, turistlerden bolgeler tzre
an gox ziyarat etdikleri turizm mekanlari ve en ¢ox Ustunluk
verdikleri turizm fealiyyet névleri sorusulmusdur. ikinci
olaraqg, 5 faktor grupu ve 21 alt-grup olmagla muxtalif
turizm faktorlar Uzre aparimis gep analizin naticaleri aks
olunmusdur. Yuxarda adlar geyd olunmus ssharlerde
toxminen 2 000 nefer turist arasinda muhdm  turizm
merkazlerinda sordu kegirilmisdir.

VXSIDA tersfinden aparilan sorgulann esas megsadi
olkemiza elektron viza vasitesile seyahst eden turistlerin
asasen turizm infrastrukturu olmagla muxtalif faktorlar Gzre
giymatlendirmalerini dlgmak ve dlkemiz hagaginda fikirlerini
alds etmak olmusdur. Bu magsedls, sorguda istirak edan
turistlerin 7 faktor Gzre giymatlendirmalarini dyrenmak tgun
5 ballig Likert skalasi metodundan istifads olunmusdur.
VXSIDA ile emekdasliq carcivesinde DTA 25 min turistin
istirak etdiyi sorgunun naticalerini 7 faktor Uzre tshlil
etmisdir. Bununla yanasl, turistler terafinden geyd olunan
serhler Uzerinde matn analizi apariimis ve slds edilen acar
sozler Uzre "s6z buludu” teqdim olunmusdur.

Doérdunct boélmade  turizm ssnayesinds son bes |l
Uzre statistik gostericilere gére yaradimis slave dayer,
sanayenin UDM-de cakisi, mesgullugda gakisi, investisiya
goyulusu, turizm Xxidmstleri Uzre saldo, vergi ddenisleri
kimi asas igtisadi gostericiler serh edilerak  turizmin 6lke
igtisadiyyatindaki yeri ve inkisafi gdsterilmisdir.

E) Besinci bdlmeds Azerbaycan Respublikasi Prezidentinin
417 sayli serencami ile tasis olunmus ve DTA-nin nezdinds
faaliyyst gosteren Qoruglarn idars Edilmaesi Merkezinin
tabeliyinde olan 7 gorugun ziyaratgi sayr Gzre statistik
malumatlar tegdim olunur.

border checkpoints. The main purpose of the survey was
to understand the perceptions of foreign visitors about
Azerbaijan as a tourist destination. To measure the level
of tourist satisfaction, a five-point Likert scale method
based on 16 different selected parameters was used.
In addition, the Net Promoter Score (NPS) assessment
method was used to measure the level of loyalty of
tourists.

The purpose of the survey conducted in the regions
where Destination Management Organisations (DMOs)
have been established was to study the perceptions
and behaviours of local and foreign tourists in the Guba,
Lankaran, Sheki and Ganja regions on various factors
and to measure their satisfaction levels. For this purpose,
tourists were asked about the most visited tourist
destinations in these regions and their preferred types of
tourist activities. Secondly, the results of gap analysis of
various tourist factors, composed of 5 factor groups and
21 subgroups, are presented. Nearly 2000 tourists have
been interviewed at the main tourist attractions of the
aforementioned cities.

The main purpose of the surveys conducted by SAPSSI
was to assess tourists' opinions of travelling to Azerbaijon
on an e-visa regarding various factors such as navigation
infrastructure, hotel infrastructure, food and beverage
infrastructure, museum and historical monument
infrastructure, transportation infrastructure, the attitude
of local people towards foreigners and the friendliness
of the e-visa system, and to obtain opinions about our
country. For this purpose, the 5-point Likert scale method
was implemented to study the assessments of tourists
in relation to the aforementioned factors. In addition,
a text analysis was conducted of comments made by
tourists and was presented as a word cloud composed of
keywords obtained from the text analysis results.

D) The fourth section explains the main economic indicators

of the tourism industry for the last five years, such as the
value added by this sector, the share of the industry in
the GDP, employment, investment, the balance of tourism
services, tax payments, and demonstrates the place and
development of tourism in the country's economy.

E) The fifth section provides statistical information about

the number of visitors to the 7 reserves under the Reserve
Management Centre established under the State Tourism
Agency by decree number 417 of the President of the
Republic of Azerbaijan on December 20th, 2018.

Qeyd: illik hesabatda minlikleri gdstermek tictin vergulden, onlug  Nete: in this annual report commas are used to show thousands
kasrlari gdstermak Ugun ise ndgtaden istifade olunmusdur. while dots indicate a decimal point.
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X } Azarbaycan Respublikasinin
w Déovlat Turizm Agentliyi

olagadar saxs:

Turizm Siyasati
ve Strategiyasi $6basinin
Tadqiqat ve Statistika sektoru

Nicat Abbasli
Sektor miidiri

elektron poct: nijat.abbasli@tourism.gov.oz
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i@ } State Tourism Agency of
% the Republic of Azerbaijan

Contact person:

Research and Statistics Division
of the Tourism Policy and Strategy
Department

Nijat Abbasli
Head of Division

e-mail: nijat.abbasli@tourism.gov.az
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info@tourismboard.az
ﬁ tourismboard.az

brosiiri yiiklamak ligiin qr kodu skan edin
scan gr code to download the brochure

azsarbaycan

TURIZM BUROSU

Unvan:

Azsrbaycan Turizm Burosu
Nizami kdg., 96E, Landmark 1
Baki AZ1010

Address:

Azerbaijan Tourism Board
Q6E Nizami Street, Landmark |
Baku, AZ1010, Azerbaijan






